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The  State  of 
I  Schools 


Abe  Collmsuorth,  superintendent  of  schools  for  Brevard  County,  Fla., 
and  Ann  Mittman,  education  uriter  for  FLORIDA  TODAY,  discuss 
the  state  of  Florida’s  schools. 


Leading  the  way  for  better  schools 


These  are  tough  times  for  many  schools 
along  Florida’s  Space  Coast.  Enrollment  is 
up,  but  resources  are  down.  And  people 
are  worried. 

FLORIDA  TODAY  began  addressing  the 
problem  last  fall  in  an  effort  that  will 
continue  through  1992,  an  effort  that  makes 
readers  partners  in  the  newspaper’s  search 
for  solutions. 

First  a  series  of  stories  outlined  the  issues. 
Then  the  newspaper  asked  readers  for  their 
views  and  published  a  page  of  readers’ 
observations  and  suggestions. 

And  then  FLORIDA  TODAY  took  yet 
another  step.  Columnist  George  Thompson 
and  education  reporter  Ann  Mittman 


hosted  a  cable  TV  forum  in  which  parents, 
teachers,  administrators  and  students  shared 
their  concerns  and  sought  solutions. 

More  newspaper  stories  and  TV  shows 
are  planned.  And,  at  the  end  of  the  school 
year,  the  newspaper  and  its  readers  will 
give  the  schools  a  report  card  on  their 
performance. 

“The  State  of  Our  Schools”  is  a 
FLORIDA  TODAY  effort  to  provide 
leadership  and  give  residents  a  say  in 
addressing  a  critical  community  issue. 

And  it’s  another  example  of  a  newspaper 
responding  to  NEWS  2000,  the  Gannett 
program  to  improve  news  content  by 
focusing  on  the  changing  needs  of  readers. 
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Represented  by  Newhouse  Newspapers 
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RECYCLED 

NEWSPRINT 


Canadian  Pacific  Forest  Products  proudly  introduces  our 
comprehensive  Recover  and  Recycle  Program®,  created 
to  meet  your  recycled  newsprint  needs. 

Quickly  off  the  mark 

In  just  two  years,  we  have  constructed  new  de-inking 
pulp  plants  at  our  two  largest  newsprint  mills  to  effi¬ 
ciently  produce  recycled  content  newsprint.  These  mills 
are  now  producing  newsprint  with  20%  to  40%  post¬ 
consumer  content  —  more  than  enough  to  meet  all 
current  government  regulations  to  the  year  2000. 

900,000  tonnes  of  Recycled  Newsprint 

That’s  how  much  recycled  newsprint  our  two  mills  pro¬ 
duce  in  a  year.  We  have  taken  advantage  of  our  corpo¬ 
rate  affiliates  to  provide  us  with  a  steady  supply  of  high 
quality  waste  paper  —  old  newspapers  and  magazines 
only  —  allowing  us  to  assure  you  of  a  guaranteed 
contract  supply  of  recycled  content  newsprint. 


335,000  tonnes  Recovered 

At  these  volumes,  you  will  be  a  partner  in  the  removal  of 
335,000  tonnes  of  paper  from  the  waste  stream,  annually. 

Get  the  facts! 

We  believe  our  Recover  and  Recycle  Program®,  is  the 
most  comprehensive  available.  See  for  yourself.  To  receive 
a  brochure  detailing  our  Recover  and  Recycle  Program", 
call  your  local  Canadian  Pacific  Forest  Products  office. 

Seattle  1-800-776-0779  Chicago  1-800-326-6689 
White  Plains  1-800-669-2737  Atlanta  404-255-0705 
Montreal  514-878-4856 


Canadian  Pacific  Forest 
Products  Limited 


OUR  COMMITMENT 


IN  BLACK  AND  WHITE 
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Every 

Number  Tells 
A  Story 


McDillAir  \ 
Force  Base 


Tampa 

nei^borhoods 

NumlMr  of  crimo  roports 
por  1,000  rosMonts 

CD  0  —  50 
□□  50.01  — 100 

\ZU  100.01—200 
200.01  —  300 
MB  300.01  and  up 
I  I  Not  measured  because 
populabon  is  too  small 
or  data  unavailable. 


Ten  years  ago,  the  St.  Petersburg 
Times  was  a  pioneer  in  the  use  of 
census  data  in  news  stories.  The 
Times  produced  dozens  of  stories 
that  told  readers  hidden  details 
about  their  neighborhoods.  By 
analyzing  census  computer  tapes, 
we  were  able  to  publish  stories  long 
before  the  Census  Bureau  had 
printed  its  reports.  Many  local 
governments  that  needed  census 
results  turned  to  the  Times. 

Now,  the  Times  is  using  data  from 
the  latest  census  to  tell  our  readers 
even  more  about  where  they  live 
—  stories  about  race,  age  and 
housing.  We’ve  even  told  them  how 
they  can  use  the  census  to  find  a 
date.  And  we’ve  combined  the 
census  with  crime  statistics  to  tell 
our  Tampa  readers  where  they’re 
most  likely  to  be  burglarized  and 
have  their  car  stolen. 

The  Times  expects  to  find  plenty  of 
other  stories  hidden  in  the 
computer  tapes.  By  making  sense 
of  the  census,  we  can  tell  our 
readers  more  about  their  lives. 


^.Petersburg  Slimes 

Tampa  Bay's  Laiigest  Newspapa* 
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FEBRUARY 

26-28 — Center  for  Earth  Resource  Management  Applications,  Annual 
Recycled  Paper  Conference.  Omni  Hotel.  San  Diego,  Calif. 

26-29 — American  Newspaper  Publishers  Association,  Human  Resources 
Committee/Department  and  Newspaper  Personnel  Relations  Asso¬ 
ciation,  Annual  Conference  and  Meeting,  Hilton  Hotel/Walt  Disney 
World  Village,  Lake  Buena  Vista,  Fla. 

29-3/2 — Great  Lakes  Newspaper  Production  Conference,  Hyatt  Regency 
Hotel,  Indianapolis,  Ind. 

MARCH 

6-6— Society  of  Professional  Journalists,  Northeastern  Regional  Confer¬ 
ence,  Hyatt  Regency  Hotel,  New  Brunswick,  N.J. 

8- 11 — Inter  American  Press  Association,  Midyear  Meeting,  Ramada 

Renaissance  Hotel,  Santo  Domingo,  Dominican  Republic. 

9- 10 — International  Press  Institute,  U.S.-Japan  Editors  Conference,  Japan 

National  Press  Club,  Nippon  Press  Center  Building.  Tokyo. 

12- 14 — Research  and  Engineering  Council  of  the  Graphic  Arts  Industry, 

Annual  Conference,  Marco  Beach  Hilton  Hotel,  Marco  Island,  Fla. 

13- 14 — Ozark  Press  Association  Convention,  University  Plaza  Hotel, 

Springfield,  Mo. 

15-17— Southern  Newspaper  Publishers  Association,  Newspaper  Opera¬ 
tions  Conference  and  Trade  Show,  Hyatt  Regency  Hotel,  Houston, 
Texas. 

17— American  Advertising  Federation,  Government  Affairs  Conference, 
The  Willard  Hotel,  Washington,  D.C. 

18- 21— National  Newspaper  Association,  Government  Affairs  Conference, 

Capitol  Hilton  Hotel,  Washington,  D.C. 

19- 21— National  Press  Photographers  Association,  Digital  Photography 

Conference,  Hyatt  Regency  Hotel,  San  Francisco,  Calif. 

25- 27— America  East  Conference,  Hershey  Lodge  &  Convention  Center, 

Hershey,  Pa. 

26- 29 — American  Newspaper  LayOut  Managers  Association,  Annual  Con¬ 

ference,  Hyatt  Regency  Hotel,  Dallas,  Texas. 

28-29— Illinois  Press  Photographers  Association,  Digital  Imaging  Confer¬ 
ence,  Pheasant  Run  Resort  and  Convention  Center,  St.  Charles,  III. 

Seminars!  Workshops!  Clinics 

FEBRUARY 

23- 29— American  Press  Institute,  News  Editors  and  Copy  Desk  Chiefs 

Seminar,  API  Headquarters,  Reston,  Va. 

24- 25 — Rochester  Institute  of  Technology,  Camera  Techniques  Workshop, 

Technical  and  Education  Center  of  the  Graphic  Arts,  Rochester,  N.Y. 

25- 28— Graphic  Arts  Technical  Foundation,  Process  Color  Stripping  Work¬ 

shop,  GATF  Headquarters,  Pittsburgh,  Pa. 

26 —  New  England  Newspaper  Association,  Telephone  Sales  Workshop 
for  Retail  Ad  Staffs,  Hartford  Courant,  Hartford,  Conn. 

27—  New  England  Newspaper  Association,  Telephone  Sales  Workshop 
for  Retail  Ad  Staffs,  Eagle-Tribune,  Lawrence,  Mass. 

MARCH 

1-4 — Southern  Newspaper  Publishers  Association  Foundation,  “Legal 
Issues  Affecting  Human  Resources”  Seminar,  Wyndham  Hotel, 
Atlanta,  Ga. 

1-6— Poynter  Institute,  “Ethical  Decision-Making"  Seminar,  Poynter  Insti¬ 
tute,  St.  Petersburg,  Fla. 

5-6 — American  Newspaper  Publishers  Association,  Circulation  and  Read¬ 
ership  Regional  Workshop,  Radisson  Hotel,  Dallas,  Texas. 

13-15 — Foundation  for  American  Communications,  “Economic  Issues  in  the 
1992  Elections,”  Asilomar  Conference  Center,  Pacific  Grove,  Calif. 

15- 20 — Poynter  Institute,  Seminar  for  Senior  Newspaper  Executives, 

Poynter  Institute,  St.  Petersburg,  Fla. 

16- 18— American  Newspaper  Publishers  Association,  Newspaper  Packag¬ 

ing  and  Distribution  Symposium,  Hyatt  Regency  O'Hare  Hotel,  Chi¬ 
cago,  III. 

22-25— American  Newspaper  Publishers  Association,  “Leadership  in  Oper¬ 
ations/Production”  Workshop,  Omni  Severin  Hotel,  Indianapolis,  Ind. 
22-27— American  Press  Institute,  Circulation  Sales  and  Marketing  Strategies 
Seminar,  API  Headquarters.  Reston,  Va. 

30-5/3 — Graphic  Arts  Technical  Foundation,  Introduction  to  Electronic  Scan¬ 
ning  Workshop,  GATF  Headquarters,  Pittsburgh,  Pa. 
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California  police 
group  hires 
public  relations  firm 

Concerned  about  cops’  press 
image,  the  Long  Beach  (Calif.)  Police 
Officers  Association  has  hired  a  pub¬ 
lic  relations  firm  to  deal  with  the 
media. 

The  action  follows  the  recent  firing 
of  Police  Chief  Lawrence  Binkley 
who  had  banned  police  officers  from 
talking  to  the  press.  His  ouster 
revealed  long-standing  tensions  and 
animosities  within  the  department. 

Another  factor  in  engaging  a  PR 
expert  is  a  controversial  proposal  to 
replace  the  city’s  police  department 
with  sheriffs  deputies.  Proponents 
claim  the  switch  could  save  the  city 
$30  million  a  year. 

Paul  Chastain,  president  of  the 
police  union,  told  the  Long  Beach 
Press-Telegram  that  his  organization 
believes  that  several  positive  stories 
about  the  police  have  not  been  reach¬ 
ing  the  public. 

Kathryn  Berry,  owner  of  KBEi 
Public  Relations,  the  company  hired 
by  the  POA,  said,  “Obviously,  there 
has  been  some  image  problems  within 
the  community  and  union  officials 
have  seen  the  importance  of  that.” 

Chastain  said  police  officers  always 
have  participated  in  community  pro¬ 
grams  such  as  collecting  canned 
goods  for  the  needy  “but  we’ve 
always  stayed  in  the  background.” 

Commented  Berry,  “Now,  more 
than  ever,  police  officers  need  to 
“package”  their  good  deeds  and 
“communicate  it  to  the  public.”  ' 

Long  Beach  is  California’s  fifth 
largest  city  with  a  population  of  about 
400,(K)0. 

Newsday  expands 
delivery  system 

Newsday,  expanding  its  ability  to 
deliver  advertising  in  and  around 
New  York  City,  has  agreed  to  buy 
existing  delivery  operations  from 
CBA  Industries  Inc. 

CBA,  based  in  Paramus,  N.J.,  says 
it  is  the  nation’s  biggest  alternate 
delivery  company,  taking  in  $65  mil¬ 
lion  in  sales  last  year  and  delivering  to 
1.3  million  homes  in  the  New  York 
area. 

Under  the  sale  and  licensing  deal, 
Newsday  will  acquire  CBA’s  opera¬ 
tions  in  Nassau  and  Suffolk  counties 
on  its  home  base  of  Long  Island  and  in 
the  New  York  City  boroughs  of 
Queens,  Brooklyn,  Manhattan  and 


Employees  of  the  Denver  Rocky  Mountain  News  have  installed  a  bronze 
plaque  reminding  everyone  that  freedom  of  the  press  has  been  a  daily  part  of 
Americans'  lives  for  200  years.  The  Bill  of  Rights,  the  first  10  amendments  to  the 
U.S.  Constitution,  became  law  on  Dec.  15,  1791.  Reporters,  printers,  carriers 
and  other  News  employees  contributed  to  pay  for  the  plaque  which  is 
permanently  attached  to  a  facade  in  front  of  the  News'  headquarters  at  400 
West  Colfax  Avenue  in  Denver. 


the  Bronx.  They  will  become  part  of 
Newsday’s  Long  Island-based  alter¬ 
nate  delivery  company.  Distributions 
Systems  of  America. 

“We  can  deliver  almost  any  type  of 
product  to  virtually  any  customer  or 
group  of  customers,”  said  DSA  gen¬ 
eral  manager  Carol  H.  Green.  “We 
have  become  Newsday’s  direct  mar¬ 
keting  arm  in  the  fullest  sense  of  the 
word.” 

The  deal  calls  CBA  to  advise  on 
placement  of  inserts  for  saturation 
delivery  on  Long  Island  and  on  com¬ 
bination  delivery  of  inserts  to  News- 
day  subscribers  and  non-subscribers. 
CBA  will  provide  product  samples 
and  total-market-coverage  support 
for  New  York  City  and  Long  Island 
and  will  act  as  DSA’s  sales  agent  in 
the  city. 

Newsday  publishes  in  Melville, 
N.Y,  for  suburban  Long  Island.  New 
York  Newsday  is  published  for  the 
five  boroughs  of  the  city. 


New  column 

The  Boston  Herald  kicked  off  a 
new  political  and  personalities  col¬ 
umn  called  “Inside  Track.” 

The  column  is  written  by  former 
Herald  city  editor  Gayle  Fee  and  busi¬ 
ness  reporter  and  advertising  colum¬ 
nist  Laura  Raposa.  It  appears  Mon¬ 
day  through  Friday  and  Sunday. 


Shift  from 
postal  to 
carrier  delivery 

The  Miami  Jewish  Tribune  has 
completed  the  conversion  of  its  sub¬ 
scription  distribution  from  postal 
delivery  to  carrier  delivery. 

The  newspaper’s  parent  company, 
Jewish  Media  Group,  utilizes 
National  Delivery  Service,  a  subsid¬ 
iary  of  Dow  Jones  &  Co. ,  to  handle  the 
newspaper’s  home  and  office  carrier 
distribution. 

New  newspaper 
for  South  Africans 

A  monthly  newspaper  directed  to 
South  Africans  residing  in  North 
America  recently  published  its  first 
issue. 

South  African  News  is  designed 
to  inform  its  readers  on  political, 
social  and  sports  events  in  South 
Africa,  in  addition  to  including  arti¬ 
cles  on  South  African  personalities, 
businesses  and  events  in  North 
America. 

The  newspaper  reports  that  more 
than  300,(XK)  South  Africans  are  living 
in  the  United  States  and  Canada. 

Worldwide  News,  New  York, 
N.Y.  is  the  publisher. 
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Newspaper  voice  services 

Whether  newspapers  in  general  will  ever  be  in  partnership  with 
the  Baby  Bells  in  providing  information  services  to  the  public  re¬ 
mains  to  be  seen.  The  third  annual  Talking  Newspapers  and  Tele¬ 
communications  Opportunities  Conference  co-sponsored  by  Editor  & 
Publisher  and  the  Audiotext  Group,  just  concluded  in  New  Orleans, 
produced  comments  pro  and  con. 

There  has  been  a  rapid  growth  in  voice  information  services 
offered  by  newspapers  from  42  papers  three  years  ago  to  1 ,200  today, 
and  the  rate  of  growth  continues  upward.  These  services  maintain 
newspapers  as  the  number  one  information  providers  in  their  mar¬ 
kets  and  are  beginning  to  be  profitable. 

Some  experts  in  the  field  believe  newspapers  should  be  more 
willing  to  cooperate  and  collaborate  with  the  regional  Bell  operating 
companies  in  providing  these  services.  Others  who  have  had  some 
experience,  such  as  Frank  Blethen  of  the  Seattle  Times,  utter  words 
of  caution  about  keeping  the  RBOCs  out  of  the  creative  end. 

Of  course,  cooperation  and  collaboration  is  just  what  the  RBOCs 
want.  One  telephone  executive  spoke  of  “eventually  finding  a  way  to 
put  this  childish  paranoia  behind  us.” 

This  sounds  like  the  beginning  of  a  “snow  job.”  Let’s  be  friends, 
etc. 

As  more  and  more  newspapers  become  involved  in  developing 
their  own  voice  information  systems,  it  seems  obvious  that  it  will  be 
to  the  advantage  of  all  parties  to  establish  ground  rules  through 
federal  legislation  to  guide  the  development  of  this  relatively  new 
and  powerful  information  system.  If  the  RBOC’s  really  want  to 
cooperate  with  newspapers,  why  don’t  they  cooperate  in  seeing  that 
federal  legislation  is  written  under  which  all  parties  can  survive  and 
prosper? 

Growth  in  recyciing 

The  Newsprint  Information  Committee  reports  an  outstanding 
growth  in  the  production  of  recycled  paper.  It  should  have  produced 
some  cheers  from  the  environmentalists  and  conservationists. 

Only  a  few  years  ago  they  were  trying  to  mandate  the  consumption 
by  newspapers  of  recycled  paper  when  production  was  not  large 
enough  to  meet  the  requirements. 

In  1990,  there  were  10  mills  producing  2.6  million  tons  of  recycled- 
content  newsprint,  amounting  to  15%  of  North  American  capacity. 
By  1993,  we  learn,  there  will  be  26  mills  producing  7.8  million  tons  of 
recycled-content  newsprint,  an  estimated  40%  of  North  American 
capacity. 

The  NIC  quotes  a  report  by  Davis  Recycling  Consultants  which 
predicts  that  the  addition  of  16  new  deinking  plants,  plus  moderate 
growth  in  usage  of  old  newspapers  for  paperboard,  tissue,  and  other 
products,  will  require  a  45%  increase  in  recovery  of  old  newspapers 
by  1993  to  a  total  of  8.4  million  tons.  That  means  the  recovery  rate  for 
old  papers  will  have  to  increase  to  52%  from  37%  in  1990. 

The  message  seems  clear  that  newspapers  all  over  the  country  will 
have  to  participate  more  vigorously  in  expanding  local  recycling 
programs  to  keep  the  supply  moving  to  the  new  mills. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22. 1884;  Newspaperdom  established  March.  1892: 
the  Fourth  Estate.  March  1. 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising.  January  22.  1925. 
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Letters  to  the  Editor 


Libel  suit  winner  is  not  a  politician 


We  are  the  attorneys  for  Ajitabh 
Bachchan,  the  individual  referred  to 
in  your  editorial  of  Jan.  25.  We  are 
writing  to  correct,  for  the  record,  cer¬ 
tain  inaccuracies  and  misleading  com¬ 
ments  made  in  that  editorial. 

First,  Mr.  Bachchan,  who  is  seek¬ 
ing  to  have  his  English  libel  judgment 
enforced  in  New  York,  is  not  an 
Indian  politician,  nor  is  he  in  any  way 
involved  in  politics  or  other  matters  of 
public  concern.  He  is  purely  a  private 
businessman,  not  a  “public  figure,” 
in  either  the  legal  or  practical  sense  of 
that  term. 

Furthermore,  the  implication  in 
your  editorial  that  Mr.  Bachchan’s 
case  is  similar  to  the  threatened  suits 
the  New  York  Times  purportedly 
faces  in  India  and  Uganda  is  mis¬ 
leading  and  unfair.  There  is  abso¬ 
lutely  no  question  about  the  propriety 
of  the  English  forum  chosen  by  Mr. 
Bachchan  to  bring  his  libel  action. 
England  is  the  jurisdiction  in  which  he 
resides  and  conducts  his  business, 
and  in  which  his  wife  and  children 
conduct  their  everyday  lives. 

Furthermore,  the  libel  for  which 
Mr.  Bachchan  successfully  sued  in 
England  occurred  solely  as  a  result  of 
the  publication  in  England  of  an 
English  newspaper,  and  as  a  result  of 
the  dissemination  from  England  of  an 
article  written  by  a  London-based 
reporter  under  a  London  byline. 

The  fact  is  that  the  only  contact  the 
English  libel  judgment  has  with  the 

NEWSPAPERDOM© 

50  years  ago  .  .  . 

Edmund  Scott,  a  reporter  for  PM, 
got  a  job  as  a  longshoreman  through 
bribery  and  spent  two  days  on  the 
French  liner  Normandie,  wandering 
through  the  ship  at  will  in  an  effort  to 
prove  that  New  York  Harbor  and  the 
ships  there  were  wide  open  to  sabo¬ 
tage.  His  editors  refused  to  publish 
the  story  because  “it  was  a  blueprint 
for  sabotage.”  A  few  days  later  the 
ship  caught  fire  and  sank  at  its  dock. 

New  York  editors  and  photogra¬ 
phers  protested  the  censorship  sur¬ 
rounding  the  Normandie  story  and 
forced  the  Navy  to  lift  the  censorship 
after  45  minutes.  The  ship  was  burn¬ 
ing  and  sinking  at  its  pier  in  the  Hud¬ 
son  River  in  full  view  of  millions  of 
New  Yorkers  on  the  shore. 

From  Editor  &  Publisher 
February  14,  1942 
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United  States  arises  as  a  result  of 
India  Abroad  Inc.’s  conscious  deci¬ 
sion  to  dishonor  a  valid  and  recogniz¬ 
able  judgment. 

Stephan  Skoufalos 

(Skoufalos  is  with  the  law  firm  of 
Chalos,  English  &  Brown  based  in  New 
York  City.) 


First  moves  at 

First  Amendment  Center 

The  first  tangible  moves  for  begin¬ 
ning  operations  at  the  Freedom 
Forum  First  Amendment  Center  at 
Vanderbilt  University  in  Nashville 
were  recently  announced. 

Among  the  developments  were:  the 
appointment  of  Paul  McMasters,  for¬ 
merly  associate  editor  of  the  editorial 
page  at  USA  Today  and  for  four  years 
the  Society  of  Professional  Journal¬ 
ists  National  Freedom  of  Information 
chairman,  as  executive  director  of  the 
First  Amendment  Center  and  as  a 
vice  president  of  the  Freedom  Forum; 
and  a  $100,000  grant  from  the  Free¬ 
dom  Forum  to  the  Vanderbilt  Insti¬ 
tute  for  Public  Policy  Studies  to  begin 
design  and  construction  of  expanded 
facilities.  The  First  Amendment  Cen¬ 
ter  is  affiliated  with  Vanderbilt 
through  VIPPS. 


Herald  rebuts 
Globe  claims 

The  Boston  Globe’s  claim  of  90% 
share  of  newspaper  advertising  in  the 
Boston  market  (E&P,  Jan.  4)  is  inac¬ 
curate  by  a  wide  margin. 

For  the  year  1991  the  Boston  Her¬ 
ald  carried  33%  share  of  advertising 
on  a  seven-day  basis,  and  43%  daily. 

The  Herald  continues  to  be  some¬ 
what  of  a  paradox  in  the  recession- 
plagued  Northwest.  As  an  example, 
the  Herald  took  the  daily  classified 
lead  from  the  Globe  during  1991  with 
a  52%  share,  up  four  share  points  over 
1990. 

Since  its  purchase  by  News  Amer¬ 
ica  Corporation  in  1982  the  Herald 
has  become  a  unique  story  in  American 
Journalism.  The  growth  in  circulation 
and  advertising  and  upgrade  in  edito¬ 
rial  content  have  made  it  one  of  New 
England’s  finer  newspapers. 

John  J.  Breed 

(Breed  is  vice  president,  advertising 
for  the  Herald.) 


Correction 

A  Dec.  21  article  in  E&P  gave  an 
incorrect  speed  for  MAN  Roland’s 
Colorman  A  keyless  offset  press. 
Operating  at  40,000  revolutions  per 
hour,  it  produces  80,000  impressions. 


The  Cox  Newspapers 

A  strong  Washington,  D.C., 
bureau,  along  with  the  18 
Cox  newspapers  in  Georgia, 

Texas,  Arizona,  Colorado, 

Florida  and  Ohio,  provide 
unbeatable  regional  news, 
features  and  columns. 

New  York  Times  News  Service  subscribers  get  more  of 
America  not  only  from  The  New  York  Times  itself  but  from 
^  our  partners  -  The  Cox  Newspapers,  the  Fort  Worth  Star- 
•  Telegram,  Los  Angeles  Daily  News,  San  Francisco 

Chronicle  and  the  24  daily  papers  in  10 
states  that  are  part  of  The  New  York 
Times  Regional  Group. 


Chn 


For  details:  Peggy  Walsh  212-556-1927  or  John  Brewer  1-800-972-3550 
229  W.43rd  St.,  ninth  floor,  N.Y.,  N.Y.  10036 


iFlhE  Economy  Is  Down, 
Why  Is  Ad  Spending 
FoRlhETbp  Brands  Up? 


1991  began  with  a  grim  outlook.  War  was  imminent  in  the  Gulf, 
and  the  recession  started  to  kick  in  with  full  force.  Profit  projections 
plunged  while  everybody  slashed  their  ad  budgets  and  ran  for  cover. 

Everybody,  that  is,  but  the  top  200  brands. 

The  1st  quarter  LNA/Arbitron  Multi-Media 
Service  report  shows  that,  while  all  other 
advertisers  cut  their  collective  spending  by 
15.5%,  the  top  200  brands  actually  raised  their 
total  by  6.2%. 

\Nhy7  Maybe  because  these  are  the  very 
brands  that  know  what  being  on  top  is  all  about. 
That  it  requires  an  unwavering  commitment 
to  brand-building  through  both  good  times 
and  bad.  A  commitment  that  doesn’t  rise  and 
fall  with  each  temporary  fluctuation  in  the 
economy. 

The  McGraw-Hill  Research*  analysis  of 
business-to-business  advertising  expenditures 
during  the  1981-82  recession  shows  that  those 
who  increase  or  maintain  their  advertising  in 
a  recession  reap  a  major  sales  advantage  over 
their  competitors  who  cut  back.  Advertisers  who 
cut  spending  lost  ground  and  couldn’t  gain  it 
back.  In  1980,  sales  indices  were  identical,  but 
by  1985  those  who  didn’t  cut  back  had  racked 
up  a  3.2-to-l  sales  advantage. 

And,  surprisingly,  increasing  advertising 
modestly  during  a  recession  has  much  the 
same  effect  on  your  profits  as  cutting  advertising  does.  According  to 
The  Center  for  Research  and  Development’s  October  1990  study 
of  consumer  advertising  during  a  recession,  advertisers  who  yield 
“to  the  natural  inclination  to  cut  spending  in  an  effort  to  increase 
profits  in  a  recession  find  that  it  doesn’t  work.”^  This  study,  relying 
on  the  PIMS^  database,  also  showed  that  aggressive  advertisers 
picked  up  45  times  as  much  market  share  gain  as  their  overcautious 
competitors,  leaving  them  in  a  far  better  position  to  exploit  the 
inevitable  recovery  and  expansion. 

If  you’d  like  to  learn  more,  please  write  to  Department  C, 
American  Association  of  Advertising  Agencies,  666  Third  Avenue, 
New  York,  New  York  10017,  enclosing  a  check  for  five  dollars.  You 
will  receive  a  booklet  covering  the  pertinent  research  done  on  all 
the  U.S.  recessions  since  1923.  Please  allow  4  to  6  weeks  for  delivery. 


'  McGraMT-Hill  Research,  1986.  *  The  Center  for  Research  and  Development  0 1990. 
’Profit  Impact  (^Market  Strategies,  The  Strategic  Planning  Institute.  Cambridge,  MA. 
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Let’s  dance 

Despite  political  rhetoric,  more  newspaper-RBOC  cooperation  seen 


By  Mark  Fitzgerald 

Ever  so  gingerly,  newspapers  and 
telephone  companies  are  beginning  to 
dance. 

The  halls  of  Congress  still  echo 
with  the  angry  recriminations  of 
newspaper  executives  and  their  coun¬ 
terparts  at  the  regional  Bell  operating 
companies  (RBOCs)  and  other  telcos. 

Yet,  away  from  Washington,  these 
loud  enemies  are  also  finding  ways  of 
cooperating  back  at  their  home  mar¬ 
kets. 

One  potent  symbol  of  this  still- 
uneasy  cooperation  is  a  service  intro¬ 
duced  in  the  cellular  phone  coverage 
area  of  one  of  the  biggest  RBOCs,  US 
West. 

The  service  US  West  is  promoting 
allows  cellular  phone  users  easy 
access  to  the  Seattle  Times  InfoLine. 

Yes  —  the  Seattle  Times,  whose 
publisher  and  chief  executive  officer, 
Frank  Blethen,  is  also  chairman  of  the 
American  Newspaper  Publishers  As¬ 
sociation’s  Telecommunications 
Committee. 


See  related  coverage 
on  Page  16. 


“It’s  not  a  partnership,  but  it  is  a 
unique  mutually  beneficial  relation¬ 
ship,’’  Blethen  told  the  third  annual 
Talking  Newspapers  and  Telecom¬ 
munications  Opportunities  Confer¬ 
ence  held  Feb.  9-11  at  the  Hyatt 
Regency  hotel  in  New  Orleans.  The 
conference  was  co-sponsored  by  the 
Audiotex  Group  and  Editor  &  Pub¬ 
lisher. 

No  one  should  think,  however,  that 
the  Seattle  Times  has  gone  soft  on 
RBOCs. 

For  just  as  the  Seattle  Times  is 
cooperating  on  the  cellular  phone 
access,  the  paper  declined  to  join  US 
West’s  new  gateway  and  it  remains 
dissatisfied  about  the  service  it  gets 
for  its  very  popular  InfoLine. 

For  example,  Blethen  said,  “We 
think  we  could  get  to  an  effective 


Frank  Blethen 


electronic  classified  service  a  lot  ear¬ 
lier  if  we  had  the  active  participation 
of  US  West.  They’re  very  polite 
about  it,  but  we  never  really  get  active 
participation.’’ 

“How  and  whether  to  partner  with 
an  RBOC,”  he  warned,  “is  very 
problematic.” 


Yet  Blethen  and  others  at  the 
audiotex  conference  repeatedly  made 
the  point  that  newspapers  need  to 
separate  their  public-policy  differ¬ 
ences  with  the  RBOCs  —  which  re¬ 
main  very  strong  indeed  —  from  their 
business  relations  with  the  phone 
companies. 

“The  model  of  cooperating  on 
some  fronts  and  collaborating  on 
some  fronts  is  the  one  model  you’ll 
take  away  from  this  conference,” 


said  Mark  Plakias,  vice  president  of 
the  audiotex  consulting  firm  Strategic 
Telemedia. 

Some  other  non-newspaper  audio¬ 
tex  experts  make  that  point  harshly. 

Newspapers  and  telcos  have  be¬ 
come  “the  Hatfields  and  McCoys  of 
voice  information  technology” 
whose  feud  has  blinded  newspapers 
to  business  opportunities,  said 
Michael  Conniff,  a  former  newspaper 
reporter  who  is  now  editor  and  senior 
consultant  for  the  Kelsey  Report,  an 
audiotex  industry  newsletter. 

“Even  a  whisper  of  cooperation 
with  an  RBOC  —  witness  the  reac¬ 
tion  to  Pulitzer  Publishing’s  an¬ 
nouncement  of  discussions  with 
Southwestern  Bell  —  can  bring  scorn 
from  the  whole  publishing  industry. 
It’s  become  the  gospel  according  to 
Cathleen  Black:  Just  say  no  to 
RBOCs,”  Conniff  said. 

Conniff  and  others  at  the  confer¬ 
ence  argued  that  newspapers  must 
accept  the  entry  of  RBOCs  into  infor¬ 
mation  services,  and  that  newspapers 
do  not  even  realize  their  own  strength 
in  fighting  the  RBOCs. 

“Despite  the  end  of  Judge  [Harold] 
Greene’s  influence  [on  RBOC  entry 
into  information  services],  newspa¬ 


pers  are  still  able  to  negotiate  from  a 
position  of  strength.” 

Telephone  companies,  Conniff 
said,  “have  had  a  decade  of  trouble  in 
the  electronic  information  age.” 

Seattle  Times’  Blethen  said  much 
the  same  thing  in  his  review  of  RBOC 
weaknesses. 

RBOCs  have  so  far  failed  in  every 
one  of  their  gateway  ventures,  they 
remain  locked  in  a  regulatory  and 
(See  RBOCs  on  page  43) 


“Despite  the  end  of  Judge  [Harold]  Greene’s 
influence  [on  RBOC  entry  into  information  services], 
newspapers  are  still  able  to  negotiate  from  a  position 
of  strength,”  he  said. 


From  bullish  to  bearish 

Newspaper  Ad  Bureau  report  outlines  circulation  trends;  data 
indicate  circulation  losses  are  recoverable  if  right  steps  are  taken 


By  George  Gameau 

Newspaper  circulation  started  1991 
bullish,  with  readers  hungrily  buying 
papers  for  Gulf  war  news,  but  ended 
bearish,  drained  by  a  lingering  reces¬ 
sion  that  drove  weak  papers  out  of 
business. 

When  it  was  over,  virtually  every 
negative  trend  of  the  past  20  years 
remained  in  decline:  household  pene¬ 
tration;  readership  among  women  and 
young  people;  regular,  as  opposed  to 
occasional,  readership;  weakening 
weekday  penetration. 


By  Sept.  30,  the  recession — char¬ 
acterized  by  circulation  price  hikes  to 
offset  declining  advertising  volume, 
newspaper  closures  and  mergers,  and 
cuts  in  costly  distribution  to  outlying 
areas — left  total  weekday  circulation 
1.6%  lower,  or  61.5  million.  That  is 
not  counting  closures  later  in  the  year 
of  the  Arkansas  Gazette  in  Little 
Rock  and  Dallas  Times- He  raid.  The 
declines  hit  all  sizes  of  newspapers, 
especially  large  metro  papers,  but  not 
all  newspapers. 

However,  steeper  readership 
declines  of  the  1970s  and  1980s  have 
substantially  leveled  off,  according  to 
Newspaper  Advertising  Bureau  vice 
president  Albert  E.  Gollin. 

In  his  analysis,  “An  Assessment  of 
Trends  in  U.S.  Newspaper  Circula¬ 
tion  Readership,”  he  outlines  the 
challenges  facing  newspaper  circula¬ 
tion,  discusses  causes,  and  suggests 
strategies. 

“Building  and  sustaining  circula¬ 
tion  and  readership  are  realistic, 
achievable  goals,”  he  says,  pointing 
out  that  several  papers  have  suc¬ 
ceeded  in  expanding  circulation  and 
penetration. 

The  latest  Audit  Bureau  of  Circula¬ 
tions  figures  show  several  large 
papers  boosting  circulation  over  4%, 
including  USA  Today,  Columbus 
(Ohio)  Dispatch,  Denver  Post,  As- 


hury  Park  (N.J.)  Press,  and  the  Nash¬ 
ville  Tennessean. 

Gollin  called  on  newspapers  to; 
target  circulation-building  programs 
at  children  and  young  adults,  expand 
Newspaper  in  Education  programs, 
create  special  editorial  features  to 
draw  young  readers  into  the  paper, 
invest  in  converting  occasional  week¬ 
day  readers  into  regular  readers,  inte¬ 
grate  editorial  strategies  into  long¬ 
term  circulation  and  marketing  plans. 

"The  trends  I  have  assessed  can  be 
made  to  work  in  our  favor  if  we  con¬ 
front  their  implications  squarely  and 


devote  the  resources  of  mind,  money 
and  organization  needed  to  meet  the 
challenge  of  change,”  he  concludes. 

He  also  says  evidence  suggests  that 
much  of  the  circulation  loss  in  the  last 
two  years  has  been  cyclical  and  will 
be  restored  when  the  economy  recov¬ 
ers  from  recession. 

Though  a  recovery  this  year  is 
unlikely,  he  says,  when  it  does  come, 
newspapers  will  have  to  earn  circula¬ 
tion  gains  by  “improving  their  edito¬ 
rial  products  and  customer  services 
and  by  enhancing  their  central  role  as 
an  information  utility  in  the  lives  of  an 
increasingly  selective  media  public.” 

Newspapers  are  not  suffering 
wrenching  change  alone,  Gollin  points 
out.  So  are  other  media.  Broadcast 
television,  for  one,  has  suffered 
recessionary  advertising  declines  as 
well  as  long-term  loss  of  market  share 
to  cable  television. 

From  1970  to  1989  the  number  of 
U.S.  adults  grew  37%  and  the  number 
of  households  jumped  46%,  while 
daily  circulation  inched  up  1.1%,  and 
Sunday  circulation  grew  26.6%.  As  a 
result,  newspaper  penetration — the 
total  number  of  newspapers  sold  as  a 
percent  of  all  households — sank  to  an 
all-time  low.  From  a  peak  in  the  late 
1940s  at  130%,  or  1 .3  papers  per  home 
daily,  penetration  has  fallen  below 


70%.  That  means  less  than  seven  out 
of  10  homes  get  a  daily  paper,  about  j 
the  same  on  Sunday.  | 

The  problem  of  declining  reader-  j 

ship  is  critical  because,  if  advertisers  :■ 
cannot  reach  enough  prospective  j 

buyers  through  newspaper  ads,  they  ? 

will  find  other  ways  to  market  their  ; 
products,  and  newspapers  depend  on 
advertising  for  about  80%  of  their  » 
revenue.  ; 

One  of  the  more  troubling  trends 
newspapers  face  is  the  shift  from  reg¬ 
ular  to  occassional  readers.  Gollin 
calls  it  a  “generational  change,”  as 
loyal  older  readers  are  replaced  by  « 
younger  baby  boomers  who  read  less  j 
frequently  and  have  access  to  more 
kinds  of  media  than  were  available  a  ■ 

generation  ago. 

Research  from  Simmons  Market 
Research  Bureau  pegs  1991  average 
weekday  readership  at  62.1%,  com¬ 
pared  with  62.4%  in  1990  and  78%  in 
1970.  Sunday  readership  is  about  67% 
and  level  since  1989.  > 

Simmons  data  supply  ample  evi¬ 
dence  that,  contrary  to  popular  belief, 
young  people  do  read  newspapers. 

They  just  do  not  read  as  often  as  ear¬ 
lier  generations  did .  Last  year,  53%  of 
people  aged  18-24  said  they  read  a 
newspaper  the  day  before,  compared 
with  69%  of  people  aged  45-64. 

“Even  teen-agers  show  consider¬ 
able  involvement  with  daily  newspa-  ' 
pers,”  Gollin  says.  Of  kids  aged  12- 
17,  81%  read  a  paper  at  least  once  a 
week,  41%  on  an  average  weekday. 

The  problem  of  youth  readership, 

Gollin  says,  “is  the  strength  of  their 
reading  habit,  not  wholesale  rejection 
of  newspapers.” 

Research  “strongly  suggests  that 
once  newspaper  readership  habits  are  I 
formed,  probably  by  age  30  .  .  .  they  ; 
tend  to  remain  constant,”  Gollin  says. 

That  points  to  the  need  for  newspa¬ 
pers  to  try  and  shape  reading  habits 
early — by  expanding  NIE  programs 
and  developing  features  that  interest 
young  people. 

But  the  decline  in  weekday  reader- 
ship  is  not  limited  to  youngsters. 

Even  wealthier,  more  educated,  and 
older  people — all  traditionally  the 
strong  newspaper  readers — are  read¬ 
ing  less. 

(See  AD  BUREAU  on  page  44) 


In  order  to  extend  their  reach,  newspapers  need 
strategies  to  appeal  to  young  families,  women,  and 
minorities,  Gollin  says. 
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Kids’  pages  attract  kids 


By  George  Gameau 

Newsday  got  such  strong  response 
from  its  Student  Briefing  Page  that  it 
compiled  the  best  of  the  page’s  first 
year  into  a  52-page  tabloid. 

The  reprint  brings  together  in  one 
place  examples  from  one  of  the  more 
successful  attempts  by  a  newspaper 
to  attract  young  readers. 

The  compilation  is  designed  to  pro¬ 
mote  Newsday’s  Newspaper  in  Edu¬ 
cation  program  to  120,000  teachers  in 
New  York  City  and  on  Long  Island, 
and  it  is  being  offered  to  readers  for 
$1.50. 

The  innovative  student  page 
started  as  a  daily  feature  a  year  ago  to 
explain  the  Persian  Gulf  war  to  kids, 
but  the  response  was  so  good  that  the 
page  continued  and  now  runs  three 
times  a  week. 

Located  in  the  news  section,  as 
opposed  to  features  or  comics,  the 
page  has  attracted  student  and  adult 
readers,  generated  more  than  12,000 
written  responses,  boosted  News- 
day’s  Newspaper  in  Education  pro¬ 
gram,  and  even  attracted  advertisers. 

“I  got  letters  from  parents  saying 
their  kids  never  read  newspapers  but 
read  now  because  they  have  some¬ 
thing  to  read,”  says  Bill  Zimmerman, 
a  former  business  news  editor  who 
edits  the  student  page. 

“Our  experiment  has  proven  we 
can  indeed  find  a  way  to  talk  to  a  new 
constituency  and  to  bring  young  peo¬ 
ple  into  the  newspaper,”  he  said. 

He  says  the  page  shows  kids  will 
read  and  will  write — even  those  por¬ 
trayed  as  being  unable  to  do  either. 

“They  are  looking  for  ways  to  be 
able  to  communicate,”  he  said,  add¬ 
ing  that  he  has  learned  that  kids  are 
smart,  have  a  lot  to  say,  and  are  eager 
to  communicate. 

He  calls  the  page  “interactive” 
because  it  asks  readers  to  get  in¬ 
volved,  and  they  often  do.  Several 
controversial  items  have  drawn  as 
many  as  1 ,500  reader  responses  daily, 
a  reaction  many  editorial  writers 
would  envy. 

Readers  range  from  grammar 
through  high  school.  Most  are  in 
intermediate  schools.  Some  are 
adults. 

Besides  explaining  the  Gulf  war  in  a 
straightforward  way,  the  page  has 
tackled  subjects  such  as  the  breakup 
of  the  Soviet  Union  and  the  birthday 
of  the  Bill  of  Rights. 

It  also  encourages  students  to; 
draw  their  own  cartoons;  write  text 
for  comic  strips;  submit  letters. 
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Spartanburg  Herald-Journal's 
Sports4Kid$  page 


WhatYouS^ 
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:  What  a  Hnt  Summer  (or  News! 


Newsday's  Student  Briefing  Page 

poems  and  rap  songs;  answer  puz¬ 
zles.  It  has  asked  students  to  write  the 
headline  they  would  most  like  to  see, 
to  send  a  message  to  children  victim¬ 
ized  by  racial  bias  attacks,  and  to 
draw  posters.  Responses  are  pub¬ 
lished  often. 

Nor  does  it  run  from  controversy. 
One  item  printed  a  controversial  ad  of 
a  partially  dressed  man  and  asked 
students  to  react.  Others  dealt  with 
allegations  of  philandering  against 
presidential  candidate  Bill  Clinton, 


sexual  harassment,  and  Magic  John¬ 
son’s  AIDS  infection. 

The  page  has  two  full-time  staffers 
and  a  part-timer.  It  often  calls  on  staff 
reporters  to  write  about  subjects  they 
know. 

Zimmerman  said  it  has  helped  to 
attract  52  New  York  City  schools  to 
sign  up  for  the  paper’s  NIE  program. 

Several  advertisers,  including  one 
major  electronics  store,  have  booked 
ads  on  the  page  facing  the  Student 
Briefing  Page  because  they  too  have 
gotten  response,  he  said. 

Reaction  to  the  Student  Briefing 
Page,  Zimmerman  says,  has  made 
him  “much  more  positive  about  the 
future  of  newspapers  now. 

“If  a  paper  can  be  creative  in  the 
way  it  presents  information  .  .  .  you 
can  succeed  and  you  really  do  have  a 
future,”  he  says. 

Without  the  page,  he  says,  he 
would  probably  be  among  that  cadre 
of  newspaper  editors  who  worry  more 
Ibudly  every  year  about  what  is  to 
become  of  newspapers  if  readership 
among  young  people  continues  to 
decline. 

“This  is  the  most  interesting  and 
exciting  thing  I’ve  done  in  20  years  in 
the  business,”  Zimmerman  says. 

Sports4Kids 

The  Spartanburg  (S.C.)  Herald- 
Journal  sees  sports  as  a  draw  for  kids. 

In  January  it  started  a  monthly 
Sports4Kids  page.  For  ideas  and 
questions  to  sports  stars,  the  page 
uses  a  crew  of  29  local  youngsters 
aged  10  to  14.  They  meet  monthly. 

The  debut  page  Jan.  20  allowed  the 
kids  to  ask  Michael  Jordan  questions, 
in  writing,  and  he  answered  them.  It 
featured  “Good  Sports,”  photos  of 
pre-high  school  athletes,  and  news 
graphics  about  the  Super  Bowl  and 
Olympics. 

On  the  other  three  Mondays  of  the  , 
month,  the  Herald-Journal  sports 
staff  publishes  a  half-page  feature.  It 
discusses  students’  views  of  sports 
issues  and  is  based  on  classroom  ses¬ 
sions  conducted  by  the  sports  staff. 

Sports4Kids  pages  are  produced  by 
the  graphics  editor. 

The  debut  produced  an  “unbeliev¬ 
able”  response  from  about  200  young 
readers,  sports  editor  Jim  Fair  said. 
Kids  drew  pictures  of  athletes  and 
critiqued  the  page.  They  asked  to  read 
about  sports  around  the  world,  so  the 
staff  began  working  on  items  about 
sports  in  Norway  and  other  countries. 

“Kids  are  saying,  ‘I  love  Sports- 
{See  KIDS  on  page  44) 
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President  Lennane? 

Founder  and  former  head  of  Sacramento-based  Systems  Integrators 
campaigns  for  the  White  House  in  New  Hampshire’s  primary 


By  Jim  Rosenberg 

This  time,  it  was  Jim  Lennane’s 
turn  to  file  on  deadline. 

On  Dec.  28,  Republican  James  P. 
Lennane  joined  scores  of  other  pres¬ 
idential  hopefuls  campaigning  in  New 
Hampshire’s  primaries,  the  first  in  the 
race  for  the  White  House. 

The  outspoken  founder  and  former 
president  of  Sacramento-based  Sys¬ 
tem  Integrators  Inc.  is  back  in  news¬ 
papers — in  news  columns  as  well  as 
newsrooms — where  he  became  a 
multimillionaire  selling  SlI  com¬ 
puterized  systems  used  by  reporters, 
editors  and  ad  takers. 

A  lifelong  Republican  who  usually 
votes  for  people  instead  of  parties,  the 
software  engineer,  salesman,  execu¬ 
tive  and  investor  said  he  once 
enrolled  as  a  Democrat  —  but  only 
long  enough  to  support  a  friend  run¬ 
ning  for  office. 

Lennane  walked  away  with  $46 
million  when  he  sold  his  SII  stake  in 
1989.  Investments  in  software  and 
hardware  firms  added  to  his  fortune, 
estimated  at  $100  to  $200  million. 
“You  look  at  what  he’s  done,  every¬ 
thing  he’s  touched.  He’s  had  so  few 
failures,’’  said  Asbury  Park  Press  sys¬ 
tem  manager  Frank  O’Hearn. 

The  52-year-old  Michigan  native 


Jim  Lennane 

But  Lennane  has  connections  to 
New  England,  where  he  is  now  cam¬ 
paigning  feverishly.  About  10  years 
ago  he  located  SII’s  first  branch  office 
near  the  Manchester,  N.H.,  airport. 
Noting  his  history  of  working  and 
skiing  in  the  Granite  State,  one  of 
Lennane’s  first  handouts  added  that 
he  still  treasures  his  old  license  plates 
with  the  state’s  motto;  “Live  free  or 
die.’’ 


By  late  January,  he  had  invested  half  a  million 
dollars  of  his  own  money  in  the  Feb.  18  vote,  most 
going  into  more  than  1,600  radio  and  television  ads, 
mailings,  and  some  newspaper  space. 


who  studied  mathematics  at  the  Uni¬ 
versity  of  Detroit  now  lives  in  Flor¬ 
ida,  where  his  son  Eric  runs  his  own 
publishing  equipment  company. 

At  SII,  it  came  as  a  surprise  that  the 
brash,  bold-talking  entrepreneur 
picked  the  presidency  for  his  first  try 
at  elective  office.  Some  there  once 
believed  he  might  run  for  office  in 
California. 

Unfortunately  for  his  presidential 
aspirations,  Florida’s  Republican 
organization  “would  not  let  me  run 
in  my  home  state”  primary,  Lennane 
said  in  an  interview  with  E&P. 


in  addition  to  a  stake  in  Bedford, 
Mass. -based  Scitex,  developer  of 
color  electronic  prepress  systems,  he 
has  invested  in  several  start-up  firms 
in  the  New  Hampshire-Masachusetts 
pocket  of  high-tech  research  and 
commercial  ventures. 

Starting  up 

Lennane’s  New  Hampshire  cam¬ 
paign  opened  storefront  headquarters 
on  Jan.  2.  Four  days  later  his  staff  was 
in  place  and  he,  his  wife  and  daughter 
moved  into  temporary  quarters  in 
Manchester. 


A  week  later  the  campaign  moved 
into  high  gear,  with  ads,  mailings,  and 
the  usual  visits  to  shopping  centers 
and  other  public  appearances.  By  late 
January,  he  had  invested  half  a  mil¬ 
lion  dollars  of  his  own  money  in  the 
Feb.  18  vote,  most  going  into  more 
than  1,600  radio  and  television  ads, 
mailings,  and  some  newspaper  space. 

A  second  media  buy  began  this 
month. 

Lennane’s  main  opponent  may  be 
President  George  Bush,  but  his  main 
target  is  newspaper  columnist  Patrick 
Buchanan.  Otherwise,  he  said,  “I’m 
the  only  real  Republican”  running. 
He  told  the  Concord  Monitor  that  he 
had  voted  for  Bush  in  1988,  but  since 
then  he  has  been  disappointed  by 
Bush’s  lack  of  direction  and  ideas.  He 
dismisses  Buchanan  as  “a  figment  of 
the  tv  media’s  imagination”  and  a 
“very  articulate”  spokesman  for  the 
right  who  has  “not  one  day  of  com¬ 
mon  business  experience”  to  qualify 
him  as  a  leader. 

Lennane  views  himself  as  a  “multi¬ 
faceted”  world  traveler  and  hugely 
successful  businessman  who  repre¬ 
sents  “a  new  form,  a  statesmanlike 
leader.”  He  hopes  others  will  follow 
his  lead  to  displace  career  politicians. 

Getting  back  into  newspapers 

One  thing  Lennane  does  have  in 
common  with  a  lot  of  professional 
politicians  is  problems  with  the  press. 

Unable  to  generate  early  interest  at 
the  Manchester  Union  Leader,  whose 
news  and  editorial  columns  he 
regards  as  a  mouthpiece  for  Buchan¬ 
an,  Lennane  sends  daily  messages  to 
its  readers  by  buying  a  few  inches  of 
ad  space. 

“It  defies  logic  that  the  Union 
Leader  has  not  interviewed  me,”  he 
said.  “It  almost  borders  on  an  issue  of 
ethics,”  he  complained,  insisting  he  is  | 
not  a  fringe  candidate. 

Lennane  said  the  paper  ignored  him 
for  fear  he  would  pull  votes  from 
Buchanan,  who  “will  wet  his  pants  if  I 
go  to  five  percent.”  Among  Republi¬ 
cans  voting  in  protest  of  Bush,  he 
added,  “My  market  share  is  going  to 
come  from  Buchanan’s  hide.” 

First  greeted  by  similar  yawns  at 
other  New  Hampshire  dailies,  whose 
coverage  he  described  as  “inade- 
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quate  and  not  representative  of  our 
real  status  in  the  campaign,”  Len- 
nane  has  since  had  some  success  with 
the  press.  After  he  met  with  a  Con¬ 
cord  Monitor  editor,  the  paper  did  a 
story.  He  predicted  stories  in  Ports¬ 
mouth  and  elsewhere  after  similar 
meetings.  He  even  finally  managed  a 
meeting  at  the  Union  Leader  (see 
story,  page  13). 

After  three  weeks  in  New  Hamp¬ 
shire,  Lennane  had  given  more  than  a 
dozen  radio  interviews,  television 
interviews  on  Boston  and  Manchester 
stations,  and  was  included  among 
CNN’s  “Other  Candidates,”  ac¬ 
cording  to  Jim  Dwyer,  Lennane-for- 
President  press  operations  director. 
He  also  offered  to  pay  for  tv  debates 
with  both  Buchanan  and  Bush’s  state 
campaign  chairman.  New  Hampshire 
Gov.  Judd  Gregg. 

Lennane  argues  that  unless  the 
press  takes  ordinary  citizens  more 
seriously  as  candidates,  “guys  with 
less  money  than  me  will  get  abso¬ 
lutely  no  hearing,  which  is  a  shame. 
I’m  not  talking  about  kooks.  I’m  talk¬ 
ing  about  legitimate  people  who  are 
willing  to  take  time  out  of  their  life  to 
serve,  and  then  intend  to  go  back  to 
their  life.” 

Finally,  on  Jan.  30,  Lennane  re¬ 
ceived  a  glowing  editorial.  Out  of 
Dover,  Foster’s  Daily  Democrat 
echoed  those  sentiments  in  praising 
his  candidacy  and  the  small  state’s 
relatively  affordable  and  much- 
reported  primary.  1 

On  his  rounds  of  the  state’s  news¬ 
papers,  Lennane  said  he  took  time  to 
visit  their  newsrooms  and  back 
shops.  “It’s  nice  to  smell  the  wax 
again,”  he  commented. 

E-mail  auction  at  SII 

Back  at  the  company  he  founded, 
Lennane  campaign  literature  is  every¬ 
where,  SII  spokesman  Roger  Peter¬ 
son  said. 

Whatever  the  circumstances  of 
SII’s  ownership-management  change¬ 
over,  and  though  the  company  is  offi¬ 
cially  neutral,  Peterson  said,  “We 
wish  him  well  .  .  .  He’s  certainly  got 
a  lot  of  fans  here.”  He  advised  not  to 
sell  Lennane  short. 

There  was  no  comment  from  Sll 
president  A1  Edwards. 

SII  marketing  chief,  Steve  Nilan, 
said  people  there  were  proud  that  a 
“home-town  boy  is  running  for  presi¬ 
dent.”  He  noted  a  bidding  war  taking 
place  over  the  company’s  electronic 
mail  system  for  Lennane  campaign 
paraphernalia. 

SII  employees,  customers,  even 
competitors  use  the  same  words  to 
describe  Lennane:  entertaining,  col¬ 
orful,  charming,  charismatic,  memor¬ 
able.  Nilan  called  Lennane  a  proven 


strong  leader  and  “a  very  com¬ 
plex  .  .  .  brilliant  person,”  an  assess¬ 
ment  even  some  detractors  do  not 
deny. 

“You  either  love  him  or  you  hate 
him,”  an  executive  at  an  SII  competi¬ 
tor  remarked. 

Acknowledging  even  he  had  some 
frustrations  during  Lennane’s  tenure 
at  SII,  Nilan  said,  “1  think  everybody 
would  probably  have  the  impression 
that  you  learned  a  lot  being  around  a 
guy  like  that.  Whether  or  not  you 
agreed  with  everything  he  did,  you 
had  to  really  respect  him.” 

“I  know  how  to  make  jobs,”  Len¬ 
nane  told  the  AP.  “I’ve  hired  people. 
I’ve  had  to  lay  them  off  and  watch 
them  weep.  1  know  what  it’s  like  to 
work.”  He  said  he  has  “everything  an 
American  could  have,”  and  the  time 
had  come  “for  me  to  put  something 
back.” 

“A  walking  sound  bite” 

Apart  from  business  acumen,  Len¬ 
nane  is  known  for  his  unique  personal 
style.  In  a  buttoned-down  business 
world,  “he  certainly  could  offend 
some  people,”  says  O’Hearn.  Good 
or  bad,  he  notes,  it  is  “certainly  dif¬ 
ferent  from  a  president  who’s  unwill¬ 
ing  to  offend  anyone.  Nice  contrast 
there.” 


Eager  to  confront  Buchanan  in  a 
debate,  he  prefers  ad  libbing  to  writ¬ 
ten  statements.  He  is  satisfied  with 
his  succinct  position  papers,  but  said 
the  press  and  public  are  better  served 
by  his  unrehearsed  remarks. 

“My  more  extemporaneous  work 
is  actually  more  interesting  because  it 
blurts  out  of  my  mouth  or  .  .  .  mind 
on  a  less-programmed  basis,”  he 
said. 

SH’s  Nilan  called  Lennane  “a 
walking  sound  bite”  whose  “unique 
voice”  is  able  to  make  strong, 
memorable  statements. 

Said  the  Daily  Democrat:  “His  per¬ 
spective  and  bluntness  will  surprise 
those  who  have  grown  accustomed  to 
the  pat  drivel  from  professional  politi¬ 
cians.  In  a  fog  of  political  rhetoric, 
Lennane  is  a  refreshing  breeze  of 
clear  air.” 

Compared  with  the  often-unbut¬ 
toned  world  of  politics,  his  clothes 
only  came  off  to  make  a  point. 

The  Sacramento  Bee  recalled  two 
of  his  more  revealing  public  appear¬ 
ances  of  earlier  years:  changing  suits 
behind  a  podium  at  a  chamber  of  com¬ 
merce  “rags-to-riches”  speech  and 
later  exchanging  punk  for  profes¬ 
sional  attire,  also  behind  a  podium. 

There  was  also  his  naked  defense  of 


“Lennane  would  say  outrageous  things,”  Finkel 
recalled.  “He  wanted  to  pick  fights.  He  loved  the  give- 
and-take  of  arguing  with  the  users.” 


His  flamboyant,  demonstrative  style 
partly  corresponds  to  his  political  per¬ 
sona:  an  unconventional  business¬ 
man  running  outside  the  Republican 
Party  establishment. 

Much  like  another  Republican  chief 
executive  out  of  Sacramento,  Len¬ 
nane  strikes  with  equal  force  at  estab¬ 
lishment  interests  from  Washington 
to  Wall  Street.  And  though  their 
styles  may  differ,  they  both  excel  at 
public  speaking.  Though  not  dubbed 
the  Great  Communicator,  Lennane  is 
generally  regarded  as  a  highly  effec¬ 
tive  speaker. 

Under  the  campaign  slogan  “Let’s 
take  back  America!”  he  urges  voters 
to  oust  career  politicians,  lobbyists, 
Washington  “royalty,”  and  other 
“worthless  parasites”  —  a  term  he 
used  before  to  describe  some  law¬ 
yers. 

“If  I  went  to  Washington,”  Len¬ 
nane  told  the  Nashua  Telegraph,  “1 
would  be  the  career  politician’s  worst 
nightmare.  The  American  people  are 
the  only  ones  not  getting  their  backs 
scratched.” 


privacy.  Upset  when  a  neighbor  re¬ 
moved  shrubbery  that  screened  his 
property,  Lennane  stretched  out 
nude  in  midwinter  by  his  pool  to  dem¬ 
onstrate  the  value  of  privacy. 

He  assured  the  Bee  of  no  undue 
public  exposure  of  President  Len¬ 
nane. 

Life  before  politics 

After  less  than  three  years  with 
IBM,  Lennane  left  in  19^,  winding 
up  in  Sacramento  with  an  idea  and 
$100  in  his  pocket.  There  he  devel¬ 
oped  a  video-display  front-end  sys¬ 
tem  to  pass  copy  to  phototypesetters 
and  sold  several  systems  to  small  and 
medium-sized  papers  around  the 
country. 

With  support  from  larger  California 
papers,  the  company  that  evolved 
into  Sll  developed  more  sophisti¬ 
cated  software  for  bigger  papers.  It 
grew  to  challenge  Atex  at  the  high- 
end  of  the  business,  went  public,  and 
by  1988  was  traded  on  the  New  York 
Stock  Exchange.  But  only  months 
later  Lennane  failed  in  a  bid  to  buy 
(See  LENNANE  on  page  12) 
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Lennane 

(Continued  from  page  II) 


back  the  company  to  rescue  it  from 
Wall  Street’s  pressures  for  short-term 
profits.  A  management  group  suc¬ 
ceeded  in  taking  SIl  private  again. 

After  cashing  in  his  stock — but 
before  leaving  for  Sacramento — Len¬ 
nane,  a  contributor  to  local  civic 
groups,  reportedly  thanked  some 
longtime  employees  by  writing  per¬ 
sonal  checks  for  substantial  sums. 

Lennane  kept  close  to  his  former 
competitor,  Atex.  Its  Eastman  Kodak 
parent  company  was  among  firms  in 
which  he  held  shares — “just  enough 
to  be  a  pest,”  as  one  customer 
observed.  He  hired  away  key  Atex 
employee  A1  Edwards  because,  as  an 
SII  manager  said,  Lennane  “couldn’t 
stand  competing  with  him.”  Edwards 
ted  the  1989  management-led  buyout. 

In  a  major  coup,  Edwards  managed 
to  sell  the  Dallas  Times  Herald  an  SII 
classified  ad  system — seven  years 
after  he  had  sold  it  an  Atex  system. 


to  find  new  ways  to  price  their  sys¬ 
tems. 

“In  a  lot  of  ways,  people  have 
found  that  he  was  right  about  most  of 
that,”  says  O’Hearn.  “His  ideas  were 
not  as  farfetched  as  people  felt  they 
were.” 

His  performance  at  Sll  user  group 
meetings  may  suggest  something 
about  his  character. 

“Lennane  would  say  outrageous 
things,”  Finkel  recalled.  “He  wanted 
to  pick  fights.  He  loved  the  give-and- 
take  of  arguing  with  the  users.” 

San  Francisco  Newspaper  Agency 
system  manager  Tim  Benjamin  en¬ 
joyed  the  “shouting  matches”  at 
“exciting”  meetings. 

Perhaps  SH’s  biggest  early  cus¬ 
tomer,  SFNA  installed  a  Systern/44  in 
1976,  which  “really  got  us  out  of  a 
jam,”  Benjamin  said.  He  remem¬ 
bered  Lennane  as  “a  sharp,  astute 
guy”  who  dressed  in  “wild,  colorful” 
suits  but  earned  the  respect  of  cus¬ 
tomers. 

Over  time,  Lennane  adopted  more 
conservative  dark  suits.  As  a 
businessman,  he  was  “a  very  reput¬ 


es  president  he  would  champion  new  technologies 
and  ways  to  fund  their  development.  He  decried  the 
fact  that  many  homegrown  U.S.  technologies  “cannot 
find  a  fertile  capital  base . . .  here.” 


Kenn  Finkel,  a  former  Times  Her¬ 
ald  news  editor  and  now  associate 
editor  for  technology  and  training  at 
the  Miami  Herald,  recalled  Len¬ 
nane’ s  visit  when  the  Times  Herald 
was  shopping  for  an  editorial  system. 
Asked  when  his  plane  left  for  Sacra¬ 
mento,  Lennane  replied,  “Any  time  I 
want  it  to,”  according  to  Finkel. 
“That’s  when  I  realized  this  was  not  a 
guy  who  was  flying  commercial.” 

Lennane  is  a  licensed  jet  pilot. 

In  close  bidding  with  Atex,  SII  got 
the  contract  in  an  arrangement  that 
also  included  a  system  sale  to  what 
was  then  another  Times  Mirror  prop¬ 
erty,  the  Denver  Post,  according  to 
Finkel. 

Long  known  for  his  crusade  to 
make  money  on  his  software’s  value, 
Lennane  was  proud  that  newspapers 
paid  SII’s  relatively  high  prices 
because  of  what  they  represented, 
Finkel  says. 

In  the  fall  of  1988,  Lennane  told 
E&P  that  the  newspaper  industry 
“has  a  hell  of  a  time  evaluating  the 
worth  of  software,  and  that  is  on  a 
collision  course  with  their  needs.  1 
couldn’t  take  it  anymore.”  For  their 
own  survival,  Lennane  urged  vendors 


able  guy  [who]  .  .  .  always  did  what 
he  said  he’d  do,”  Benjamin  said.  With 
SII  still  developing  its  systems  in  the 
late  ’70s,  he  continued,  it  rarely  met 
timetables  but  always  performed  to 
expectation.  With  Lennane,  much 
was  accomplished  on  a  handshake,  he 
added. 

Lennane  also  has  interests  in  a  firm 
developing  a  new  speedboat  and  in 
real  estate.  A  friend  who  helped  run 
his  California  real  estate  ventures  was 
tapped  as  his  campaign  manager. 

“Three  simple  promises” 

Lennane’s  platform  is  strong  on 
economics.  At  a  California  State  Uni¬ 
versity  commencement  address  last 
May,  he  attacked  “overregulation” 
and  “interminable  procedures”  that 
drive  away  business  and  soak-the- 
rich  tax  plans  that  ignore  underlying 
economic  problems. 

He  opened  his  campaign  with 
“three  simple  promises.”  If  elected, 
he  will  demand  access  to  Japan’s  mar¬ 
ket  for  all  U.S.  goods  and  services, 
attack  the  national  debt  and,  within  24 
months,  send  to  Congress  a  national 
health-care  program. 

He  says  Bush  should  threaten  to 
ban  all  Japanese  imports  unless  Japan 


removes  all  barriers  to  U.S.  exports. 

He  suggests  Republicans  put  their 
own  house  in  order  by  footing  the  bill 
whenever  the  president  or  vice  presi¬ 
dent  makes  political  visits  to  New 
Hampshire  aboard  Air  Force  One. 

“The  $100,000  collected  for  each 
trip  could  help  more  than  50  families 
save  their  homes  from  foreclosure,” 
he  wrote  in  one  ad. 

As  president  Lennane  would  make 
health  care  a  top  priority  by  appoint¬ 
ing  a  commission  to  consider  all  pro¬ 
posals,  including  those  from  outside 
the  “giant  insurance  and  health  spe¬ 
cial  interest  lobbies.”  He  is  against 
“socialized  medicine,”  which  he 
terms  a  failure  everywhere,  and  for 
“universal  health  care  services  at  a 
reasonable  cost.” 

He  claimed  “a  lot  of  real  farsighted 
ideas  on  what  we’ll  need  to  compete 
internationally,”  and  complained 
about  a  lack  of  training  here. 

Lennane’s  children  are  fluent  in 
German  and  Japanese  —  “the  kinds 
of  skills  that  I  think  the  American 
student  and  the  American  business 
person  are  going  to  need.” 

On  exports  he  cited  the  early  1980s, 
when  SII  had  no  export  business  and 
he  began  traveling  overseas.  “We 
wound  up  with  40  percent  of  our  busi¬ 
ness  offshore,”  he  said,  in  sales  that 
were  profitable  in  spite  of  some  cases 
of  protectionism. 

As  president  he  would  champion 
new  technologies  and  ways  to  fund 
their  development.  He  decried  the 
fact  that  many  homegrown  U.S.  tech¬ 
nologies  “cannot  find  a  fertile  capital 
base  .  .  .  here.” 

America’s  investment  strategy  is 
wrong,  he  says,  because  it  encour¬ 
ages  gambling  in  stock  exchanges — 
which  he  does  often  and  profitably — 
rather  than  creating  capital  for  new  or 
growing  businesses. 

“We  really  have  to  rethink  our 
entire  strategy  of  capital  formation  for 
small  and  expanding  U.S.  businesses, 
because  right  now  it’s  nonexistent,” 
he  said. 

For  that  reason,  Lennane  opposes 
Bush  administration  plans  to  cut  the 
capital  gains  tax.  Tax  breaks,  he 
argues,  belong  to  those  who  invest  in 
jobs,  products,  and  services  that  cre¬ 
ate  real  wealth — not  to  those  who 
profit  from  higher  stock  prices. 

“Crawl  before  you  walk” 

His  showing  in  New  Hampshire, 
plus  state  politics,  will  determine 
whether  Lennane  enters  other  states’ 
primaries. 

Three  weeks  before  the  primary,  he 
told  Rockingham  County  (N.H.) 
Newspapers  that  with  at  least  10  per¬ 
cent  of  the  vote,  “I’ll  view  myself  as  a 
(See  Lennane  on  page  45) 
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Lennane  versus  Loeb 

Candidate  takes  on  publisher  of  New  Hampshire  daily 


By  Jim  Rosenberg 

The  Manchester  Union  Leader’s 
blurring  of  news  and  editorials  com¬ 
promises  the  intent  and  integrity  of 
the  First  Amendment,  according  to 
New  Hampshire  Republican  primary 
candidate  Jim  Lennane,  founder  of 
System  Integrators  Inc. 

The  paper’s  pervasive  far-right, 
pro-Buchanan  bias  is  so  strong  it 
makes  left-leaning  McClatchy  news¬ 
papers  in  California  seem  mild  by 
comparison,  Lennane  told  E&P. 

“You  don’t  give  tremendous  cov¬ 
erage  to  the  exclusion  of  views  that 
don’t  fit  with  your  own.  I  think 
[publisher]  Nackey  Loeb  has  gone  a 
step  too  far  on  this.’’ 

Expressing  surprise.  Union  Leader 
editor  in  chief  Joseph  W.  McQuaid 
said  the  allegations  are  news  to  him. 

“We  do  our  best  to  keep  that  dis¬ 
tinct  line,  and  not  have  it  blur  over” 
from  editorials  to  news.  He  even 
pointed  to  recent  reports  that  his 
paper  had  “mellowed”  (Boston 
Globe)  and  now  may  be  better  able  to 
keep  its  “editorial  druthers  out  of  the 
news  columns”  (Concord  Monitor  edi¬ 
tor  Michael  Pride  to  the  New  York 
Times). 

McQuaid  quipped,  “It’s  pretty  ter¬ 
rible  and  we’re  trying  to  live  that 
down.” 

Nevertheless,  he  admits  to  placing 
George  Bush  of  all  people  in  a  big 
Page  One  headline  about  support  for 
the  State  of  the  Union  Address. 

The  Union  Leader  did  not  report  on 
Lennane  until  it  ran  a  Jan.  23  AP 

story,  even  though  his  headquarters  is 
in  Manchester.  Lennane  said  the 
story  resulted  when  his  pitch  to  a 
Union  Leader  reporter  in  the  capitol 
building  at  Concord  failed.  Just 
behind  him,  however,  was  an  AP 
newsman  willing  to  listen. 

As  it  happened,  McClatchy’s  Sac¬ 
ramento  Bee  first  reported  Lennane’s 

running  as  a  Democrat.  McQuaid 
noted  her  multistate  organization  and 
said  “she’s  raised  more  money  than 
probably  anyone  else.” 

Lesser-known  candidates  were 
eventually  covered  by  the  Union 
Leader  —  including  Lennane.  A  let¬ 
ter  to  Loeb  led  to  his  interview  there 
earlier  this  month. 

"You  don't  give  tremendous  coverage  to  the 
exclusion  of  views  that  don’t  fit  with  your  own.  1  think 
[pubiisher]  Nackey  Loeb  has  gone  a  step  too  far  on 
this.” 

campaign  10  days  before  the  Union 
Leader,  where  McQuaid  insisted  that 
candidate  coverage  is  based  on  jour¬ 
nalistic  judgment,  not  political  preju¬ 
dice. 

With  more  than  20  persons  running, 
“there  is  no  way  on  God’s  tittle  green 
earth  that  I  could  possibly  cover  them 
all  in  depth,”  said  McQuaid.  In  an 
editor’s  job  of  deciding  who  gets  how 
much  coverage  and  when,  “the  line, 
unfortunately,  gets  drawn  above  Mr. 
Lennane,”  he  said,  adding,  “our  line 
is  drawn  a  little  more  liberal”  than 
may  be  supposed. 

For  a  special  section  on  the  pri¬ 
mary,  he  said  questionnaires  went  out 
to  some  candidates  unaffiliated  with 
the  parties  under  whose  names  they 
will  appear,  including  the  New  Al¬ 
liance  Party’s  Lenora  Fulani,  who  is 

Lennane  also  criticized  the  Man¬ 
chester  daily’s  failure  to  list  his 
appearances  in  its  regular  “Candi¬ 
dates’  Schedules,”  which  includes 
Democrats,  environmentalists  and 
even  Ralph  Nader’s  meeting  with  the 
Nashua  Telegraph  editorial  board. 

So  he  buys  his  own  listing,  even 
though  it  is  “ridiculous  to  have  to  pay 
to  get  equal  access.”  But  his  paid-for 
messages  proved  to  be  “a  good  tool 
for  communications,”  and  he  may 
continue  them  regardless  of  any  sub¬ 
sequent  news  coverage. 

Just  before  calling  to  schedule  Len¬ 
nane’s  interview,  McQuaid  told  E&P, 
“I  would  be  as  tickled  as  anybody  if 
this  guy  beat  everybody.  I  could  say 
it’s  based  on  the  Union  Leader  adver¬ 
tisements.  We  wouldn’t  have  to  run 
any  stories  anymore;  just  sell  them  ads.” 

1  A 1 

LEuAL 

Confidentiality 

The  Minnesota  Supreme  Court  has 
reinstated  a  breach-of  contract  award 
against  two  Twin  Cities  dailies  for 
breaking  pledges  not  to  identify  a 
news  source. 

The  unanimous  ruling  upheld  a 
$200,000  judgment  against  Knight- 
Ridder  Inc.’s  St.  Paul  Pioneer  Press 
Dispatch  and  Cowles  Media  Co.’s 
Star  Tribune  of  Minneapolis. 

Reporters  for  the  papers  promised 
confidentiality  to  Dan  Cohen,  a  public 
relations  man  and  consultant  for  an 

pledge  enforceable:  M 

Independent-Republican  candidate, 
in  1982  when  he  disclosed  that  a 
Democratic  candidate  for  lieutenant 
governor  had  an  arrest  record  for  shop¬ 
lifting.  Editors  at  the  papers  decided 
Cohen  was  part  of  the  story  and 
printed  his  name  anyway.  He  lost  his 
job. 

The  Minnesota  high  court  in  1990 
threw  out  Cohen’s  case,  ruling  that 
the  confidentiality  pledge  was  not 
enforceable  because  the  papers  were 
protected  by  the  First  Amendment. 

innesota  court 

However,  the  U.S.  Supreme  Court 
overturned  the  decision.  It  found  no 
First  Amendment  issue  and  re¬ 
manded  the  case  to  Minnesota. 

This  time  around,  Minnesota’s 
highest  court  reinstated  the  damages 
under  a  common  law  doctrine  holding 
that  some  promises  are  legally  en¬ 
forceable — an  issue  not  raised  at  trial. 

The  court  also  said  editors  could 
have  provided  readers  with  informa¬ 
tion  about  the  source  of  the  disclosure 
(See  PLEDGE  on  page  45) 
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Full  disclosure 

Colorado  publisher  runs  father’s  sex  charge  arrest  on  front  page 


By  Mark  Fitzgerald 

When  the  chairman  of  the  Mon¬ 
trose  (Colo.)  Daily  Press  was  charged 
with  three  counts  of  sexual  assault  on 
a  child,  his  publisher  son  says,  the 
paper’s  editorial  decision  was  clear,  if 
not  easy:  The  arrest  ran  on  the  front 
page. 

“We  virtually  had  no  choice.  There 
was  no  decision  to  make  in  this  mat¬ 
ter,”  said  William  Prescott  “Scott” 
Allen  III,  publisher,  president,  and 
general  manager  of  the  7,000-circula¬ 
tion  paper  in  rural  western  Colorado. 

“Naturally,”  he  added  in  a  tele¬ 
phone  interview,  “the  other  media  in 
the  area  had  a  picnic,  and  we  knew 
they  would.” 

Allen’s  father,  William  Prescott 
Allen  Jr.,  70,  is  the  retired  publisher 
of  the  paper  and  its  current  board 
chairman. 

The  elder  Allen  was  charged  Jan.  3 1 
on  two  counts  of  “sexual  assault  on  a 
child”  for  alleged  assaults  on  two  girls 
under  15  years  of  age  in  December 
1989  and  June  1990. 

A  third  charge  of  “pattern  of 
abuse”  alleged  that  one  of  the  girls 
had  been  assaulted  between  Septem¬ 
ber  1985  and  December  1989. 

Each  charge  carries  a  prison  term 
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The  Montrose  Dailp  Press 


Security  Council  leaders  set 
'  to  link  UN,  new  world  order_ 
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Sexual  assault 
charges  are  filed 


The  Montrose  (Colo.)  Daily  Press 
played  the  arrest  at  the  bottom  of 
Page  One. 


of  between  four  to  16  years  and  fines 
from  $3,000  to  $75,000. 

The  story  of  the  charges  was  pub¬ 
lished  on  the  evening  Daily  Press 


front  page  the  day  they  were  filed  in 
Montrose  County  Court  by  District 
Attorney  Michael  Stern. 

“Ordinarily,  on  crime  stories  of 
this  nature  we  play  the  story  inside, 
back  farther  into  the  paper,”  pub¬ 
lisher  Scott  Allen  said. 

“And  a  lot  of  times  they  go  unre¬ 
ported  until  trial  actually  begins, 
because  we  are  reluctant  [to  publish 
the  accusation]  in  case  something  else 
turns  up.  On  something  like  this,  a 
person  is  basically  damaged  for¬ 
ever,”  he  added. 

However,  Allen  said  his  father  was 
a  “very  high  profile”  person  in  the 
community  for  some  years  in  the  past. 

“The  older  residents  of  the  commu¬ 
nity  would  definitely  know  his 
name,”  Allen  said. 

The  elder  Allen  was  the  second- 
generation  publisher  of  the  paper 
which  has  been  owned  by  the  Allen 
family  since  1948. 

Further,  the  arrest  offered  the 
paper  an  opportunity  to  show  it  does 
not  play  favorites  in  reporting. 

“We  run  all  the  driving-while- 
intoxicated  arrests,  and  all.  And  we 
get  requests  every  single  week:  ‘Can 
you  keep  the  name  out  of  the  paper?’ 
Now,”  Allen  said,  “we  can  say,  ‘You 


Broadcast  pay 
did  not  increase 

The  grass  is  not  always  greener  on 
the  other  side  of  the  media. 

A  new  survey  released  by  the  Radio 
Television  News  Directors  Associa¬ 
tion  shows  that  the  average  salary 
levels  for  most  positions  in  radio  and 
television  news  stood  still  last  year 
and  did  not  keep  up  with  the  Con¬ 
sumer  Price  Index,  which  rose  4.7% 
from  June  1990  to  June  1991. 

University  of  Missouri  journalism 
professor  Vernon  Stone,  who  con¬ 
ducted  the  survey  for  RTNDA,  found 
that  the  pay  for  tv  reporters,  produc¬ 
ers,  anchors  and  news  directors  aver¬ 
aged  roughly  the  same  as  when  Stone 
conducted  a  similar  survey  in  mid- 
1990. 

The  average  tv  news  director’s  sal¬ 
ary  was  $45,000  in  1991,  the  same  as 


the  year  before.  Medians  ranged  from 
$32,000  in  the  60  smallest  markets  to 
$105,000  at  network  affiliates  in  the  25 
largest  markets. 

Radio  news  directors  had  a  median 
salary  of  about  $17,800  in  1991 ,  which 
was  about  $400  less  than  1990. 
Medians  ranged  from  $13,750  in  mar¬ 
kets  with  populations  less  than  50,000 
to  $35,000  in  markets  of  a  million  peo¬ 
ple  or  more. 

Switch  to  a.m. 

The  Advertiser-Tribune,  a  seven 
day  daily  in  northwestern  Tiffin, 
Ohio,  will  start  publishing  a  morning 
cycle  starting  April  4. 

The  paper  has  published  Monday- 
Friday  afternoon  and  Saturday  and 
Sunday  morning  since  April  1990, 
when  it  changed  from  a  six-day  to 
seven-day  cycle.  The  circulation  is 
more  than  11,000. 


PR  Newswire 
expands  its  reach 

News  and  information  distributed 
by  the  New  York-based  PR  News- 
wire  now  is  available  on  the  market 
data  system  provided  by  Shark  Infor¬ 
mation  Systems  Corp.,  PRN  an¬ 
nounced. 

Donates  funds 

In  honor  of  Martin  Luther  King 
Jr.’s  birthday,  Newsday  and  New 
York  Newsday  provided  a  special  900 
number  with  excerpts  from  King’s  “I 
Have  a  Dream”  speech. 

All  proceeds  were  donated  to  the 
United  Negro  College  Fund.  The  cost 
of  each  call  was  750  a  minute.  The 
average  cost  per  call  was  $4.50.  The 
service  ran  from  Jan.  15-Jan.  20. 


14 


EDITOR  &  PUBLISHER  for  February  15,  1992 


Senator  speaks  in 
praise  of  ‘Punch’ 


Arthur  Ochs  Sulzberger  Sr.  will  not  have  to  wait  until 
he  is  dead  to  hear  what  Sen.  Daniel  P.  Moynihan  (D-N.Y.) 
might  say  at  his  eulogy. 

When  Sulzberger  announced  he  was  passing  the  title  of 
publisher  of  the  New  York  Times  to  his  son,  Arthur  O. 
Sulzberger  Jr.,  (E&P,  Jan.  25,  P.9),  Sen.  Moynihan  fol¬ 
lowed  with  a  glowing  tribute  to  “Punch”  Sulzberger  on 
the  floor  of  the  U.S.  Senate. 

“This  can  only  be  an  occasion  for  celebration.  Celebra¬ 
tion,  that  is,  of  a  career  of  unequaled  responsibility  fulfilled 
with  unequaled  rigor  and  unexampled  grace,”  Sen.  Moy¬ 
nihan  said,  in  part,  adding  that,  in  his  opinion,  the  New 
York  Times  is  the  “greatest  newspaper  the  world  has  ever 
known  .... 

“It  would  be  perhaps  inappropriate  on  this  occasion  to 
speak  too  personally  of  Punch  Sulzberger,  save  to  say  that 
he  is  loved,  and  deservedly  so,”  Sen.  Moynihan  com¬ 
mented.  “On  Dec.  17  a  year  ago,  1  had  occasion  to  be 
his  guest  at  luncheon.  With  his  characteristic  grace,  and 
urge  to  get  the  facts  on  record,  he  began  by  noting  that  that 
occasion  marked  the  25th  year  since  I  had  first  dined  there. 
It  is  a  quarter-century  I  shall  treasure  .... 

“And  so,  not  goodbye,  great  friend,  but  on  to  other 
matters,  including,  of  course,  the  management  of  the 
Times  and  its  vast  enterprises  ...”  Sen.  Moynihan  said, 
referring  to  Sulzberger’s  continuing  responsibilities  as 
chairman  and  chief  executive  officer  of  the  New  York 
Times  Company. 

“Greetings  also  to  the  new  publisher,  Arthur  Ochs 
Sulzberger  Jr.  He  began  his  career  as  a  reporter  in  the 
Senate  gallery,  and  alas,  knows  our  ways.  There  could  be 
no  better  time  to  mind  them,”  Sen.  Moynihan  added. 

Moynihan  also  praised  the  Paris-based  International 
Herald  Tribune,  which  the  Times  publishes  jointly  with 
the  Washington  Post,  calling  it  “the  first  European  news¬ 
paper,  the  premier  journal  of  the  New  European  Commu¬ 
nity.  May  the  joint  enterprise  prosper  far  into  the  future.” 

—  Debra  Gersh 

San  Diego  papers  merge 

With  a  banner  headline  “We’re  History!”  the  San 
Diego  Tribune  ended  its  96-year  publication  on  Feb.  1 . 

A  subhead  in  smaller  type  read,  “But  we’ll  see  you 
tomorrow.” 

The  afternoon  Tribune  was  merged  with  the  San  Diego 
Union  to  become  the  San  Diego  Union-Tribune.  The 
newspaper  is  owned  by  Copley  Press  Inc.,  which  also 
owns  the  Copley  Los  Angeles  Newspapers  and  several 
other  dailies  and  weeklies  in  California  and  Illinois. 

The  San  Diego  merger,  which  was  announced  several 
months  ago,  leaves  the  city  with  only  one  daily.  However, 
the  Los  Angeles  Times  publishes  a  San  Diego  edition  and 
the  Union-Tribune  will  compete  with  various  suburban 
dailies  in  San  Diego  County. 

Union-Tribune  editor  Gerald  L.  Warren  told  E&P  the 
new  publication  started  off  with  a  circulation  of  about 
380,000.  The  former  Union  had  a  circulation  of  approxi¬ 
mately  277,000  and  the  Tribune  about  100,000. 

“It’s  too  early  to  tell  how  much  of  the  Tribune’s  circula¬ 
tion  we’ll  pick  up,”  Warren  said. 

The  Union-Tribune  is  an  all-day  newspaper  with  six 
zoned  morning  editions,  including  street  vending,  and  an 
afternoon  home  delivery  and  street  sale. 

Warren  said  the  merger  eliminated  141  jobs,  107  of  them 
through  early  retirements  and  buyouts.  There  were  24 
newsroom  and  10  photo  lab  layoffs,  he  added. 


Editor  &  Publisher 

U.S.  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

02/11/92  02/04/92  02/11/91  1 

Affiliated  Publications  Inc.  (NY) 

10.75 

10.875 

9.125 

A.H.  Belo  Corp.  (NY) 

36.75 

35.00 

32.375 

Capital  Cities/ABC  Inc.  (NY) 

437.50 

435.50 

484.00 

Central  Newspapers  Inc.  (NY) 

21.75 

21.875 

21.00 

Dow  Jones  &  Co.  Inc.  (NY) 

30.75 

31.00 

26.75 

Gannett  Co.  Inc.  (NY) 

44.875 

44.75 

42.625 

Knight  Bidder  Inc.  (NY) 

57.75 

55.50 

52.375 

Lee  Enterprises  Inc.  (NY) 

25.875 

23.75 

28.00 

McClatchy  Newspapers  Inc.  (NY) 

20.375 

19.25 

19.75 

Media  General  Inc.  (AM) 

21.125 

19.00 

22.50 

Multimedia  Inc.  (OTC)* 

26.75 

24.50 

23.38 

New  York  Times  Co.  (AM) 

28.00 

27.25 

24.875 

Park  Communications  Inc.  (OTC) 

14.75 

15.00 

15.25 

Pulitzer  Publishing  Co.  (OTC) 

25.25 

25.00 

21.75 

E.W.  Scripps  Co.  (NY) 

26.125 

23.75 

20.50 

Times  Mirror  Co.  (NY) 

34.875 

34.00 

31.50 

Tribune  Co.  (NY) 

43.875 

43.75 

44.875 

Washington  Post  Co.  (NY) 

232.00 

204.00 

243.00 

*  3  for  I  stock  split 

1  Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

02/11/92  02/04/92  02/11/91  1 

McLean  Hunter  Ltd.  (a) 

12.00 

12.75 

10.50 

Hollinger  Inc.  (a) 

13.25 

12.50 

13.375 

Quebecor  Inc.  Class  A  (a)(d) 

13.00 

13.75 

7.44 

Reuters  (c) 

60.375 

62.00 

47.625 

Southam  Inc.  (a) 

19.00 

19.00 

20.625 

Thomson  Corp.  (a) 

16.625 

17.375 

17.00 

Toronto  Sun  Publishing  Corp.  (a) 

15.625 

15.50 

16.50 

TorStar  Corp.  (a) 

25.00 

24.125 

27.00 

Pearson  Ltd.  (b) 

7.73 

7.69 

6.73 

News  Corp.  Ltd.  (c) 

23.50 

21.50 

11.50 

(a)  Quotes  are  in  Canadian  Dollars 

(b)  Quote  is  in  British  Pounds 

(c)  Quote  is  in  U.S.  Dollars 

(d)  2  for  I  stock  split  -  January  24,  1992 

1  Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 

Audit  Bureau  adds 
publisher,  advertiser  members 

The  Audit  Bureau  of  Circulations  added  28  U.S.  and 
Canadian  publications  as  members  in  the  fourth-quarter 
1991. 

They  included  three  weekly  newspapers,  20  free  and 
paid  consumer  magazines,  and  two  farm  and  three  busi¬ 
ness  publications. 

The  weeklies  included  the  Dickenson  Star  of  Clincho, 
Va.;  The  Post  of  Big  Stone  Gap,  Va.;  Winston  Cup  Scene 
of  Concord,  N.C.  The  farm  publications  were  Iowa  Farm 
Bureau  Spokesman  of  West  Des  Moines  and  Livestock 
Weekly  of  San  Angelo,  Texas. 

At  its  November  meeting,  ABC’s  board  elected  138 
regional  and  national  advertiser  members,  boosting  the 
total  to  1,690. 
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Wake-up  call 


Newspaper  audiotex  ringing  up  dollars  in  bad  economic  times 


By  Mark  Fitzgerald 

For  North  American  newspapers, 
bad  times  have  been  a  wake-up 
call  —  literally. 

The  number  of  newspapers  which 
are  offering  voice  information  ser¬ 
vices — audiotex — has  exploded  dur¬ 
ing  this  current  downturn. 

in  fact,  audiotex  seems  to  be  in¬ 
creasing  in  a  kind  of  inverse  relation¬ 
ship  with  the  slumping  newspaper  cli¬ 
mate. 

“Despite  the  economy  and  its  hor¬ 
rible  impact  on  advertising  revenues, 
despite  the  uncertainty  about  the  role 
the  regional  Bell  operating  companies 
(RBOCs)  will  play  in  voice  informa¬ 
tion  services,  the  number  of  newspa¬ 
pers  offering  voice  information  ser¬ 
vices  is  increasing  dramatically,  to 
the  point  there  are  today  1,200 
papers,”  said  John  F.  Kelsey  III, 
managing  director  of  Princeton,  N  .J.- 
based  Audiotex  Group  and  publisher 
of  the  audiotex  newsletter  the  Kelsey 
Report. 

just  three  years  ago,  only  42  papers 
qualified  as  "talking  newspapers,” 
Kelsey  noted,  and  even  last  February 
the  number  had  reached  just  450. 


By  February  1993,  Kelsey  predicts, 
fully  2,000  dailies,  weeklies,  or  free 
community  papers  will  offer  audiotex 
services. 

Upbeat  news 

Kelsey’s  statistics  were  just  one  of 
many  upbeat  reports  on  audiotex 
progress  presented  at  the  third  annual 
Talking  Newspapers  and  Telecom¬ 
munications  Opportunities  Confer¬ 
ence  held  Feb.  9-11  at  the  Hyatt 
Regency  hotel  in  New  Orleans. 


the  conference  was  as  much  a  respite 
from  gloom  as  the  pleasant  New 
Orleans  weather  was  from  winter 
back  home. 

In  many  ways,  audiotex  experts 
said,  it  was  precisely  the  bad  news 
that  is  driving  the  expansion  of  news¬ 
paper  audiotex. 

“Up  to  now.  I’ll  admit,  few  for¬ 
tunes  have  been  made  betting  on  the 
flexibility  of  North  American  news¬ 
papers.  But  1  think  the  grim  news  now 


“Newspapers  need  to  view  themselves  as  the  one- 
stop  information  service  in  their  market,”  the 
chairman  of  ANPA’s  Telecommunications  Committee 
said.  “Multidimensional  newspapers  will  replace  the 
single-product,  single-edition  newspaper  of  the  past’ 


The  conference  which,  Kelsey 
said,  had  attracted  the  largest  audi¬ 
ence  ever  for  one  devoted  solely  to 
newspaper  audiotex,  was  co-spon¬ 
sored  by  the  Audiotex  Group  and  Edi¬ 
tor  Publisher. 

For  many  newspaper  executives 


Seattle  Times  publisher  and  chief  executive  officer  Frank  Blethen  (podium) 
addresses  a  session  at  the  Talking  Newspapers  and  Telecommunications 
Opportunities  Conference  in  New  Orleans.  On  the  panel  along  with  Blethen 
were  (from  left)  Terry  Maguire,  former  senior  vice  president  of  the  American 
Newspaper  Publishers  Association;  Ashton  Phelps  Jr.,  president  and  publisher 
of  the  New  Orleans  Times-Picayune;  Ferdinand  Teubner,  publisher  of  Editor  & 
Publisher;  and  John  Kelsey  III,  managing  director  of  the  Audiotex  Group. 


makes  that  the  best  bet  there  is,” 
said  W.  Terry  Maguire,  speakingjust 
12  hours  after  leaving  his  position  as 
senior  vice  president  of  the  American 
Newspaper  Publishers  Association. 

Maguire  said  newspapers  had  the 
potential  to  become  “newsprint  Nin- 
tendos”  in  their  marketplaces. 

“1  think  the  telephone  medium  can 
be  the  salvation  of  a  medium  that 
some  refer  to  as  mature:  the  medium 
of  newspapers,”  said  Maguire,  who  is 
now  senior  vice  president  of  a  news¬ 
paper  consulting  firm,  ABRH  Con¬ 
sulting  Inc. 

New  thinking 

That  optimism,  voiced  by  speaker 
after  speaker,  reflects  a  big  change  in 
the  thinking  of  newspapers  on 
audiotex. 

Where  once  audiotex  was  regarded 
as  primarily  a  defensive  competitive 
weapon,  increasingly  newspapers  be¬ 
lieve  the  voice  technology  fits  their 
long-term  mission  as  information  pro¬ 
viders,  and  can  be  really  profitable. 

For  example,  a  survey  of  dailies 
and  weeklies  with  more  than  30,000 
circulation,  conducted  by  the 
Audiotex  Group,  found  newspapers 
are  putting  far  more  emphasis  on 
using  audiotex  to  generate  revenues 
than  even  two  years  ago. 

In  fact,  generating  additional  re¬ 
venues  is  far  and  away  the  number 
one  reason  that  weeklies  cite  for  get¬ 
ting  into  audiotex.  Dailies  continue  to 
rate  “remaining  the  number  one  in- 
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formation  source  in  their  market”  and 
“providing  additional  reader  ser¬ 
vices”  as  greater  priorities,  but  the 
gap  is  narrowing  between  those  rea¬ 
sons  and  a  profit  motive. 

One  indication  of  the  new  serious¬ 
ness  with  which  newspapers  are  tak¬ 
ing  audiotex  is  the  response  to  the 
1992  survey. 

In  1990,  when  the  first  survey  was 
conducted,  just  69  of  the  490  newspa¬ 
pers  contacted  bothered  to  return  the 
survey.  This  year  the  response  rate 
was  302,  or  76%. 

This  sea  change  in  thinking  was 
almost  palpable  to  Mark  Plakias,  a 
well-regarded  audiotex  consultant 
who  heads  New  York  City-based 
Strategic  Telemedia. 

“This  conference,  I  think,  is  a 
watershed  event  in  moving  .  .  .  from 
decision  making  based  on  strategy  to 
a  tactical  environment  where  we’ve 
started  to  think  about  how  .  .  .  [to] 
expand  my  revenue,”  said  Plakias. 

Some  pioneering  talking  newspa¬ 
pers  are  already  at  that  point. 

InfoLine 

The  Seattle  Times’  InfoLine,  which 
is  free  to  callers,  is  generating  tremen¬ 
dous  call  volumes,  publisher  and 
chief  executive  officer  Frank  Blethen 
said. 

Monthly  volume  is  now  about 
500,000  calls,  and  total  calls  increased 
fully  41%  from  1990  to  1991. 

Further,  frequent  callers  to  certain 
lines  turn  out  to  be  very  desirable 
advertising  targets. 

For  example,  nearly  half — 46% — of 
the  callers  to  InfoLine  financial  and 
sports  lines  have  household  incomes 
from  $51,000  to  $100,000.  However, 
callers  are  almost  exclusively  men; 
95%. 

However,  the  soap  opera  lines — 
where  the  gender  demographics  flip- 
flop  with  an  81%  female  audience — 
also  attract  good  demographics:  Fully 
72%,  for  example,  are  college  grads. 

The  missing  ingredient  for  InfoLine 
is  large,  consistent  profits. 

“We  made  a  small  profit  in  several 
months”  during  1991,  Blethen  said. 

But  the  Seattle  Times  is  looking  to 
voice  technology  as  another  step  in 
creating  a  “multidimensional”  news¬ 
paper,  Blethen  said. 

“Newspapers  need  to  view  them¬ 
selves  as  the  one-stop  information 
service  in  their  market,”  the  chair¬ 
man  of  ANPA’s  Telecommunications 
Committee  said.  “Multidimensional 
newspapers  will  replace  the  single¬ 
product,  single-edition  newspaper  of 
the  past.” 

Voice  potential 

Audiotex  does  not  come  without 
problems,  of  course. 

For  some  papers,  there  is  the  lin¬ 


gering  shyness  that  comes  from  the 
industry’s  expensive  failure  at  vid¬ 
eotex. 

And,  despite  growing  industry  fer¬ 
vor,  there  are  indications  the  public  is 
hardly  enamored  of  voice  information 
systems. 

The  Audiotex  Group’s  Kelsey,  for 
instance,  noted  that  only  1 1%  of  the 
adult  population  has  ever  used  a  900 
or  976  number,  and  that  level  has  not 
much  increased  over  the  years. 

The  great  number  of  newspapers 
adding  audiotex  can  exaggerate  its 
importance.  As  Kelsey  also  noted. 


the  average  newspaper  offers  three 
900  numbers. 

“Now,  are  three  voice  services 
with  little  or  no  promotion  a  real  test 
of  voice?  Of  course  not,”  he  said. 

Still,  the  potential  is  clear. 

Voice  already  accounts,  depending 
on  how  you  measure  it,  for  $  1 .2  billion 
in  revenues  last  year,  Kelsey  said. 
That  will  double  within  two  years,  he 
predicted. 

That  potential  can  be  seen  in  the 
phenomenal  growth  of  voice  classi¬ 
fied. 

(See  AUDIOTEX  on  page  43) 


sup  •  port 

vb  :  To  provide  with 
service:  assist,  uphold 


INSI  is  working  harder  than 
ever  to  prove  itself  as 
THE  premier  newspaper 
systems  developer.  But  it 
takes  more  than  hard  work 
&  promises  to  get  the  job  done. 
That's  why  we' ve  invested  over 
$10  million  into  developing  our 
application  software. 

INSI  has  something  to  prove. 


Support  is  essential. 


INTEGRATED  NEWSPAPER  SYSTEMS 

- — -  INTERNATIONAL 

Credibility  •  Support  •  Stability 


Circulation  Management  Systems  •  Consultation  •  Site  Analysis  &  Systems  Design  •  Payroll  Systems 
Accounts  Payable  Systems  •  User  Training  •  Advertising  Management  Systems 
Rnancial  Management  Systems  •  PC  Networks  •  IBM®  Midrange  Platforms 
Credit  Management  Systems  •  Transient  Management  Systems  •  24  Hour  Support 

1589  Lamberton  Road  •  Trenton,  New  Jersey  08611  •  609/393-9293  •  FAX:  609/393-9391 
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Racing  Times 
folds  after 
10  months 


Scratch  the  Racing  Times. 

The  late  Robert  Maxwell’s  10- 
month-old  startup  was  yanked  from 
its  competition  against  the  Daily 
Racing  Form  by  Mirror  Group  News¬ 
papers  PLC. 

Racing  Times  employed  about  200 
people,  including  70  journalists. 
Severance  terms  were  not  disclosed. 

No  buyer  could  be  found  for  the 
money-losing  paper  so  Mirror  Group 
pulled  the  plug  Feb.  6. 

Racing  Form  had  been  negotiating 
to  buy  and  then  close  Racing  Times. 
In  the  end  it  bought  assets  such  as 
computer  programs,  including  rights 
i  to  Andrew  Beyer’s  speed  figures  for 
rating  horses. 

A  farewell  to  readers  by  editor  Ste¬ 
ven  Crist  never  made  print,  but  in  it  he 
said  the  New  York  State  Attorney 
General’s  office  had  begun  investi¬ 
gating  antitrust  aspects  of  the  closing. 

Crist  said  the  paper  expected  to 
turn  a  profit  in  two  years,  well  before 
the  five  years  Maxwell  anticipated. 


Crist  said  the  paper 
expected  to  turn  a  profit 
in  two  years,  weii  before 
the  five  years  Maxweii 
anticipated. 


“We  cannot  l\elp  feeling  that  had 
we  been  given  more  than  two  weeks 
to  solicit  investors  who  would  have 
continued  operating  this  paper,  it 
would  not  have  been  shut  down  sud¬ 
denly  after  months  of  negotiations” 
with  the  owners  of  Racing  Form, 
Crist  wrote. 

The  Racing  Times  was  started  by 
Maxwell  last  April,  seven  months 
before  he  died.  It  was  selling  about 
12,000  copies  a  day,  at  $2.50  each,  to 
horse  racing  fans  across  the  nation. 

Mirror  Group  itself  is  in  turmoil.  It 
is  in  the  hands  of  lenders  who  seized 
control  of  Maxwell’s  majority  shares, 
held  as  collateral  for  loans,  after  it 
was  revealed  $1.4  billion  was  missing 
from  Mirror  Group,  Maxwell  Com¬ 
munication  Corp.  PLC,  and  their  pen¬ 
sion  funds.  — George  Garneau 

New  govt,  report 

The  American  Advertising  Federa¬ 
tion  has  launched  a  new  monthly 
publication  called  “AAF  Govern¬ 
ment  Report.” 


Death  of  a  loved  one 

An  insider’s  view  of 
the  Racing  Times’  finai  moments 


By  Chuck  Slater 

senior  editor,  the  Racing  Times 

The  death  of  a  newspaper  is  very 
much  like  the  death  of  a  loved  one.  No 
matter  how  much  it  is  expected,  how 
much  one  is  braced  for  it,  it  comes  as  a 
shock. 

It  was  Thursday ,  Feb.  6,  the  minute 
hand  working  its  way  to  5  p.m.  and 
very  nearly  there.  Not  quite  deadline 
time,  but  the  275th  edition  of  the  Rac¬ 
ing  Times,  the  little  racing  paper  that 
could,  was  well  on  its  way  to  bed. 

And  a  typical  fat  Saturday  paper  it 
was,  augmented  with  ads,  full  of 
advances  and  features  on  the  week¬ 
end  stakes  races,  and  spiced  with 
charts  and  stories  on  the  lust-initiated 
3-year-old  campaign  which  would 
culminate  in  the  Triple  Crown  races. 

I  was  putting  the  finishing  touches 
on  Page  3,  our  “Road  to  the  Triple 
Crown”  page,  when  I  noticed  Steven 
Crist,  the  editor  in  chief,  had  sum¬ 
moned  his  managing  editors,  Neil 
Cook  and  Irwin  Cohen,  to  his  office. 

“Wonder  what  that’s  about,”  I 
mused  while  fitting  a  picture  of  A.P. 
Indy,  an  expensive,  talented  Triple 
Crown  hopeful,  into  its  proper  slot  on 
the  page  on  my  computer  screen. 
Satisfied  with  the  placement,  I 
pushed  the  buttons  that  would  pro- 


The  Racing  Times 
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FINAL  EDITION.  The  closing  of 
the  Racing  Times  was  announced  so 
suddenly  that  the  Feb.  7  edition 
carried  no  mention  that  it  would  be 
the  last. 


duce  a  proof  for  corrections  before  I 
sent  the  page  electronically  to  its 
printing  sites.  Almost  in  unison  with 
my  finger’s  downstroke,  1  sensed  a 
commotion  coming  from  the  front  of 
the  office. 

“Staff  meeting  in  the  front,  right 
now,  everyone  stop  working,”  some¬ 
one  shouted. 

The  big  room,  alive  with  work, 
grew  very  silent  and  very  cold.  “This 
is  it,”  we  thought  in  unison  as,  like 
lemmings  headed  for  the  seas,  we 
headed  for  the  front  of  the  room.  No 
one  had  doubted  the  precariousness 
of  the  Racing  Times,  not  from  the 
moment  it  was  conceived  and  started 
doing  battle  with  the  highly  success¬ 
ful,  monopolistic  Goliath  of  daily  rac¬ 
ing  information,  the  Daily  Racing 
Form.  No  matter,  we  were  putting  out 
the  superior  product.  Months  or  per¬ 
haps  years  of  million-dollar  losses  still 
lay  ahead  of  a  paper  not  even  a  year 
old.  Sports  Illustrated  and  People 
magazine  had  lost  serious  money  for 
years  before  becoming  gold  mines 
and  the  Racing  Times  was  on  a  pro¬ 
jected  course  to  do  the  same. 

Robert  Maxwell,  the  founding  pub¬ 
lisher,  had  promised  to  accept  at  least 
three  years  of  red  ink  and  said  he  fully 
expected  it  would  be  five  years  before 
the  venture  showed  a  profit.  On  this 
promise,  many  of  us  had  relinquished 
secure,  well-paying  jobs  for  the  jour¬ 
nalistic  adventure  of  starting  a  paper 
from  scratch. 

Then  Maxwell  took  a  fatal  plunge 
into  the  sea  and  it  was  found  that 
massive  financial  chicanery  was 
drowning  his  entire  empire.  How 
could  a  small,  red-ink  paper  hope  to 
swim  in  such  seas?  We  had  been  told 
just  a  couple  of  weeks  earlier  that  the 
paper  was  for  sale. 

So  the  word,  when  it  came,  was  not 
unexpected,  and  yet  it  was.  Unex¬ 
pected  and  numbing. 

“I’m  Charles  Wilson  of  the  Mirror 
Group,  from  London,”  the  speaker  at 
the  front  of  the  room  introduced  him¬ 
self,  “and  I  have  some  bad  news.” 

The  paper  was  being  terminated 
immediately,  he  said.  He  was  very 
sorry.  We  had  put  out  a  product  of 
unquestioned  quality  but  we  had  run 
out  of  time  because  of  the  financial 
straits  in  which  Maxwell  had  left  the 
company.  No  suitable  buyer  willing 
to  keep  the  paper  open  had  been 
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THE  PAGE  THAT  NEVER 
APPEARED.  Racing  Times  senior  ed¬ 
itor  Chuck  Slater  was  putting  the 
finishing  touches  on  this  page  for 
Saturday's  paper  when  the  closing 
was  announced. 

found;  all  had  backed  off  when  shown 
the  red-ink  projections.  We  would  all 
get  whatever  severance  we  were 
entitled  to  but  the  paper  was  being 
shut  down  at  once  by  the  Mirror 
Group.  Some  of  its  assets  were  being 
sold  to  K-III,  the  parent  company  of 
the  Daily  Racing  Form. 

It  was  a  cute  distinction.  There  had 
been  much  in-office  speculation  that 
the  Form  might  run  afoul  of  anti- 
monopoly  statutes  if  it  bought  us  to 
shut  us  down.  So  the  Mirror  shut  us 
down  and  then  sold  our  assets  to  the 
Daily  Racing  Form. 

Edition  No.  275,  whose  gestation 
was  all  but  complete,  would  never  be 
born.  The  farewell  letter  Crist  was 
preparing  for  our  readers,  vowing  to 
return  and  bitterly  denouncing  the 
shortened  time  frame,  would  never 
hit  a  press. 

It  was  a  time  for  tears,  but 
strangely,  there  were  few  of  those. 
Mostly  hugs  and  handshakes  and 
mutual  commiseration.  And  resent¬ 
ment  of  the  guards  who  suddenly 
appeared  at  the  doors  and  watched 
over  our  shoulders  to  make  sure  we 
didn’t  take  home  a  piece  of  the  com¬ 
pany  of  which  we  were  no  longer  a 
piece. 

Some  of  us  chose  to  empty  our 
desks  the  following  day,  drifting 
instead  to  the  liquid  compensation  of 
a  favored  hangout.  I  was  among  them. 

The  next  morning  I  returned,  still  in 
a  dream,  still  arriving  at  my  normal 
10:30  start-up  time. 

Grave  handshakes  all  around,  then 
to  the  task  of  dismantling  the  remains 
of  one  of  the  happiest  working  years 


of  my  life,  collecting  in  the  process 
phone  numbers  of  a  staff  which  had 
been  more  in  harmony  and  more  de¬ 
voted  than  any  I’d  ever  seen.  Oh,  how 
we  had  believed  in  this  now-dead 
paper. 

Dead.  It  was  still  hard  to  accept. 

It  should  have  taken  an  hour  to 
clean  out  my  desk.  It  took  until  well 
into  the  afternoon,  when  the  light  of 
the  cold  winter  sun  was  beginning  to 
give  up  the  struggle.  And  not  just  for 
me,  for  all  of  us.  Nobody  wanted  to 
close  the  door. 

Eventually,  one  had  to.  Walking 
out,  I  talked  to  a  slim,  elegant  young 
woman,  a  striking  redhead  just  re¬ 
cently  emigrated  from  Russia.  Marina 
had  started  as  a  phone  receptionist 
and  worked  her  way  up  to  quality 
control.  I  asked  her  what  she  planned 
to  do  now.  She  told  me. 

Marina,  who  had  left  behind  the 
damned  Moscow  queue,  was  about  to 
meet  the  damned  modern-day-Amer- 
ica  queue,  the  unemployment  line. 


New  AP  datelines 

The  Associated  Press  has  begun  to 
use  “Croatia”  and  “Slovenia"  in 
place  of  “Yugoslavia”  in  datelines 
from  those  republics. 


ACEJMC  releases 
study  on  j-school 
faculties 

Faculties  of  19  schools  and  depart¬ 
ments  of  journalism  and  mass  com¬ 
munications  accredited  in  1991  had 
9%  minority  members  and  20% 
women  members,  according  to  infor¬ 
mation  from  self-studies  prepared  for 
the  Accrediting  Council  on  Education 
in  Journalism  and  Mass  Communica¬ 
tions. 

Ninety-three  schools  are  accred¬ 
ited  by  the  council. 

With  the  exception  of  Jackson 
State  University,  a  historically  black 
college,  the  best  percentage  of 
minority  faculty  employment  was 
34%.  Eive  schools  have  no  minority 
faculty  members. 

Additional  information  about 
faculty  for  the  same  time  period 
showed  that  professors  had  an  aver¬ 
age  of  1 1  years  of  professional  experi¬ 
ence  and  13  years  of  college  teaching 
experience.  Fifty-six  percent  had  a 
doctorate. 

Other  information  on  18  of  the  19 
schools  and  departments  showed 
that,  out  of  12,473  students  enrolled, 
18%  were  minority  and  63%  female. 


Big  PROFIT  Opportunity 

From  AccuCall  900  VOICE  PERSONALS 

Perfect  Date 


You  provUetho  ad  space.  Wedotherest! 


e^tEATPAYOUn 

PerMlimte 

TT  Based  On  $1.95  Per  Minute 


To  hear  sample  messages  call 
(814)  234-9601  x555. 

Call  (814)  234-9601  x400  for 
more  information. 


•  IVe  receive  all  print  and  voice  personals 

via  800  numbers  and  careMly  screen 
them  for  you. 

•  We  compile  and  compose  all  print  ads. 

•  We  deliver  these  camera^eady  ads  to 

you  via  Macintosh^  computer, 
overnight  delivery  or  directly  into  your 
front-end  system. 

•  We  customize  the  Perfect  Date  service 

to  meet  your  market  requirements. 


Accu -Weather,  Inc, 

619  W.  College  Avenue,  State  College,  PA  16801 

Call  (814)  234-9601  x400  for  details. 
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The  following  editorial  appoint¬ 
ments  have  been  made  at  the  Mem¬ 
phis  Commercial  Appeal. 

Henry  Stokes,  formerly  assistant 
managing  editor,  was  promoted  to 
managing  editor.  He  succeeds  Col¬ 
leen  CoNANT,  now  editor  of  the 
Naples  (Fla.)  Daily  News. 

Stokes  earlier  was  with  the  Detroit 
News. 

Roslyn  White,  formerly  editor  of 
the  paper’s  Appeal  section,  now 
serves  as  assistant  managing  editor. 

Walter  Dawson,  formerly  Metro 
editor,  now  is  executive  Metro  editor; 
Jesse  Bunn,  formerly  news  editor,  is 
executive  news  editor;  Sonny  Alba- 
RADO,  formerly  deputy  editor  of  the 
Business  section,  assumes  the  posts 
of  Sunday  Metro  editor  and  projects 
editor;  and  Scott  Hill,  formerly  arts 
and  entertainment  editor,  now  serves 
as  Midsouth  editor. 

*  *  * 

Sue  Mayborn,  president  and  editor 
of  the  Killeen  (Texas)  Daily  Herald, 
has  assumed  the  additional  title  of 
publisher,  succeeding  the  retiring 
Ray  L.  Townsend;  and  Richard 
Sloan,  formerly  general  manager  of 
Sun  Graphics  in  Corsicana,  Texas, 
was  named  general  manager  of  the 
paper. 

Sloan  previously  was  editor  and 
publisher  at  the  Atlanta  (Texas) 
Times  and  served  in  managerial  posts 
at  several  other  Texas  papers. 

*  *  * 

Nick  Bernardo,  formerly  an  ac¬ 
count  executive  with  Gannett 
National  Newspaper  Sales,  has  been 
promoted  to  New  York  sales  supervi¬ 
sor  for  the  company.  He  is  responsi¬ 
ble  for  sales  efforts  in  the  New  York 
office  and  at  the  National  Four-Color 
Newspaper  Network. 

Bernardo  has  worked  with  Gan- 
nett’s  Westchester  Rockland  News¬ 
papers  and  Gannett  Media  Sales. 


Maureen  Consavage,  also  a  for¬ 
mer  GNNS  account  executive,  now  is 
New  York  travel  sales  supervisor, 
responsible  for  travel  sales  efforts  in 
New  York  and  at  the  NFCNN. 

Earlier,  Consavage  was  with  the 
Westchester  Rockland  operation. 

*  *  * 

Katherine  W.  Fanning,  a  former 
editor  of  the  Christian  Science  Moni¬ 
tor,  past  president  of  the  American 
Society  of  Newspaper  Editors  and 
currently  an  adjunct  professor  at  Bos¬ 
ton  University’s  school  ofjournalism, 
has  been  nominated  to  the  board  of 
directors  of  Affiliated  Publications 
Inc.  in  Boston,  the  company  an¬ 
nounced.  She  fills  a  vacancy  left  by 
Adele  Simmons,  president  of  the 
John  D.  and  Catherine  T.  MacArthur 
Foundation,  who  will  resign  effective 
May  20. 

Fanning  previously  was  editor  and 
publisher  of  the  Anchorage  (Alaska) 
Daily  News. 

*  *  * 

Christine  Harvey,  a  reporter  with 
the  Washington  Times,  recently  was 
appointed  Annapolis  director  of  the 
University  of  Maryland’s  Capital 
News  Service,  a  student  training 
operation  for  the  UM  college  of  jour¬ 
nalism’s  public  affairs  reporting  pro¬ 
gram.  She  succeeds  Vanessa  Gall- 
man,  who  now  is  an  assistant  city 
editor  for  the  Washington  Post. 

Harvey  earlier  served  in  reporting 
and  editorial  management  positions  at 
papers  in  the  Prince  George’s,  Md., 
area. 

*  *  * 

Clyde  Wills,  publisher  of  the 
Metropolis  (Ind.)  Planet,  recently 
was  elected  president  of  the  Illinois 
Press  Association. 

Also  elected  as  officers  of  the  IPA 


were:  Byron  Tracy,  editor,  Lewis 
Newspapers,  Robinson  —  first  vice 
president;  Tom  Matthews  Jr.,  pub¬ 
lisher,  Wayne  County  Press,  Fair- 
field — second  vice  president;  How¬ 
ard  Hay,  vice  president  for  circula¬ 
tion,  the  Chicago  Tribune — third  vice 
president;  and  William  Garth,  pub¬ 
lisher,  Chicago  Citizen  Group — trea¬ 
surer. 

*  *  * 

James  N.  Rosse,  provost  of  Stan¬ 
ford  University  and  a  longtime  news¬ 
paper  consultant,  has  been  elected 
president  and  chief  executive  of  Free¬ 
dom  Newspapers  Inc. 

Rosse  succeeds  D.R.  Segal,  who  is 
retiring  but  will  remain  as  a  member 
of  Freedom’s  board  of  directors  and 
as  a  consultant  for  an  indefinite 
period. 

Rosse  has  been  an  economics  pro¬ 
fessor  and  associate  dean  of  humani¬ 
ties  and  sciences  at  Stanford,  director 
of  the  university’s  Center  for  Eco¬ 
nomic  Policy  Research  and  provost, 
the  top  administrative  office.  While  at 
Stanford,  Rosse  has  been  a  consultant 
to  newspapers,  specializing  in  anti¬ 
trust  legislation  and  regulatory  mat¬ 
ters. 

4:  * 

Harry  M.  Whipple,  formerly 
president  of  TNI  Partners,  Tucson, 
Ariz.,  is  the  new  president  of  the  Cin¬ 
cinnati  Enquirer',  Lawrence  J. 
Aldrich,  formerly  senior  legal 
counsel  at  Enquirer  and  TNI  parent, 
Gannett  Co.  Inc.  in  Arlington,  Va.,  is 
named  to  succeed  Whipple  in  Tucson. 

Earlier,  Whipple  served  as  adver¬ 
tising  director  of  the  Rockford  (Ill.) 
Register  Star,  president  and  pub¬ 
lisher  of  the  Valley  News  Dispatch  of 
Tarentum,  Pa.,  vice  president/Mid- 
west  sales  for  Gannett  National 
Newspaper  Sales  and  in  management 
posts  at  Pioneer  Newspapers  in 
Monongahela,  Pa. 

Aldrich  has  been  a  staffer  at  the 
U.S.  Justice  Department  and  secre¬ 
tary  of  TNI  Partners. 

4:  4c  * 

Charles  R.  Dall’Acqua,  senior 
vice  president  of  Harte-Hanks  Direct 
Marketing,  based  in  Baltimore,  and 
Hal  Polak,  president  and  general 
manager  of  the  northern  California- 
based  shopper  publication  Potpourri, 
have  been  elected  corporate  vice 
presidents  of  the  San  Antonio,  Texas- 
based  Harte-Hanks  Communications 
Inc. 


the  most  experienced 
executive  recruiting  firm  in 
the  newspaper  industry 

Sfjecialists  in  newspapers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  708-991-6900. 
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David  D.  Stillwell,  formerly  cir¬ 
culation  director  of  the  Montgomery 
Advertiser  and  Alabama  Journal, 
now  is  general  manager  for  the 
papers.  He  succeeds  John  C.  Hig¬ 
gins  III,  the  new  general  manager  at 
the  Greenville  (S.C.)  News  and 
Greenville  Piedmont,  the  papers’ 
parent  Multimedia  Newspapers  of 
Greenville  announced. 

Stillwell  earlier  was  district  man¬ 
ager  at  the  Bergen  County  Record  in 
Hackensack,  N.J.,  circulation  man¬ 
ager  of  the  Naples  (Fla.)  Daily  News 
and  the  Daytona  Beach  (Fla.)  News- 
Journal,  circulation  director  with  the 
Bradenton  (Fla.)  Herald,  a  business 
consultant  and  broker  in  the  St. 
Petersburg,  Fla.,  area  and  held  posts 
at  the  Tampa  Tribune. 

John  D.  Crawford,  editorial  car¬ 
toonist  with  the  Alabama  Journal, 
now  is  personnel  manager  for  the 
Advertiser  and  Journal.  He  succeeds 
James  C.  Seymour,  now  advertising 
operations  manager  for  the  papers. 

Previously,  Crawford  was  pub¬ 
lisher  of  the  Prattville  (Ala.)  Prog- 


Michael  Newsome,  who  has 
worked  in  information  and  adminis¬ 
trative  systems  management  posts  in 
Pennsylvania  and  Texas,  now  is  con¬ 
troller  for  the  York  (Pa.)  Daily 
Record. 

*  * 

Frank  Puckett,  president  and 
genera)  manager  of  the  Abilene 
Reporter-News,  has  been  elected 
president  of  the  Austin-based  Texas 
Daily  Newspaper  Association. 

Other  officers  for  the  1992  term 
include:  Burl  Osborne,  editor  and 
publisher  of  the  Dallas  Morning 
News — vice  president;  and  Roger 
Kintzel,  publisher  of  the  Austin 
American-Statesman — treasurer. 

Lissa  Walls,  vice  president  of 
Southern  Newspapers  Inc.  in  Hous¬ 
ton  and  immediate  past-president  of 
TDNA,  is  chairman  of  the  organiza¬ 
tion’s  executive  committee. 


Victor  A.  Perry  III,  formerly  a 
vice  president  of  SCEcorp  and  a 
director  of  corporate  planning  for 
Times  Mirror  Co.  of  Los  Angeles,  has 
been  appointed  to  the  newly  created 
post  of  vice  president,  development, 
for  Times  Mirror’s  newspaper  group. 


William  Ardell,  executive  vice 
president  and  chief  operating  officer 
of  the  Toronto-based  Southam  Inc., 
recently  was  named  president  and 
chief  executive  of  the  company,  suc¬ 
ceeding  the  retiring  John  Fisher. 


Bruce  Richardson,  a  sales  man¬ 
ager  with  KBA-MotterCorp.  in  York, 
Pa.,  has  been  named  sales  manager 
for  the  newspaper  press  division  of 
Mitsubishi  Lithographic  Presses, 
Arlington  Heights,  Ill. 

*  *  * 

Howard  H.  Bell,  recently  retired 
president  and  chief  executive  officer 
of  the  American  Advertising  Federa¬ 
tion,  has  joined  the  staff  of  the  law 
firm  Wiley,  Rein  &  Fielding, 
Washington,  D.C. 

4c  «  :|c 

Lisa  Bland,  formerly  an  advertis¬ 
ing  representative  with  the  Pioneer- 
News,  Shepherdsville,  Ky.,  has  been 
named  manager/ad  manager  of  the 
Spencer  Magnet,  Taylorsville,  Ky.; 
Mark  Cooper,  formerly  assistant 
editor  of  the  Murray  (Ky.)  Ledger  & 
Times,  is  now  editor  in  Shepherds¬ 
ville. 

Bland  earlier  was  assistant  to  the 
promotion  director  at  the  Louisville 
radio  station,  WHAS. 

Cooper  has  worked  as  a  staff 
writer/editorial  assistant  with  the 
Murray  paper  and  a  staff  writer  for  the 
Grayson  County  News-Gazette , 
Leitchfield,  Ky. 

4c  4:  4c 

The  Los  Angeles  Times  has  begun 
transmiting  its  edition  for  New  York 
and  Washington  to  a  printing  facility 
in  Manassas,  Va.,  and  a  separate  desk 
has  been  established  to  produce  the 
edition. 

Paul  Whitefield,  an  executive 
news  editor  who  has  headed  the 
Times’  PM  Final  and  worked  on  the 
paper’s  foreign  desk,  directs  the  new 
desk.  He  reports  to  assistant  manag¬ 
ing  editor  Terry  Schwadron. 

Other  hirings  on  the  desk  include 
Linda  Finestone,  formerly  a  foreign 
desk  staffer,  now  news  editor  and 
deputy  editor;  Melanie  Clarkson  of 
Suburban-Metro,  who  is  slot  editor; 
and  Stan  Allison  and  Lisa  Fung  of 
Suburban-Metro  and  Nick  Cuccia  of 


—  NEWSPEOPLE  EDITOR 
TONY  CASE 


Business,  now  assistant  news  editors 
in  charge  of  layout  and  copy  editing. 

Also  at  the  Times,  Bret  Israel, 
formerly  a  senior  editor  for  the  Sun¬ 
day  magazine,  has  been  named  editor 
of  the  magazine. 

Israel  has  worked  as  an  assistant 
city  editor  for  Orange  County  and  an 
assistant  metro  editor  in  Los  Angeles 
for  the  Times,  and  earlier  was  a 
reporter  and  editor  for  the  Bergen 
County  Record  of  Hackensack,  N.J. 

Russ  Parsons,  formerly  food  edi¬ 
tor  for  the  Los  Angeles  Times  Syndi¬ 
cate,  now  is  managing  editor  of  the 
Times’  Food  section. 

Parsons  has  worked  as  food  editor 
of  the  Los  Angeles  Herald  Examiner, 
food  editor,  restaurant  critic  and 
popular  music  critic  at  the  Albu¬ 
querque  (N.M.)  Tribune  and  a  sports- 
writer  with  the  Lubbock  (Texas) 
Avalanche-Journal  and  the  Albu¬ 
querque  Journal. 

Rick  Barrs,  formerly  city  editor  of 
the  Times’  Ventura  County  edition, 
now  serves  as  assistant  metropolitan 
editor  on  the  city  desk.  He  serves  as 
night  city  editor,  succeeding  Lennie 
La  Guire,  who  now  supervises  local 
government  coverage. 

Barrs  has  worked  in  several  edito¬ 
rial  posts  at  the  Times  and  earlier  with 
the  Houston  Post,  the  Lansing 
(Mich.)  State  Journal  and  the  Colum¬ 
bus  (Ga.)  Ledger-Enquirer. 

*  *  * 

Gary  Ott,  formerly  city  editor  of 
the  Midland  (Texas)  Reporter-Tele¬ 
gram,  recently  was  promoted  to  man¬ 
aging  editor  at  the  paper. 

Ott  previously  was  a  news  editor 
and  a  staff  writer  for  the  Plainview 
(Texas)  Daily  Herald. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 
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Sandra  Bailey 


Kelley  Bass 


Sandra  Bailey,  formerly  with  the 
International  Herald  Tribune  in 
Paris,  has  joined  the  New  York  Times 
as  deputy  sports  editor. 

Bailey  has  worked  at  the  Washing¬ 
ton  Post,  the  Chicago  Sun-Times,  the 
Clearwater  (Fla.)  Sun  and  the  Tala- 
hassee  (Fla.)  Democrat. 

Jim  Dodd,  formerly  vice  president 
and  general  manager  of  Metropolitan 
Publishers  Representatives,  which 
lists  as  its  clients  a  number  of  promi¬ 
nent  U.S.-based  magazines,  has  been 
named  advertising  representative  in 
the  Canadian  office  of  the  New  York 
Times. 


The  Honolulu-based  East-West 
Center  has  announced  its  Jefferson 
Fellows  for  1992,  listed  as  follows  by 
the  countries  they  represent. 

United  States — Jeffrey  Brody, 
Asian  affairs  reporter,  the  Orange 
County  Register,  Santa  Ana,  Calif.; 
Joseph  Copeland,  editorial  page  edi¬ 
tor,  the  Everett,  Wash.,  Herald', 
Phillip  Primack,  business  reporter, 
the  Boston  Herald',  Joseph  (Chip) 
Visci,  assistant  managing  editor/local 
news,  the  Detroit  Free  Press',  Thuy 
Vu,  reporter/anchor,  KQED-FM, 
San  Francisco;  and  Laura  Ann 
Ziegler,  associate  producer,  “Week¬ 
end  Edition,”  National  Public  Radio, 
Washington,  D.C.;  Bangladesh — 
Arshad  Mahmud,  diplomatic  corre¬ 
spondent,  Holiday  Weekly,  Dhaka; 
China — Shang  Rongguang,  North 
America  representative,  Beijing 
Review,  India — Vivek  Bharati, 
senior  editor,  the  New  Delhi  Times; 
Japan — Chimaki  Sakai,  foreign  news 
department,  NHK  (Japan  Broadcast¬ 
ing  Corp.);  Korea — Lee  Sang  Seok, 
assistant  world  news  editor,  the 
Hankook-Ilbo,  Seoul;  New  Zea¬ 
land — SuzzANE  Carty,  editor,  the 
Waikato  Times,  Hamilton;  Singa¬ 
pore — Lee  Siew  Hua,  correspondent, 
the  Sunday  Times;  and  Tonga — Mele 
Laumanu  Petelo,  controller  of  news 
and  current  affairs.  Radio  Tonga. 


John  Hill  I 

Kelley  Bass,  formerly  sports  edi¬ 
tor  and  columnist  with  the  defunct 
Arkansas  Gazette  in  Little  Rock,  is 
the  new  sports  editor  of  the  Spring- 
field,  Mo.,  News-Leader. 


John  Hill,  formerly  new  market 
development  manager  for  the 
Everett,  Wash.,  Herald,  now  serves 
as  retail  advertising  manager  at  the 
paper. 

Hill  had  previously  served  as  an 
account  representative,  major  ac¬ 
count  representative  and  direct  mar¬ 
keting  coordinator  at  the  Herald  and 
earlier  was  with  the  News-Review  of 
Roseburg,  Ore. 

Bill  Zemina,  formerly  retail  ad 
manager,  was  named  to  the  newly ' 
created  post  of  business  development 
manager  for  the  Herald. 

Previously,  Zemina  was  with 
Lesher  Communications  Inc.  of  Wal¬ 
nut  Creek,  Calif. 


Curtis  A.  Young,  deputy  business 
news  editor  of  the  daily  Hongkong 
Standard,  Hong  Kong,  recently  was 
promoted  to  business  news  editor.  He 
succeeds  Chito  Santiago,  who  has 
relocated  to  Canada. 

Earlier,  Young  was  business  editor 
of  Business  Korea  magazine  in  Seoul, 
defense  editor  with  Continental  Ma¬ 
rine  magazine  in  New  Orleans  and  a 
combat  correspondent  in  Okinawa, 
Japan. 


James  W.  Artz,  formerly  acting 
vice  president  of  human  resources 
with  the  Chicago  Sun-Times,  now  is 
the  paper’s  senior  vice  president  of 
human  resources. 

Artz  previously  was  with  a  private 
law  practice  in  New  Jersey  and 
worked  as  vice  president  of  adminis¬ 
tration  at  Philadelphia  Newspapers 
Inc.,  executive  vice  president  for  the 
New  York  Daily  News  and  on  the 


Don  Babick 


Peter  Horstmann 


labor  relations  staff  of  Dow  Jones  & 
Co.  Inc.,  New  York. 


Don  Babick,  formerly  publisher  of 
the  Edmonton  (Alta.)  Journal,  re¬ 
cently  was  appointed  president  of  the 
Vancouver,  B.C. -based  Pacific  Press 
Ltd.,  publishers  of  the  Vancouver 
Sun  and  Province.  He  succeeds 
Stuart  Noble,  who  now  serves  as 
vice  president  of  human  resources 
and  industrial  relations  for  the  Pacific 
Press  parent,  Southam  Newspaper 
Group  of  Toronto. 

Babick  earlier  was  in  senior  man¬ 
agement  posts  with  papers  in  Mon¬ 
treal  and  Calgary,  Alta.,  and  at 
Southam. 

Linda  Hughes,  editor  of  the  Jour¬ 
nal,  succeeds  Babick  as  publisher. 

Ron  Clark,  formerly  director  of 
advertising  with  the  Toronto  Sun  and 
previously  an  ad  sales  manager  for 
Southam  and  ad  director  at  the 
Hamilton  (Ont.)  Spectator,  is  the  new 
vice  president  of  marketing  at  Pacific 
Press,  responsible  for  advertising, 
marketing  and  promotions. 


Peter  H.  Horstmann,  who  has 
worked  in  administration  and  engi¬ 
neering  positions  with  Coppus  Engi¬ 
neering  of  Worcester,  Mass.,  recently 
was  appointed  director  of  human  re¬ 
sources  for  the  Worcester  Telegram 
&  Gazette. 


Robb  Grindstaff,  business  man¬ 
ager  of  the  Asheboro  (N.C.)  Courier- 
Tribune,  recently  was  named  pub¬ 
lisher  of  the  Jacksonville  (Texas) 
Daily  Progress,  succeeding  Joe  Ben 
Oller,  the  papers’  Fort  Smith,  Ark.- 
based  parent  Donrey  Media  Group 
announced. 

Grindstaff  previously  was  adver¬ 
tising  manager  and  business  manager 
in  Asheboro  and  worked  in  retail  and 
classified  ad  sales  and  production 
positions  at  the  Arizona  Republic  and 
Phoenix  Gazette. 
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Three  newspapers  play  rape  story  differently 


By  Kathryn  Keatley  Garvey 

When  a  Vallejo,  Calif.,  man  was 
arrested  and  charged  with  raping  his 
mother,  three  newspapers  in  the 
county  covering  the  case  played  it 
differently — all  aware  that  California 
law  prohibits  the  release  of  the  rape 
victim’s  name. 

One  paper  named  the  suspect  and 
identified  the  rape  victim  as  his 
mother;  one  paper  named  the  suspect 
and  identified  the  victim  as  a  “rela¬ 
tive”;  and  the  third  neither  named  the 
suspect  nor  the  victim,  but  mentioned 
the  relationship — mother  and  son. 

The  police  report  indicated  that  the 
39-year-oId  victim,  who  stands  5  feet 
tall  and  weighs  135  pounds,  was 
asleep  in  her  upstairs  bedroom  when 
her  son,  Teiquon  Lavell  Lewis,  21,  a 
270-pound  six-footer,  woke  her  up  at 
around  10:15  p.m.  that  Saturday  to  lie 
down  next  to  her. 

Lewis  reportedly  told  her:  “  ‘Mom- 

(Garvey  is  a  free-lance  writer.) 


IN  BRIEF - 


Scholarship 

established 

The  Star  Tribune:  Newspaper  of 
the  Twin  Cities  and  Cowles  Media 
Foundation  have  established  the 
Charles  A.  Freeman  Scholarship  in 
honor  of  Charles  A.  Freeman,  former 
circulation/distribution  manager  for 
the  newspaper.  Freeman,  who 
had  worked  for  the  paper  since  1950, 
died  Feb.  7,  1991. 


New  weekly 


Coast  Media  Inc.  of  Culver  City, 
Calif.,  has  started  a  home-delivered 
weekly  called  Playa  del  Rey  News  to 
the  community  of  that  same  name. 

The  publication  joins  Coast  Media 
Newspapers’  six  other  Westside  area 
weeklies  including  Culver  City  News, 
Westchester  News,  Hawthorne  Com¬ 
munity  News,  Lawndale  Tribune, 
Inglewood  News  and  Rancho  Park- 
Cheviot  Hills  News. 

The  same  day  the  new  paper  was 
launched,  the  others  unveiled  a  newly 
designed  look,  improving  a  front  page 
index  and  new  headline,  text  and  logo 
styles. 

The  new  tabloid-format  publication 
is  delivered  to  approximately  90%  of 
the  community’s  homes,  as  well  as 
individual  businesses.  It  is  also  dis¬ 


ma,  you  don’t  want  me  out  there  rob- 
bin’,  do  you?’  ”  He  had  previously 
been  convicted  of  robbery  and  was  on 
parole.  Then,  according  to  the  police 
report,  he  told  her:  “  ‘Momma,  what 
I’m  about  to  do,  don’t  get  mad  at 
me.’  ” 

The  police  report  indicated  she 
tried  to  fight  off  his  advances  and  that 
she  yelled  at  him:  “You  can’t  do  this 
to  me!  I’m  your  momma!” 

Following  the  alleged  rape,  the  son 
left  and  then  returned  to  try  to  assault 
her  again,  but  the  woman  this  time 
successfully  fended  him  off  and  ran 
down  to  a  neighbor’s  house  and  called 
the  police,  the  police  report  said. 

Lewis,  who  denied  raping  his 
mother,  was  booked  into  Solano 
County  jail  on  charges  of  one  count  of 
rape,  one  count  of  attempted  rape, 
and  parole  violation. 

The  Vallejo  Times-Herald,  a  daily 
in  south  Solano  County,  a  crossroads 
county  between  San  Francisco  and 
Sacramento,  printed  the  suspect’s 


tributed  free  in  news  racks  in  Playa 
del  Rey.  Total  circulation  is  reported 
to  be  5,000. 


Grants  made  to 
literacy  coalition 

The  James  H.  Cox  Foundation  and 
the  Knight  Foundation  have  each 
awarded  a  $20,000  grant  to  the  Palm 
Beach  County  (Fla.)  Literacy  Coali¬ 
tion.  The  Coalition  will  use  the  money 
to  establish  a  permanent  office  and 
hire  a  director  for  the  organization. 

Free  job  ads 

Effective  Jan.  14,  the  Sunday 
Gazette  in  Schenectady,  N.Y.,  began 
offering  unemployed  individuals  in 
the  region  free  employment-wanted 
advertisements. 

Unemployed  residents  can  come  to 
the  Gazette  office  Monday  through 
Friday  between  8:30  a.m.  and  4:00 
p.m.  to  place  their  free  employment- 
wanted  classified  ads.  The  Gazette 
will  give  individuals  a  four-line  ad  for 
two  Sundays.  Verification  from  the 
state  of  New  York  to  prove  unem¬ 
ployment  is  necessary  to  participate 
in  this  offer.  The  offer  will  be  good 
through  March  29. 


name  and  age;  the  charges;  the 
mother’s  age;  and  the  street  where 
she  lived. 

Although  the  mother’s  name  was 
not  printed,  she  was  identified  as  “the 
mother”  of  Lewis.  The  four-column, 
17.5-inch  story  was  headed  “Police 
allege  suspect  raped  mother.” 

The  Daily  Republic,  a  newspaper  in 
Fairfield,  northern  Solano  County, 
covered  the  case  with  a  three-sen¬ 
tence  story,  headed  “Man,  21, 
arrested  on  rape,  parole  violation.” 
The  story  related  that  Teiquon  L. 
Lewis  was  arrested  “on  suspicion  of 
raping  his  39-year-old  relative”  and 
that  the  attacks  “allegedly  occurred 
at  the  suspect’s  home  in  the  1200 
block  of  Sacramento  Street.” 

The  third  newspaper.  The  Re¬ 
porter,  Vacaville,  also  a  daily  in 
northern  Solano  County,  printed  the 
relationship  but  no  identities.  It  also 
printed  the  street  where  the  mother 
resided.  The  two-column,  14-inch 
story,  was  headed  “Man,  21,  in  jail 
for  allegedly  raping  his  mother.” 


New  edition 

New  York  Newsday  has  launched  a 
Bronx  edition  of  the  paper. 

New  Bronx  neighborhood  pages 
will  be  added  to  the  paper  every 
weekday,  featuring  stories  on  com¬ 
munities,  schools,  colleges,  busi¬ 
nesses,  hospitals,  transportation,  gov¬ 
ernment  and  politics.  Bronx  person¬ 
alities  will  be  profiled  regularly.  News 
coverage  of  the  Bronx  will  be 
increased,  as  well  as  comprehensive 
coverage  of  high  school  and  college 
athletics  in  the  sports  pages. 


Govt,  communicator 
to  improve  standing 

The  new  president  of  the  National 
Association  of  Government  Commu¬ 
nicators  said  he  will  try  to  get  NAGC 
members  to  work  together  to  improve 
their  profession  and  standing  in  gov¬ 
ernment. 

Robin  PanLener,  an  editor  with  the 
Minnesota  Department  of  Adminis¬ 
tration,  said,  “Government  communi¬ 
cators  are  often  underused  by  agency 
heads  who  don’t  fully  understand  the 
communications  concept  and  fail  to 
draw  professional  communicators — 
who  do — into  their  inner  circle  of 
advisers.” 


EDITOR  &  PUBLISHER  for  February  15,  1992 


23 


IN  BRIEF 


API  via  satellite 

The  American  Press  Institute  plans 
to  make  a  new  series  of  programs 
available  to  North  American  newspa¬ 
pers  via  the  Newspaper  Satellite  Net¬ 
work. 

At  least  four  programs  are  slated 
for  production  in  1992. 

The  programs  will  not  be  excerpted 
API  seminars  but  specially  produced 
forums  on  news  and  business  issues 
affecting  the  industry.  Videotapes  of 
the  programs  will  be  available  to  non¬ 
subscribers. 

AP  moves  in 
Soviet  bloc 

The  Associated  Press  began  mov¬ 
ing  news  reports  in  January  to  two 
Eastern  European  newspapers — 
thanks  to  grants  from  Freedom 
Forum,  the  Arlington,  Va. -based 
charitable  foundation. 

The  papers  are  the  first  of  10  East¬ 
ern  European  and  former  Soviet  pub¬ 
lications  scheduled  to  get  AP  service 
as  a  result  of  a  $1 10,000  grant  through 
the  World  Press  Freedom  Commit¬ 
tee. 

With  AP  throwing  in  three  months 
of  free  service,  the  deal  will  provide 
the  papers  with  AP  reports  for  one 
year. 

Signals  were  received  at  the  weekly 
Expres  of  Bucharest,  Romania, 
through  a  satellite  dish  on  its  roof. 
Founded  during  that  country’s  1989 
revolution,  it  plans  to  go  daily  in 
February. 

The  Prague,  Czechoslovakia,  daily 
Mlada  Fronta  Dne,  Young  Front 
Today,  followed  soon  after.  With  cir¬ 
culation  of  420,000,  it  was  owned  by 
that  country’s  Communist  youth  or¬ 
ganization  before  the  staff  took  it 
independent  during  the  peaceful  rev¬ 
olution  of  1990. 

Magazine  ads 
drop  in  1991 

Slim  consolation  for  recession- 
dogged  newspapers,  but  the  magazine 
business  experienced  a  lousy  1991 
too. 

The  Magazine  Publishers  Associa¬ 
tion  reported  total  advertising 
revenue  declined  nearly  3%  for  the 
year,  compared  with  1990,  to  $6.5 
billion.  Total  paid  ad  pages  fell  8.7% 
to  156,646. 

By  comparison,  total  spending  on 


newspaper  ads  was  expected  to  de¬ 
cline  about  2%  in  1991. 

Only  three  of  the  top  10  ad  catego¬ 
ries  in  magazines  showed  revenue 
gains  for  the  year:  direct  response, 
6.9%;  automotive,  3.2%;  computers 
and  office  equipment,  1%.  The  big¬ 
gest  losers  were  cigarettes-tobacco 
and  business-consumer  services, 
each  down  over  10%. 

New  generation 
at  Southam  helm 

John  P.  Fisher  has  stepped  down  as 
president  and  chief  executive  officer 
of  Southam  Inc.,  the  Toronto-based 
media  company. 

Fisher,  the  64-year-old  great-grand¬ 
son  of  company  founder  William 
Southam,  notified  the  board  late  last 
year  of  his  retirement  sometime  early 
this  year. 

The  move  was  effective  Jan.  31. 

Fisher  joined  the  company  in  1985 
after  the  death  of  his  brother,  presi¬ 
dent  and  CEO  Gordon  Fisher. 

John  Fisher  is  being  replaced  by 
William  Ardel,  who  was  appointed 
last  year  as  executive  vice  president 
and  chief  operating  officer  in  anticipa¬ 
tion  of  succeeding  as  chief  executive. 


More  newspaper  personnel 
changes  appear  on  Page  20. 


“Southam  is  setting  a  new  course, 
under  a  new  generation  of  leadership, 
and  it  is  time  for  them  to  get  on  with 
planning  for  the  future,’’  Fisher  said 
in  a  prepared  statement. 

Also  at  Southam: 

•  Hugh  G.  Hallward,  65, 
announced  that  he  will  retire  as  board 
chairman  at  the  annual  meeting  May  7 
to  “make  room  for  some  new  blood.’’ 
He  has  served  on  the  board  since  1974 
and  became  chairman  in  1986. 

•  The  board  named  Ronald  L. 
Cliff,  the  62-year-old  chairman  of  BC 
Gas  Inc.  and  of  Trans  Mountain  Pipe 
Line  Co.  Ltd.,  to  succeed  Hallward. 

•  David  A.  Galloway,  48,  of 
Toronto  was  named  to  the  new  posi¬ 
tion  of  deputy  chairman.  Galloway  is 
co-chief  executive  officer  of  Torstar 
Corp,  publisher  of  the  Toronto  Star. 
His  role  in  the  three-year  appoint¬ 
ment  is  to  advise  Ardel. 

•  Southam’s  board  left  the  com¬ 
pany’s  quarterly  dividend  unchanged 
at  100  (Canadian)  a  share.  It  is  pay¬ 
able  March  13  to  shareholders  of 
record  as  of  Feb.  28. 

•  The  corporation  is  moving  its 
headquarters  later  this  year  from 


downtown  Toronto  to  1450  Don  Mills 
Rd,  North  York,  Ontario.  The  move 
affects  70  people  and  consolidates 
corporate  and  newspaper  group  staffs 
at  the  site  now  housing  its  business 
information  staff.  The  newspaper 
marketing  office  remains  in  Toronto, 
and  Coles  Book  Stores  remains  in 
Rexdale. 

More  access  to 
PR  Newswire 

The  New  York-based  PR  News- 
wire’s  daily  file  is  now  available  on 
QUICK,  a  Tokyo-based  vendor  of 
real-time  financial  information  that  is 
accessed  by  some  50,000  subscribers 
at  leading  international  brokerage 
houses,  banks,  investment  firms  and 
insurance  companies,  PRN 
announced. 

Freedom  Forum 
launches  program 
for  h.s.  j-students 

The  Freedom  Forum  has  launched 
a  major  new  national  effort  in  jour¬ 
nalism  education  for  high  school  stu¬ 
dents,  the  Rainbow  Institute. 

The  program  will  bring  15  high 
school  students  from  across  the 
United  States  to  the  University  of 
North  Carolina  at  Chapel  Hill  for 
three  weeks  this  summer  for  multicul¬ 
tural  education  in  reporting,  news¬ 
writing,  and  editing.  The  Freedom 
Forum  has  provided  $46,500  in  sup¬ 
port  of  the  new  program.  It  will  be  led 
by  Chuck  Stone,  syndicated  colum¬ 
nist  and  a  professor  at  UNC’s  School 
of  Journalism  and  Mass  Communica¬ 
tion,  from  June  22  to  July  10. 

The  Rainbow  Institue  will  work  to 
develop  high  school  students’  interest 
in  journalism  as  a  career  through  a 
combination  of  classroom  study, 
newsroom  practice,  professional 
mentors,  and  scholarship  support. 
The  program  will  also  emphasize  the 
importance  of  diversity  in  both  news 
hiring  and  news  coverage.  Partici¬ 
pants  will  be  chosen  to  reflect  the 
nation’s  racial  and  ethnic  variety. 

Members  of  the  American  Society 
of  Newspaper  Editors  will  also  take 
part  in  the  Rainbow  Institute  as 
recruiters,  arranging  opportunities 
for  students  to  learn  further  in  a  men¬ 
toring  program  in  their  hometowns 
after  they  leave  Chapel  Hill.  After  the 
program,  each  student  will  receive  a 
$1 ,000  scholarship  for  college  work  in 
journalism. 
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Denver  Post 
in  deal  with 
Hispanic  weekly 

The  Denver  Post  has  formed  a  busi¬ 
ness  relationship  with  the  Weekly 
Issue,  Denver’s  leading  Hispanic 
newspaper. 

Beginning  March  5,  the  Weekly 
Issue  will  appear  Thursdays  as  a  Post 
supplement  in  home-delivered  and 
single-copy  editions  distributed  in 
selected  metro  neighborhoods. 

Chris  Fresquez,  president  and 
CEO  of  TWI,  said  the  arrangement 
with  the  Post  will  enable  his  paper  to 
quadruple  its  weekly  circulation  in 
the  primary  neighborhoods  it  serves. 

“At  the  same  time,”  he  added,  “Post 
readers  in  those  neighborhoods  will 
benefit  from  a  diverse,  bilingual  and 
independently  produced  news  prod¬ 
uct  not  generally  available  in  metro¬ 
politan  newspapers.” 

Post  editor  Gil  Spencer  said  the 
paper  “happily  views  this  relation¬ 
ship  as  a  logical  outreach  to  the 
rapidly  expanding  and  increasingly 
influential  Hispanic  community.” 

TWI  will  continue  to  be  distributed 
free  at  government  offices,  ad  agen¬ 
cies,  restaurants,  and  various  other 
retail  outlets  in  the  city. 

Tribune  Company 
local  news  cable 
set  for  1993 

Tribune  Company,  parent  of  the 
Chicago  Tribune,  will  launch  a  24- 
hour  cable  news  channel  in  the  Chi¬ 
cago  metropolitan  area  in  early  1993. 

Though  the  exact  programming  mix 
of  ChicagoLand  Television  has  not 
yet  been  determined.  Tribune  Re¬ 
gional  Programming  Inc.  indicates  it 
expects  to  use  the  resources  of  such 
Tribune  Co.  properties  as  the  Chicago 
Tribune;  the  Chicago  Cubs  baseball 
team;  WGN-AM,  its  50,000-watt  clear 
channel  radio  station,  and  WGN-TV, 
a  “superstition,”  which  already 
appears  on  many  cable  operations 
nationwide. 

Among  the  likely  programming  will 
be  late  night  rebroadcasts  of  Chicago 
Cubs  games,  as  well  as  live  broad¬ 
casts  of  the  Cubs  games  that  are  not 
shown  on  free  tv  because  of  restric¬ 
tions  in  major-league  baseball  agree¬ 
ments  with  CBS  or  ESPN. 

ChicagoLand  Television  has  been 
in  the  planning  stages  for  more  than  a 
year. 


An  earlier  agreement  had  already 
been  reached  to  affiliate  with  Conti¬ 
nental  Cablevision,  which  services 
213,000  Chicago  area  subscribers. 

However,  Tribune  Co.  wanted  to 
get  at  least  500,000  subscribers  before 
launching. 

That  point  was  reached  Jan.  22 
when  Tribune  Regional  Programming 
signed  a  deal  with  Tele-Communica¬ 
tions  Inc.,  the  nation’s  largest  cable 
operation. 

TCI  has  about  300,000  subscribers 
in  the  Chicago  area. 

ChicagoLand  Television,  which  will 
be  included  in  basic-cable  packages, 
will  give  cable  operators  one  minute 
of  time  per  hour  for  advertising. 

In  addition,  operators  will  get  18 
three-minute  “windows”  each  24 
hours  to  be  used  for  news  or  commu¬ 
nity  information. 

RITA  Is  born 

The  news  agency  TASS,  which 
served  as  the  official  news  service  of 
the  former  Soviet  Union,  has  merged 
with  the  Novosti  agency  to  become 
RITA,  the  Russian  Information  Tele¬ 
graph  Agency. 

TASS  stood  for  Telegraphic 
Agency  of  the  Soviet  Union. 

Worldwide 
newspapers 
form  consortium 

A  consortium  of  24  newspapers, 
the  World  Media  Project,  has  begun  a 
twice-yearly  report  on  topics  of  global 
concern. 

The  newspapers  seek  out  leading 
experts  in  various  fields  related  to  the 
topic  and  contribute  articles  and 
interviews  from  their  corners  of  the 
globe.  Generally  there  is  one  newspa¬ 
per-partner  per  country,  except  in 
countries  such  as  Switzerland,  where 
more  than  one  language  is  spoken. 

The  partners  include  La  Nacion, 
Argentina;  Der  Standard,  Austria;  Le 
Soir,  Belgium;  Folha  De  S.  Paolo, 
Brazil;  The  Guardian,  Britain;  La 
Presse,  Canada;  Berlinske  Tidende, 
Denmark;  Liberation,  France;  Die 
Tageszeitung,  Germany;  To  Vima, 
Greece;  HVG,  Hungary;  Ha’aretz, 
Israel;  La  Stampa,  Italy;  La  Tornado, 
Mexico;  Publico,  Portugal;  Nezavisi- 
maya  Gazeta,  Russia;  El  Pais,  Spain; 
L’Hebdo,  Switzerland;  Tages  Anzei- 
ger,  Switzerland;  Cumhuiyet , 
Turkey;  Busqueda,  Uruguay;  Eco- 
nomia  Hoy,  Venezuela;  and  Mladina, 
Yugoslavia,  Slovenia. 


Why 

★★★★★★★★★ 


in ’92? 


Twice  a  key  presidential  candidate, 
Jesse  Jackson  writes  from  personal 
experience  unmatched  on  today’s 
opinion  pages. 

He  addresses  the  important  issues 
too  often  glossed  over  in  campaign 
rhetoric— health  care,  housing, 
education,  the  war  on  drugs  and 
crime,  fair  taxes,  urban  policy— 
and  tackles  them  head-on  with 
incisive  conunentary,  innovative 
solutions  and  uncommon  foresight. 

In  1991,  Jackson  warned  that 
American  euphoria  about  the 
Gulf  War  would  soon  be  stifled 
by  the  worsening  recession. 

He  predicted  that  the  nation’s 
health-care  crisis  and  relations 
with  Japan  would  dominate  the 
1992  election,  and  that  a  failure 
by  Bush  to  “come  home”  and 
confront  domestic  issues  would 
cause  his  popularity  to  plummet. 

When  it  conies  to  campaign  issues, 
nobody  has  talked  about  them 
longer  or  knows  them  better 
than  Jesse  Jackson. 
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Foreclosure  demand  foreshadows  owner  change 

Owner  of  Detroit  suburban  group  misses  loan  payment; 
papers  are  being  ‘shopped’  by  broker 


By  Mark  Fitzgerald 

A  Chicago  lending  institution’s 
attempt  to  foreclose  on  the  mortgage 
of  the  Macomh  Daily  and  the  Daily 
Tribune  of  Royal  Oak  could  presage 
ownership  changes  at  the  chain  of 
suburban  Detroit  newspapers. 

There  is  even  speculation  that  John 
McGoff  could  return  as  owner  of  the 
chain,  which  publishes  the  Macomb 
Daily,  based  in  Mt.  Clemens;  the 
Daily  Tribune  of  Royal  Oak,  and  the 
Suburban  Sunday  weeklies. 

In  a  lawsuit  filed  in  Macomb 
County  Circuit  Court,  Chicago-based 
Heller  Financial  Corp.  said  the 
papers’  owner,  Adams  Publishing 
Co.,  had  missed  a  $560,000  principal 
payment  on  Sept.  30  and  a  $1 ,078,000 
interest  payment  the  next  day.  Heller 
holds  a  M3. 8  million  mortgage  on  the 
papers. 


Heller  is  asking  the  court  to  appoint 
an  interim  manager  to  operate  the 
newspapers  until  they  can  be  auc¬ 
tioned.  However,  some  kind  of  loan 
restructuring  and  ownership  change 
is  likely  to  take  place  well  before  that 
happens,  says  Macomb  Daily  pub¬ 
lisher  J.  Gene  Chambers. 

“It  wouldn’t  be  the  first  time  in 
American  business  that  a  loan  will  be 
restructured,”  Chambers  said. 

In  a  telephone  interview.  Cham¬ 
bers  said  the  papers  are  profitable  and 
sound. 

“We’re  still  making  money.  We 
just  can’t  service  the  enormous  debt 
we  have,”  Chambers  said. 

Chambers  said  published  reports 
that  Florida-based  Adams  owes  $70 
million  on  papers,  which  it  bought 
from  McGoff  in  1987,  are  “fairly 
accurate.” 

The  papers  are  already  being 
shopped  by  the  broker  Dirks,  Van 
Essen  &  Associates  of  Birmingham, 
Mich.,  Chambers  said. 

For  Chambers,  there  is  a  certain 
sense  of  deja  vu  as  he  sets  out  to 
remake  the  papers  under  an  uncertain 
financial  cloud. 

In  1982,  Chambers  was  brought  in 


as  publisher  by  then-owner  John 
McGoff  to  turn  around  the  flounder¬ 
ing  papers. 

“1  changed  them  into  local  papers 
and  we  were  quite  successful,” 
Chambers  said. 

Five  years  later,  however,  the 
papers  were  sold  to  Adams  Publish¬ 
ing,  the  Florida-based  company’s 
first  foray  into  newspaper  publishing. 

Chambers  and  the  new  executives 
quickly  clashed  over  newspaper  phi¬ 
losophy. 

“Adams  tried  to  develop  a  regional 
paper  when  in  fact  what  the  suburbs 
want  is  a  local  newspaper  ...  It 
flopped,  and  1  knew  it  would.  How 
the  hell  can  I  succeed  in  suburbia 
against  the  [Detroit]  Free  Press  and 
[Detroit]  News  with  alt  their 
resources?  ”  Chambers  said. 

In  November  1988,  Chambers’  dis¬ 
agreements  with  management 


reached  the  point  that  he  quit. 

The  paper  went  through  a  new 
period  of  management  turmoil  last 
year  when  publisher  Ben  Burns,  for¬ 
merly  of  the  Detroit  News,  resigned 
and  five  top  managers  were  fired  in 
one  fell  swoop  about  a  week  later. 

Chambers  was  called  back  to  the 
paper  this  New  Year’s  Day  with  the 
task  he  described  as  “taking  this 
paper  back  as  quickly  as  possible  to  a 
local  paper.” 

In  late  January  Chambers  intro¬ 
duced  a  number  of  design  changes. 

A  heavily  leaded  magazine-style 
typeface  was  replaced  by  a  lighter 
style  from  the  Crown  family  of  type. 
Local  story  count  was  increased. 

“My  attitude  is  we  should  be  even 
more  local  than  we  were  when  I  came 
here  in  1982,”  Chambers  said. 

In  the  meantime.  Chambers  says, 
the  Heller  lawsuit  is  having  no  effect 
on  day-to-day  operations. 

“1  believe  what  Heller  is  doing  is 
good  prudent  business.  They’re  doing 
the  right  thing,”  he  said. 

Heller’s  in-house  legal  counsel, 
John  Booklier,  said  the  company  was 
not  commenting  on  the  suit. 

McGoff  could  not  be  reached  to 


comment  on  speculation  published  in 
Detroit  papers  that  the  former  news¬ 
paper  magnate,  who  has  been  out  of 
newspapering  for  more  than  half  a 
decade,  may  be  taking  a  look  at  the 
Adams  papers. 

Not  employees, 
Kansas  rules 

The  Kansas  secretary  of  human 
resources  has  ruled  that  the  Wichita 
Eagle  does  not  have  to  pay  unemploy¬ 
ment  insurance  for  900  home-delivery 
carriers  because  they  are  independent 
contractors,  and  not  employees. 

The  secretary,  Joe  Dick,  reversed 
recommendations  from  the  state  hu¬ 
man  services  department,  which  had 
reviewed  operations  at  the  paper, 
determined  that  carriers  were  em¬ 
ployees,  and  ordered  the  paper  to  pay 
unemployment  insurance  on  their 
behalf. 

Dick  found  “nothing  in  the  record 
that  anyone  on  the  Wichita  Eagle 
staff  exercised  any  appreciable  con¬ 
trol”  over  the  carriers. 

Control  is  one  of  the  keys  to  deter¬ 
mining  whether  a  worker  is  an  em¬ 
ployee. 

He  did  not  make  a  decision  on  sub¬ 
scriber  solicitors,  who  are  also  paid 
as  independent  contractors. 

The  Eagle  was  represented  by 
Mark  E.  Hunt  and  Patrick  M.  Thomas 
of  the  law  firm  King  and  Ballow  in 
Nashville. 

Lee  dividend 

Lee  Enterprises  Inc.  of  Davenport, 
Iowa,  declared  a  regular  quarterly 
dividend  of  190  a  share  payable  April 
1  to  shareholders  of  record  of  com¬ 
mon  and  class  B  common  stock. 

Cowles  in  deal 

Cowles  Business  Media  has  agreed 
in  principle  to  buy  a  minority  stake  in 
SIMBA  Information  Inc.,  a  Wilton, 
Conn. -based  newsletter  publisher. 

The  two  companies  plan  to  form  a 
joint  venture  to  acquire  and  develop 
business  information  companies.  The 
value  of  the  deal  was  not  disclosed. 

Cowles  is  a  property  of  Cowles 
Media  Co.,  the  Minneapolis,  Minn.- 
based  publisher  of  the  Star  Tribune. 


“We’re  still  making  money.  We  just  can’t  service  the 
enormous  debt  we  have,”  Chambers  said. 
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Guild  approves 
Reuters  pact 

The  Newspaper  Guild  of  New  York 
Local  3  and  Reuters  have  agreed  to  a 
contract  calling  for  17%  in  raises  over 
three  years  for  500  U.S.  employees. 

The  deal  raises  the  top  minimum 
pay  for  reporters  and  photographers 
by  $150,  to  $991  a  week  in  1993.  Mini¬ 
mum  pay  goes  up  to  $802. 

The  pact  was  reached  in  mid- Janu¬ 
ary  and  approved  by  members  in  vot¬ 
ing  at  the  end  of  the  month.  It  covers 
reporters,  photographers,  techni¬ 
cians,  and  office  workers  whose  last 
contract  expired  in  February  1990. 

The  new  contract  is  retroactive 
only  to  April  1,  1991,  when  8.5%  pay 
hikes  take  effect.  Pay  scales  rise 
another  5%  on  July  1  this  year  and 
3.5%  on  July  1,  1^3.  The  contract 
expires  on  Feb.  28,  1994. 

Workers  get  no  raises  from  the  time 
the  old  contract  expired  to  the  effec¬ 
tive  date  of  the  new  one. 

The  contract  calls  for  employees  to 
pay  less  and  get  less  medical  and  den¬ 
tal  coverage.  Coverage  costs  the  com¬ 
pany  as  much  as  the  non-union  plan  it 
wanted  the  union  to  accept. 

It  also  includes  provisions  requir¬ 
ing  Reuters  to  protect  workers  at 
video  display  terminals  by  installing 
ergonomically  designed  equipment, 
paying  for  special  eyeglasses,  and 
testing  VDTs  for  radiation. 

Many  of  the  VDT  safety  measures 
are  already  in  practice,  said  Jeff  Zom- 
per,  Reuters  America  director  of 
human  resources  and  labor  counsel, 
but  they  will  cost  several  hundred 
thousand  dollars. 

Other  contract  terms  set  up  flexible 
spending  accounts  by  which  employ¬ 
ees  may  shelter  pretax  income  for 
health  and  child  care. 

The  contract  raises  top  minimum 
pay  for  technicians  to  $857  in  1993. 
Senior  technicians  go  to  $994.  Desk 
editors  will  earn  $1,135. 

St.  Paul  Guild 
wins  contract 

The  St.  Paul  (Minn.)  Pioneer  Press 
and  Newspaper  Guild  local  have 
agreed  to  a  42-month  contract  raising 
pay  6.7%  for  reporters  and  11.5%  for 
lower  paid  positions. 

It  is  effective  April  1, 1992,  through 
October  1995  and  affects  5(X)  journal¬ 
ists,  office  workers,  technicians,  and 
maintenance  workers. 

The  contract  raises  top  minimum 
pay  for  experienced  reporters,  pho¬ 


tographers  ,  and  copy  editors  to  $876  a 
week,  $940  for  night  shifts. 

It  calls  for  many  circulation  work¬ 
ers  to  get  extra  pay  for  working  at 
night. 

Pay  scales  for  senior  clerks  rise  to 
$434,  $474  for  janitors,  $929  for  circu¬ 
lation  district  supervisors,  $808  for 
computer  programmers. 

USA  Today  plans 
learning  sections 

USA  Today  said  it  will  devote 
monthly  sections  to  education  topics 
this  year. 

The  sections  will  be  sponsored  by 
major  corporations  —  including 
Chrysler,  (Zoca-Cola,  McDonald’s, 
and  IBM — under  the  banner  of  the 
Coalition  on  Education  Initiatives. 

The  first  section  ran  Jan.  15  and 
others  will  follow  on  the  third  Wed¬ 
nesday  of  the  month.  They  are  to  deal 
with  subjects  such  as  unique  schools, 
financing  a  college  education,  and  pri¬ 
vately  run  schools. 

Papers  sign  for 
delivery  service 

Alternate  Postal  Delivery  has 
signed  agreements  for  five  newspaper 
companies  to  deliver  magazines  and 
catalogs  in  their  areas. 

APD,  based  in  Grand  Rapids, 
Mich.,  said  also  that  the  Chicago  Tri¬ 
bune  had  signed  a  letter  of  intent  to 
become  an  affiliate. 

APD,  which  aims  to  provide  better 
and  cheaper  delivery  than  the  U.S. 
Postal  Service,  said  it  met  plans  to 
expand  into  30  cities  last  year  and 
intends  to  reach  50  this  year. 

The  new  affiliates  are:  the  Philadel¬ 
phia  Inquirer  and  Philadelphia  Daily 
News,  New  Haven  (Conn.)  Register, 
Kokomo  (Ind.)  Tribune,  the  Daily 
Press  in  Newport  News,  Va.,  and 
Seaton  Publishing  Co.,  the  Rapid 
City,  S.D.,  publisher  of  nine  newspa¬ 
pers. 

Newspaper  companies  generally 
establish  separate  home-delivery  sub¬ 
sidiaries  to  deliver  national  maga¬ 
zines  and  catalogs  for  APD  and  to 
deliver  the  newspaper’s  total-mar- 
ket-coverage  advertising  and  mar¬ 
riage  mail  ads  along  with  magazines. 

Navajo  weekly  folds 

The  weekly  Navajo  Nation  Today, 
started  by  Native  American  journal¬ 
ists  to  compete  with  the  Navajo  tribal 


paper,  folded  in  January,  less  than  a 
year  after  it  started  publishing. 

Publisher  Mark  Trahant  said  the 
recession  and  competition  for  adver¬ 
tising  prevented  the  paper  from 
breaking  even. 

Circulation  fell  to  3,500  from  5,000 
after  a  grocery  store  stopped  selling 
the  paper,  but  that  “was  not  the  deter¬ 
mining  factor’’  in  the  paper’s  closing, 
he  said. 

Trahant,  a  former  Arizona  Repub¬ 
lic  reporter  who  is  president  of  the 
Native  American  Journalists’  Associ¬ 
ation,  said  the  paper  lacked  financing 
to  continue. 

Plea  bargain 
by  son  of 
news  executive 

A  sexual  battery  charge  brought 
against  Mark  Urbanski,  25,  son  of 
recently  retired  Tampa  Tribune  presi¬ 
dent  and  general  manager  James 
Urbanski,  recently  was  dismissed 
after  he  accepted  a  plea  bargain  agree¬ 
ment. 

Urbanski  pled  guilty  to  the  felony 
count  of  tampering  with  evidence  and 
to  the  misdemeanor  of  failure  to 
report  a  rape.  He  is  scheduled  for 
sentencing  March  27. 

The  alleged  rape  of  a  21 -year-old 
Clearwater,  Fla.,  woman  took  place 
at  James  Urbanski’s  house  April  26. 
Urbanski  and  his  wife  were  out  of 
town  at  the  time,  but  their  son  and 
four  other  men  were  present. 

One  of  the  men,  Carl  Allison,  26, 
was  charged  with  three  counts  of  sex¬ 
ual  battery  and  one  count  each  of 
delivering  LSD  to  the  alleged  victim, 
petty  theft  of  her  driver’s  license  and 
tampering  with  evidence,  the  Tribune 
reported.  His  trial  is  set  for  March  9. 

The  three  other  men  were  granted 
immunity  in  return  for  their  testimony 
against  Urbanski  and  Allison, 
according  to  the  paper. 

James  Urbanski,  who  at  the  time  of 
the  incident  was  still  with  the  Tri¬ 
bune,  was  criticized  editorially  by  the 
paper  prior  to  the  filing  of  charges 
against  his  son  for  failing  to  tell  the 
paper’s  editors  about  the  investiga¬ 
tion  (EtScP,  June  1,  P.  12). 

Grant 

Dale  Neal,  book  page  editor  of  the 
Asheville  (N.C.)  Citizen-Times, 
recently  was  awarded  an  $800  grant 
by  the  Asheville  Community  Arts 
Council  for  a  novel  he  is  writing  titled 
Half-Life. 
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MICRO  SOLUTIONS  COMPUTER  PRODUCTS, 
Dekalb,  111.,  ofTers  the  Backpack  hard  disk  drive,  an 
external  unit  compatible  with  any  PC  (including  portables) 
with  a  standard  parallel  printer  port  and  DOS  3 .0  or  higher. 

Installation  consists  of  plugging  the  unit  into  a  printer 
port  and  running  the  automatic  installation  program.  The 
drive  has  a  printer  port  for  attaching  a  printer  or  another 
Backpack.  The  three  models  (40,  80  and  1 20MB)  use  V/f 
disks. 

The  firm  also  offers  Backpack  external  diskette  drives 
and  a  Backpack  external  tape  drive,  also  compatible  with 
any  PC  with  DOS  3.0  or  higher  and  using  the  machine’s 
printer  port.  The  tape  drive  comes  in  40MB  and  80MB 
models.  The  80MB  model  reads  QIC  40  and  QIC  80  tapes. 
Long-length  tapes  boost  storage  by  50%.  Software  data 
compression  (typically  2:1)  is  included.  The  drives  trans¬ 
fer  data  at  a  SOOKbs  rate  through  the  parallel  port,  making 
it  as  fast  as  an  internal  floppy-tape  drive. 

*  *  * 

ECRM  TRUST,  Tewksbury,  Mass.,  introduced  the 
Autokon  1030GL.  The  GL  series  features  the  ability  to 
gain  more  detail  from  color  originals  without  new  or  com¬ 
plicated  procedures.  Optical  alterations  in  the  Autokon 
GL  and  a  new  filtering  unit  enable  creation  of  highquality 
monochrome  reproduction  from  difficult  originals,  such  as 
those  with  pebble  finishes,  according  to  ECRM. 

*  *  * 

GEORACK  INC.,  Berkley,  Mich.,  introduced  the 
GeoSystems  newspaper  vending  rack,  which  replaces 
chain-secured  metal  boxes  with  a  plastic,  quick-mount 
system  that  attaches  to  any  new  or  existing  building  or 
landscape  form. 

Additional  features  include  an  electronically  activated 
door  mechanism,  tamper-resistant  coin  box  and  an 
optional  solar  panel  for  extended  battery  life. 

*  *  # 

MARTIN  AUTOMATIC  INC.,  Rockford,  Ill.,  unveiled 
a  new  line  of  matched-speed  automatic  roll  changers  with 
what  it  calls  the  first  major  technological  advances  since 
the  introduction  of  the  flying  paster. 

The  Martin  MAP  Flying  Paster  incorporates  a  single- 
strip  tape  using  no  paste  tabs  for  leading  edge  hold-down. 
Using  no  belts,  speed  matching  of  the  running  roll  is 
accomplished  through  core  acceleration.  Inertia-compen¬ 
sated  tension  control  ensures  absorption  of  tension  dis¬ 
turbances  following  the  paste.  The  MAP  can  be  engi¬ 
neered  to  be  stackable,  free-standing  or  press-supporting, 
single-  or  double-width,  side-by-side  or  turret  style  and  for 
45"  or  50"  roll  diameters. 

*  *  * 

DIADEM  INC.,  Moonachie,  N.J.,  introduced  the  Carat- 
Start  entiy-level  page  make-up  system,  based  on  an  Intel 
486  running  MS-DOS.  It  functions  with  pull-down  menus 
as  a  color-stripping  workstation  for  digitizing  all  geometric 
layouts,  assembling  and  cropping  images,  cloning  pixels, 
silhouetting  imajges  and  generating  tints  and  vignettes.  It 
offers  a  large  digitizer,  zoom  for  accurate  stripping  and 
storage  and  retrieval  of  editable  page  files. 

A  flatbed  CCD  scanner  can  be  used  for  color  input.  With 
a  Diadem  interface,  Carat-Start  also  can  be  linked  to 
various  high-resolution  drum  scanners.  Wirephotos  and 
graphics  in  TIFF  can  be  accessed  from  a  Macintosh.  It  will 
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output  CT  and  LW  files  at  a  scanner’s  highest  possible 
resolution. 

The  PC-based  system  is  expandable  to  multiple  seats,  • 
can  be  upgraded  to  or  integrated  with  Carat  500  or  Carat 
560  color  electronic  prepress  systems,  used  with  a  Carat-  ■ 
Script  RIP  and  incorporate  a  Scan-Link  interface  to  trans-  ‘ 
fer  high-resolution  images  between  Macs  and  drum  scan-  • 
ners. 

♦  *  *  ' 

GRAPHSOFT,  Ellicott  City,  Md.,  has  released  Azimuth 
version  2.1,  featuring  Mapmaker  compatibility  and  the 
new  republics  of  the  former  Soviet  Union. 

The  update  imports  text  files  such  as  Mapmaker  or 
users’  own  latitude/longitude  files,  allowing  additional 
detail  in  maps  and  editing  of  imported  data.  It  includes 
component  republics  of  the  Soviet  Union,  which  can  be 
cut  and  pasted  as  part  of  the  U.S.S.R  or  as  independent  ^ 
states,  as  needed.  Azimuth  2.1  plots  true  great  circles  for 
calculating  the  shortest  distance  between  any  points  on  , 
the  globe.  They  appear  in  the  base  layer  and  may  be  ^ 
plotted  in  any  Azimuth  projection.  Registered  users 
should  call  for  free  updates.  'i 

t 

*  *  *  I 

ADOBE  SYSTEMS  INC.,  Mountain  View,  Calif., 
announced  the  availability  of  Photoshop  2.0.1. 

The  updated  photo  design  and  image  retouching  pro¬ 
gram  for  the  Macintosh  provides  full  compatibility  with 
Apple  Computer’s  new  (Quadra  series  of  computers  and  * 
includes  Adobe  Type  Manager  2.0.3  software.  Its  four 
new  plug-in  modules  allow  it  to  export  paths  created  with 
the  pen  tool,  add  special  photographic  highlights,  import 
object-oriented  PKTT  files  with  soft  edges  and  compress 
images  using  the  Joint  Photographic  Experts  Group  com-  ^ 
pression  scheme.  JPEG  compression/decompression  of  i 
Photoshop  PICT  files  is  automatically  available  to  users  of 
Apple’s  new  QuickTime  software.  * 

The  new  release  also  adds  support  for  the  Toyo  88  color  | 
swatching  system.  Adobe  will  send  the  upgrade  to  current 
Photoshop  users  at  no  charge.  I 

*  i|c  :|c  ; 

K&F  PRINTING  SYSTEMS  INTERNATIONAL,  Gran-  \ 
ger,  Ind.,  has  brought  out  the  AP-KKX)  Auto  Punch  for  ; 
offset  newspapers. 

Up  to  1 ,000  single-wide  offset  plates  can  be  loaded  into 
the  system  for  automatic  punching  and  stacking.  Output 
is  350  plates  per  hour.  System  flexibility  allows  quick 
changes  to  punch  configurations  and/or  plate  sizes, 
enabling  the  use  of  the  same  machine  for  different  plate-  \ 
room  needs.  ; 

*  *  * 

ALLISON  SYSTEMS  CORP. ,  Ri verside ,  N  .J .,  offers  its 
type  FR  composite  doctor  blades,  developed  specifically 
for  use  with  ceramic  anilox  rollers,  enclosed  inking  cham¬ 
bers  and  water-based  inks. 

According  to  Allison,  the  blades  offer  doctoring  quality 
comparable  to  that  of  spring  steel  blades,  a  longer  life 
when  used  with  ceramic  rolls,  and  composite  construction  | 

that  prevents  tip  relaxation  and  poor  wiping  associated 
with  nonreinforced  plastic  blades.  The  patented  edge 
shape  affords  good  performance  in  chambers  with  or 
without  elastomeric  end  seals.  The  thin,  firmly  supported 
tip  provides  quick  start-up  and  resists  particle  damage  and 
excess  applied  force. 
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MAN  gets 
second  McClatchy 
press  order 

The  Tri-City  Herald,  in  southeast¬ 
ern  Washington  state,  contracted 
with  MAN  Roland  Inc.  for  a  Media- 
man  offset  press.  It  will  ship  in  May 
following  assembly  at  MAN’s  New 
Jersey  and  Augsburg,  Germany, 
facilities.  Start-up  is  slated  for 
October. 

The  order  calls  for  six  arch-type 
units  with  six  color  decks,  four  auto¬ 
matic  three-arm  RTFs  and  a  2: 1  tuck¬ 
ing  blade  folder.  The  Mediaman  will 
replace  a  single-width  press  used  to 
print  the  37,000-circulation  daily 
serving  the  Kennewick-Pasco-Rich- 
land  area  on  the  Columbia  River. 

The  Herald  is  MAN’s  second  order 
from  a  McClatchy  Group  paper.  Its 
Fresno  (Calif.)  Bee  runs  MAN  Roland 
Flexoman  presses.  It  also  represents 
MAN’S  second  Mediaman  sale.  The 
first  now  prints  the  Poughkeepsie 
(FI. Y.)  Journal. 

Muller  Martini 
stitchers  installed 

U.S.  dailies  that  recently  installed 
Muller  Martini  TV  Program  Stitchers 
include  Gannett’s  Gainesville,  Ga. 
Times,  Thompson’s  Olean  (N.Y.) 
Times-Herald,  Piqua  (Ohio)  Daily 
Call,  Newark,  Ohio,  Advocate  and 
Fitchburg,  Mass.,  Sentinel  &  Enter¬ 
prise,  Scripps  Howard’s  Owensboro, 
Ky.  Messenger-Inquirer  and  Journal 
Register  Co.’s  Daily  Local  News, 
West  Chester,  Pa. 

Calif,  papers  meet 
with  audiotex  vendor 

The  first  joint  meeting  of  California 
newspapers  with  free-to-caller  voice 
information  services  was  held  re¬ 
cently  in  Sacramento. 

Hosted  by  the  Sacramento  Bee  and 
the  Chronicle  Publishing  Company  of 
San  Francisco,  the  meeting  was 
attended  by  the  sales,  marketing  and 
editorial  staff  members  of  seven  Cali¬ 
fornia  papers,  as  well  as  a  representa¬ 
tive  of  audiotex  equipment  vendor 
Brite  Voice  Systems. 

The  attendees  shared  ideas  and 
concepts  and  discussed  applications 
for  voice  services,  together  with  mar¬ 
keting  and  promotion  strategies. 

Among  the  ideas  discussed  was  the 


combining  of  sales  and  marketing 
efforts  to  encompass  regional  sales  of 
voice  information  services  through¬ 
out  the  state. 

The  group,  tentatively  named 
“California  Newspapers  Electronic 
Information  Association”  is  sched¬ 
uled  to  meet  in  March  in  Fresno  and 
includes:  the  Bakersfield  Californian, 
Fresno  Bee,  Modesto  Bee,  Orange 
County  Register,  Sacramento  Bee, 
Santa  Rosa  Press  Democrat  and  the 
San  Francisco  Chronicle. 

California  newspapers  began  of¬ 
fering  free-to-caller  voice  information 
services  in  1989  and  has  grown  to 
include  approximately  10  newspapers 
statewide. 

Tacoma  selects 
Diadem  color  systems 

Diadem  Inc.,  Moonachie,  N.J., 
announced  that  the  Tacoma,  Wash., 
Morning  News  Tribune  ordered  a 
Carat  5()0  color  electronic  worksta¬ 
tion,  420R  LED  film  recorder,  220S 
LED  scanner,  Carat-Script  Post¬ 
Script  interpreter  and  Scan-Link 
drum  Scanner-Macintosh  input/out¬ 
put  interface. 

The  selection  was  based  on  visits  to 
other  Diadem  users  and  on  a  compari¬ 
son  of  press  proofs  run  from  negatives 
prepared  by  vendors  from  wirephoto 
TIFF  files  and  Macintosh-generated 
PostScript  color  art  files  supplied  by 
the  paper. 

Existing  use  of  color  in  a  competi¬ 
tive  market,  a  need  for  increased  pro¬ 
ductivity  and  the  desire  to  use  color 
negatives  as  well  as  chromes  were 
reasons  cited  for  the  investment. 

The  122,000-circulation  daily 
(140,000  Sundays)  typically  stripped 
in  15-40  editorial  color  images  and 
eight-50  color  ad  images  each  week. 
It  expects  that  number  to  double  when 
the  new  equipment  is  operating.  In¬ 
stallation  began  in  January. 


CPFP  cuts  back 

Following  a  strategic  review  of  all 
its  business,  Canadian  Pacific  For¬ 
est  Products  Inc.  announced  it  will 
close  its  unprofitable  Trois-Rivieres, 
Quebec,  groundwood  specialties  mill 
in  June  if  a  buyer  is  not  found. 

It  will  also  permanently  shut  down 
two  older,  less  efficient  newsprint 
machines  at  Dalhousie,  New  Bruns¬ 
wick,  in  order  to  improve  that  mill’s 
profitability.  It  said  the  modern  and 
productive  machines  remaining  at 


Dalhousie  produce  better  newsprint. 

CPFP  said  the  changes  will  not 
affect  supplies  to  its  standard  news¬ 
print  customers  in  North  America, 
which  will  be  served  by  company 
mills  in  Quebec  and  Ontario  and  joint 
ventures  in  British  Columbia  and 
Washington  state. 

Noting  recent  modernization 
investments  of  US$1.7  billion,  the 
Montreal-based  forest  products  firm 
said  that  more  than  half  its  newsprint 
comes  off  machines  that  are  less  than 
five  years  old.  In  all,  the  company 
annually  produces  almost  1 .6  million 
tons  of  newsprint,  more  than  half  of 
which  contains  deinked  fiber. 

System  thwarts 
phone  tracing 

Beverly  Hills-based  Private  Lines 
Inc.  is  promoting  a  system  to  dead¬ 
end  efforts  to  trace  phone  calls  to 
inquiring  reporters. 

It  says  its  9(X)-number  service  is 
designed  to  afford  callers  privacy 
from  searches  of  the  sort  recently 
conducted  by  police  for  Procter  & 
Gamble. 

Calls  into  the  service  are  automati¬ 
cally  answered,  then  reconnected 
through  an  outgoing  AT&T  WATS 
line,  which,  according  to  Private 
Lines,  “breaks  the  audit  trail  in  toll 
records”  and  blocks  Caller  ID  display 
of  unlisted  numbers. 

DJ  News/Retrieval 
Clipping  Service  adds 
sources,  fax,  E-maii 

Dow  Jones  News/Retrieval’s  elec¬ 
tronic  Clipping  Service,  which  for¬ 
merly  scanned  seven  news  services, 
now  scans  news  articles  from  almost 
500  international,  national  and  re¬ 
gional  publications. 

In  addition  to  on-line  service,  sub¬ 
scribers  and  nonsubscribers  can  also 
receive  articles  via  facsimile  machine 
or  electronic  mail.  Subscribers  can 
create  10  electronic  folders  with  five 
search  statements  in  each,  choosing 
publications  to  monitor  and  desired 
delivery  method  for  each  folder. 

Clip  folders  are  created  using 
simple  menus  to  select  news  sources 
by  individual  publication,  type  of 
publication  or  region.  They  may  also 
be  combined.  E-mail  is  delivered  via 
AT&T,  EasyLink,  MCI  and  Sprint 
international  networks. 


EDITOR  &  PUBLISHER  for  February  15,  1992 


29 


LEGAL  BRIEFS  — 


Judge  clears 
newspaper  fan 

A  Wayne,  N.J.,  municipal  judge 
has  thrown  out  disorderly  conduct 
charges  against  a  college  professor 
who  read  a  newspaper  during  a  town 
council  meeting. 

Upholding  the  right  to  read  news¬ 
papers,  Municipal  Judge  James  J. 
Mumer  acquitted  Michael  Sebetich,  a 
48-year-old  William  Paterson  College 
professor  who  was  arrested  and 
ejected  from  a  Hawthorne  Borough 
Council  meeting  last  November  after 
he  refused  police  orders  to  stop  read¬ 
ing  or  get  out. 

“My  goal  was  to  protect  the  taking 
away  of  the  First  Amendment  right  to 
free  speech,”  Sebetich  told  reporters 
after  his  Jan.  23  acquittal.  “1  think 
this  sends  a  very  strong  message.” 

Sebetich  said  he  defied  the  Council 
after  reading  a  column  by  a  local 
newspaper  editor  who  had  been 
threatened  with  expulsion  from  a 
meeting  for  reading. 

“A  tempest  in  a  teapot,”  the  judge 
decreed. 

Councilwoman 
sues  media  for 
report  on  wedding 

A  Kentucky  city  councilwoman 
who  married  a  prison  inmate  has  filed 
a  $7  million  lawsuit  that  claims  a 
newspaper  and  a  television  station 
exposed  her  to  “shame  and  ridicule” 
by  reporting  her  1990  wedding. 

E.  Tresa  Croney,  a  33-year-old 
dentist  whose  term  on  the  council  is 
up  at  the  end  of  the  year,  said  reports 
of  her  marriage  to  inmate  Michael 
White  were  “90  percent”  responsible 
for  her  defeat  in  May’s  primary. 

The  suit  also  claims  that  prison  offi¬ 
cials  violated  her  constitutional  rights 
by  attempting  to  dissuade  her  from 
marrying  White. 

The  suit  was  filed  in  U.S.  District 
Court  in  Paducah.  The  two-term 
councilwoman  married  White  Dec. 
14, 1990,  at  a  prison  chapel,  according 
to  the  suit.  He  is  serving  36  years  for 
burglary,  drug  trafficking,  robbery 
and  being  a  persistent  felon,  accord¬ 
ing  to  prison  officials,  and  will  be 
eligible  for  parole  in  1998. 

Croney’ s  suit  said  she  was  libeled 
by  a  story  in  the  Hopkinsville  news¬ 
paper,  the  Kentucky  New  Era,  that 
ran  a  story  “Councilwoman  marries 
convict.”  She  also  accuses  Channel 
43  of  libeling  her  in  a  similar  story. 


“Marriage  is  a  sacred  and  holy 
bond,”  Croney  said  in  a  telephone 
interview.  “If  I  had  wanted  them  to 
publish  it,  1  would  have  invited  them 
to  the  wedding  ....  If  you  read  that 
article,  you’ll  see  where  I  told  them 
my  life  is  personal  and  confidential. 
That  should  have  prevented  them 
from  publishing  it  at  that  point.” 

Paul  Turner,  attorney  for  the  news¬ 
paper  and  television  station,  said  he 
likely  would  file  a  motion  soon  to 
dismiss  the  suit  on  grounds  that  Cro¬ 
ney  is  a  public  figure,  and  because  the 
suit  does  not  claim  that  any  informa¬ 
tion  in  the  stories  was  false. 

Croney  said  she  has  known  White 
since  childhood  and  hired  him  to  work 
in  her  dental  office  as  a  receptionist 
from  1986  until  1988,  when  he  was 
sent  to  prison. 

—  AP 

Oklahoma  shield 
law  test 
ends  quietly 

An  unusual  Oklahoma  court  case 
involving  a  refused  demand  for  report¬ 
er’s  notes  ended  quietly  without  an 
expected  test  of  the  state  shield  law. 

On  Feb.  12,  1991,  Pryor  (Okla.) 
Daily  Times  reporter  Angela  Horton 
was  sentenced  to  six  months  in  jail  for 
contempt  of  court  when  she  refused 
to  surrender  unpublished  notes  of  an 
interview  she  had  conducted  with 
accused  child  stealer  Alicia  Jo  Gower 
(E&P,  March  9,  1991,  P.  25  and  April 
13,  1991,  P.  25). 

What  made  the  demand  for  the  un¬ 
published  notes  so  unusual  is  that  it 
came  from  the  accused  woman’s 
attorney. 

Like  shield  laws  in  many  states, 
Oklahoma’s  Newsmen’s  Privilege 
Law  permits  journalists  to  withhold 
subpoenaed  notes,  sources  or  other 
unpublished  material  if  the  informa¬ 
tion  can  be  obtained  from  other 
sources. 

Throughout  the  case,  the  newspa¬ 
per  argued  that  the  source  of  the  infor- 
mation — Alicia  Jo  Gower  her¬ 
self— was  obviously  available  to  the 
defense  attorney. 

In  addition,  a  close  male  friend  of 
the  defendant  attended  the  interview, 
yet  was  never  contacted. 

The  demand  for  the  unpublished 
notes  was  made  as  reporter  Horton 
was  testifying  about  the  article  she 
had  written  based  on  the  interview 
with  Gower. 

Daily  Times  editor  Terry  Aylward 
said  at  the  time  the  newspaper  had 


expected  Horton  would  be  asked  only 
to  testify  about  the  accuracy  of  the 
article. 

In  a  surprise,  however,  Gower’s 
defense  attorney  Chuck  Ramsey — not¬ 
ing  that  Horton  had  said  she  had 
recently  reviewed  the  notes  to  pre¬ 
pare  for  her  testimony — demanded 
the  notes. 

Horton  refused,  largely,  editor  Ayl¬ 
ward  said,  because  the  notes  included 
wild  unsubstantiated  charges  made 
by  Gower.  Among  other  things,  she 
charged  several  law  enforcement  offi¬ 
cials  with  being  drug  dealers. 

After  a  two-hour  civil  contempt 
hearing,  however.  Special  District 
Judge  Dynda  Post  found  the  reporter 
guilty  ^nd  sentenced  her  to  six 
months  in  jail.  Horton  was  released 
on  $2,000  bond  pending  appeal. 

That  appeal  faced  a  possible  long 
wait  for  action  by  the  Oklahoma 
Supreme  Court. 

However,  the  shield  law  test  was 
abruptly  ended  when  Gower  pleaded 
guilty  to  charges  she  stole  her  6- 
year-old  daughter  during  a  supervised 
visit.  She  was  sentenced  to  jail. 

Judge  Post  then  agreed  to  the  Okla¬ 
homa  Criminal  Court  of  Appeals’  dis¬ 
missal  of  the  contempt  citation 
against  reporter  Horton. 

“If  Mrs.  Horton  had  lost  her  ap¬ 
peal,  and  had  been  returned  to  this 
court  on  the  civil  contempt  charge, 
the  notes  would  no  longer  be  needed 
since  [the  defendant]  pled  guilty,  and 
the  case  would  have  been  dismissed 
at  that  time,”  Post  said,  according  to 
a  report  in  the  January  issue  of  the 
Oklahoma  Publisher,  the  newsletter 
of  the  Oklahoma  Press  Association. 

Belo  unit  hit  with 
$4  miliion  verdict 

A.H.  Belo  Corp.  said  it  was  “vigor¬ 
ously  pursuing  all  available  post-trial 
and  appellate  remedies”  to  a  $4  mil¬ 
lion  jury  verdict  awarded  a  former 
news  anchor  at  its  KOTV  station. 

Belo,  based  in  Dallas,  where  it 
publishes  the  Dallas  Morning  News, 
continued  to  deny  any  wrongdoing. 

A  state  court  jury  in  Tulsa,  Okla., 
awarded  the  judgment  to  Joffe’s  estate. 

The  former  anchor,  Robert  Joffee, 
accused  the  station  of  firing  him  in 
March  1990  because  of  false  rumors 
that  he  was  homosexual.  He  later 
killed  himself. 

KOTV  said  it  fired  him  for  poor 
news  judgment. 

Belo  said  it  took  a  charge  in  fourth 
quarter  1991  to  cover  damages  in  the 
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Newspapers  sued 
over  horoscopes 

Born  Nov.  27,  1989,  the  Detroit 
Newspaper  Agency,  which  runs  busi¬ 
ness  and  production  operations  of  the 
Detroit  Free  Press  and  Detroit  News, 
is  a  Sagittarius. 

In  his  horoscope  for  Jan.  16,  1992, 
syndicated  astrologer  Sydney  Oman- 
predicted  those  bom  under  the  sign  of 
Sagittarius  would  be  “lucky  in  mat¬ 
ters  of  speculation,  romance.” 

Alas,  Omarr  failed  to  warn  the 
DNA  there  was  a  $9  million  lawsuit  in 
its  future  that  day. 

In  a  19-page  handwritten  lawsuit 
filed  in  the  Wayne  County  (Michigan) 
Circuit  Court,  Detroit  resident  James 
Blakely  is  demanding  both  newspa¬ 
pers  drop  their  horoscope  columns — 
and  pay  him  $9  million  for  the  suffer¬ 
ing  astrology  has  caused  him. 

Blakley  contends  his  marriage  was 
destroyed  because  of  horoscopes, 
which  have  also  caused  “an  enor¬ 
mous  amount  of  problems”  in  his  life. 

According  to  a  Detroit  News  story 
by  Allan  Lengel,  Blakley’s  lawsuit 
argues  that  horoscopes  are  a  con¬ 


sumer  fraud  and  the  devil’s  work 
because  they  predict  events  that  will 
not  occur. 

“This  is  deception,  which  is  a  very 
universal  known  use  of  Satan.  It  let 
[Blakely]  to  believe  these  things 
would  happen  for  his  life  positively 
instead  of  negatively,”  Blakley 
writes. 

The  lawsuit  names  both  newspa¬ 
pers,  the  Free  Press  for  publishing  the 
syndicated  horoscope  of  Joyce  Jillson 
and  the  News  for  carrying  Omarr’s 
column. 

Phone  calls  to  a  number  listed  in 
Blakely’s  name  went  unanswered.  A 
lawyer  for  the  DNA  told  Lengel  the 
agency  believes  the  suit  is  frivolous. 

Astrologer  Omarr,  however,  had  a 
more  specific  reaction:  He  told  the 
reporter  the  suit  will  be  thrown  out. 

Sex  victim  ID 
suit  dismissed 

A  federal  judge  has  thrown  out  the 
case  of  a  woman  who  accused  a  news¬ 
paper  of  breaking  its  promise  to  pro¬ 
tect  the  identity  of  her  3-year-old 
daughter,  who  was  a  sexual  assault 


victim. 

U.S.  District  Judge  Donald  E.  Zieg¬ 
ler  in  Pittsburgh  ruled  that  the  Valley 
News  Dispatch  in  Tarentum,  Pa. ,  was 
protected  by  the  First  Amendment. 

The  woman  sued  the  News  Dis¬ 
patch,  reporter  Mark  Celender  and 
Gannett  Co.  Inc.,  which  owns  the 
paper,  for  fraud,  invasion  of  privacy, 
and  infliction  of  emotional  distress. 

Celender  said  the  woman  gave  him 
permission  to  identify  the  girl  in  his 
story  about  the  effects  of  the  crime. 

The  woman  testified  that  she  spoke 
to  the  reporter  off  the  record  and  did 
not  give  permission  to  publish  their 
names. 

After  the  plaintiffs  presented  their 
case,  Gannett  attorneys  asked  for  a 
verdict. 

Dismissing  the  case  Jan.  10,  Ziegler 
said  that  even  if  the  reporter  broke  a 
promise  not  to  name  the  family,  it  did 
not  constitute  fraud.  He  ruled  that  the 
story  was  not  an  invasion  of  privacy 
and  was  protected  because  it  accu¬ 
rately  portrayed  newsworthy  events. 
Nor  was  there  intentional  infliction  of 
emotional  distress  because  the 
account  was  not  outrageous  in  char¬ 
acter,  he  said.  — AP 
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Deadlines:  Space:  March  11  Material:  March  13 
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1991 

DECEMBER 
Advertising  Data 

LNA  NEWSPAPER 

Data  on  the  following  newspapers  are  pro¬ 
vided  by  LNA  NEWSPAPER,  reported  in 
SAU  INCHES. 

To  maintain  uniformity  and  standardized 
records  for  their  subscribing  newspapers, 
LNA  NEWSPAPER  utilizes  a  system  of  clas¬ 
sification  whereby  all  display  advertising 
naturally  falls  into  one  of  four  major  classifica¬ 
tions,  “Retail,"  “General,"  “Automotive,"  or 
“Finandal". 

LNA  NEWSPAPER  defines  “National" 
advertising  as  a  combination  of  the  “General" 
and  “Automotive"  classifications.  For  those 
newspapers  subscribing  to  LNA  NEWSPAP¬ 
ER  service  levels  that  do  not  include  “Retail" 
or  “Finandal"  classifications,  data  shown  is 
for  “National"  (“General"  and  “Automotive".) 


1991 

1990 

FUURUN  PART  RUN 

FULL  RUN 

PART  RUN 

ALLENTOWN 

«  PENN. 

Coll-m 

ROP  Locol  . 

70.647 

1,054 

75,038 

Preprint  Locol . 

25,520 

52,401 

23,279 

38,116 

ROP  Notionol . 

2,738 

3690 

Preprint  Nationol . 

39 

Financiot . 

359 

1,616 

Clossified . 

52,420 

58,650 

Total . 

151,684 

53,455 

162,273 

38,155 

Cdl-S 

ROP  Local . 

33,193 

2,267 

36,293 

Preprint  Locol . 

28,026 

78,758 

31,517 

63,844 

ROP  Notionol . - 

5,445 

6,741 

Preprint  Notional . 

6,900 

6,181 

FinoncKjl . 

747 

995 

Clossified 

18,897 

21,300 

Totol . 

93,208 

81,025 

103,027 

63,844 

GRAND  TOTAL... 

244,892 

134,480 

265,300 

101,999 

YEAR  TO  DATE.. 

..  2,759,371 

,153,107 

3,158,388 

966,675 

BALTIMORE,  MD. 

Sun-m 

ROP  local . 

66,240 

4,532 

69,489 

5,887 

Preprint  Local . 

13,410 

41.486 

20,098 

22.152 

ROP  Notionol . 

lUlO 

3,507 

13,903 

1,177 

Finonciol 

1,362 

245 

1,256 

116 

Clossified 

32,311 

407 

36,552 

3.127 

Totol . 

.  124,533 

50,177 

140,298 

32,459 

Sun-e 

ROP  local . 

57,586 

4,532 

59,062 

5,893 

Preprint  Local . 

11,000 

41,486 

14,946 

22,702 

ROP  National . 

9,261 

3,507 

10,623 

1,177 

Finonciol . 

1,350 

245 

1,244 

116 

Clossified . 

24,411 

407 

25,032 

3,126 

Totol . 

103,608 

50,177 

110,907 

33,014 

Sun-$ 

ROP  Local . 

33,959 

10,777 

36,553 

11,870 

Preprint  Locol . 

28,735 

80,533 

43,978 

50,086 

ROP  Notional . 

9,465 

2,930 

10,936 

1,945 

Preprint  Nationol . 

7,138 

994 

6,572 

1,540 

Feodol . . . 

1,163 

531 

1,245 

661 

ClossiFM. . - . 

34,267 

1,179 

45,873 

3,696 

Totol 

114,827 

96,944 

145,157 

69.798 

GRAND  TOTAL. 

....  342,968 

197,298 

396,362 

135,271 

YEAR  TO  DATE 

.  4,123,399 

1,596,538 

4,802,772 

1,423,768 

‘Indicates  newspapers  reporting  figures  in 
lines. 


199!  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

BIIOIN  COUNTY,  NJ. 


Record-e 

ROP  Local .  74,682  4.367  89.704  8.546 

Preprint  Locol .  7.260  20,402  2.541  13,878 

ROPNotionoi .  6,844  155  6,660  76 

Ftnonool  1.501  52  2.388  290 

Clossified  33,671  _  39,062  _ 

Totol.  123,958  24,976  140,355  22,790 

Record-S 

ROPlocol .  42.486  11,396  46,433  17.602 

Preprint  Ixal  22,130  118,105  13,687  100,736 

ROP  National  7,008  58  8,122  585 

Preprint  Notional .  7,062  6,228 

Finonciol .  1,446  241  1,536  239 

Closafied  23,230  _  28,158  _ 

Total  103,362  129,800  104,164  119,162 

GRAND  TOTAL .  227,320  154,776  244,519  141,952 

YEAR  TO  DATE .  2,665,392  1,114,639  3,126,416  1,053,971 

BOSTON,  MASS. 

Globe-m 

ROP  Local .  76,340  84,678  276 

Preprint  Locol .  27,346  19,626 

ROPNotionoi .  10,847  10,448  32 

Preprint  Nctionoi .  2,448 

Finonciol  2,251  >72  862 

Clossifted  52,141  _  56,632  _ 

Total  141,579  29,966  152,620  19,934 

Globe-S 

ROP  Local .  38.399  17,816  42,145  15,691 

Preprint  Locol .  50,394  50,630  40.128  40,227 

ROPNotionoi .  13,190  1,476  16,967  801 

Preprint  Notional .  7,482  1,128  6,822 

Finonciol .  1,350  1,327  775  987 

Classified .  60,056  _ ^  61,371  _ IM 

Totol .  170,871  72,448  168,208  57,870 

GRAND  TOTAL .  312,450  102,414  320,828  77,804 

YEAR  TO  DATE .  3,477,870  664,469  4,024,800  629,784 

Herold-m 

ROP  Local .  36,370  38,411 

ROP  Notiorxjl .  4,786  4,258 

Financial .  906  699 

Clossified  .  51,390  56,622 

Total .  93,452  99,990 

Herold-S 

ROP  Local .  8,175  8,537 

Preprint  Locol .  3,520  52,548  2,302  52,318 

ROPNotionoi .  5,258  5,669 

Preprint  Nationol .  4,396  3,922 

FinoTKiol .  174  364 

Clossified  15,034  16,251  _ 

Total  _  32,161  56,944  33,123  56,240 

GRAND  TOTAL .  125,613  56,944  133,133  56,240 

YEAR  TO  DATE .  1,504,053  490,358  1,683,534  522,707 

CINCINNATI,  OHIO 

Enquirer-m 

ROP  Local .  63,286  56  77,233  1,177 

Preprint  Locol .  37,460  9.471  34.787  7.780 

ROPNotionoi .  4,648  6,325 

Preprint  Notional .  660  93 

Finonciol .  967  1,689 

Classified .  62,889  6,795  70,371  1,639 

Totol .  169,250  16,982  190,498  10,596 

Post-e 

ROPlocol .  44.429  53.210 

Preprint  Locol .  41.822  10,934  37.964  14.015 

ROPNotionoi .  2,708  3,812 

Preprint  Nationol .  93 

Financial .  220  670 

Clossified .  24,716  28,405  _ 

Total .  113,895  10,934  124,154  14,015 

Enquirer-S 

ROPlocol .  40,930  113  39,656 

Preprint  Locol .  63,350  2,152  63,049  4,249 

ROPNotionoi .  5,931  6,256' 

Preprint  Notional .  7,478  6,936 

Finonciol .  258  420 

Classified .  28,250  28,803  _ 

Totol .  146,197  2,265  145,120  4,249 

GRAND  TOTAL .  429,342  30,181  459,772  28,860 

YEAR  TO  DATE .  4,428,141  313,719  4,878,664  318,836 


1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


DALLAS,  TSXAS 

Morning  News-m 

ROPlocol .  131,055  14,337  143,448  11,009 

Preprint  Locol .  61,640  26,042  49,268  16,381 

ROPNotionoi .  10,265  1,458  10,385  1,567 

Preprint  Notionol .  1,950  155 

Finonciol .  2,864  185  1.301  315 

Classified .  168,627  8,950  161,242  2,132 

Total .  374,451  52,922  365,644  31,559 

News-S 

ROPlocol .  55,770  2.013  56,711  1.503 

Preprint  Locol .  69,744  29,898  73,864  15,086 

ROPNotionoi .  9,239  724  10,923  1.818 

Preprint  Nationol .  8,266  6.914 

Finonciol .  1,106  14  1,265  165 

Clossified .  71,130  825  73,215  1,876 

Total .  215,255  33,474  222,892  20,448 

GRAND  TOTAL .  589,706  86,396  588,536  52,007 

YEAR  TO  DATE .  6,221,759  722,888  6,424,339  543,132 

Times  Herold-o/d 

ROPlocol .  16,356  81,200  4,001 

Preprint  Locol .  9.680  2,352  31.554  2,818 

ROPNotionoi .  1,742  4,565  535 

Financial .  486  473  70 

Classified .  21,419  _  122,225  6,226 

Total .  49,683  2,352  240,017  13,650 

Times  Herold-S 

ROPlocol .  12,959  36,026 

Preprint  Locol .  30,452  4,188  51,609  23,790 

ROP  Notional  2,571  5,980 

Preprint  Notional .  2,838  4,558 

Finoncioi  167  725 

Classified  9,310  _  25,306  _ 

Totol  58,297  4,188  124,204  23,790 

GRAND  TOTAL .  107,980  6,540  364,221  37,440 

YEAR  TO  DATE .  3,263,251  259,049  3,993,692  317,456 

GREENWICH,  CONN. 

Time-o/d 

ROPlocol .  24.881  31.334 

Preprint  Locol .  14,432  8,166  26,055  10,301 

ROPNotionoi .  3,113  2,584 

Finonciol .  1.913  986 

Classified .  16,778  _  15,613  _ 

Total .  61,117  8,166  76,572  10,301 

Time-S 

ROPlocol .  8,862  9,124 

Preprint  Local .  26,598  35,726  39,990  6,862 

ROP  National .  4,732  5,436 

Preprint  Notional .  6,680  6,268 

Finonciol .  462  718 

Classified .  8,059  _  10,026  _ 

Totol .  55,393  35,726  71,562  6,862 

GRAND  TOTAL .  116,510  43,892  148,134  17,163 

YEAR  TO  DATE .  1,407,159  273,891  1,835,146  123,144 

HARTFORD,  CONN. 

Couront-m 

ROPlocol .  46,384  37,886  60,552  30,445 

Preprint  Local .  4,620  39,825  7,983  33,796 

ROPNotionoi .  7.411  3,986  7.440  3,241 

Financial  1.511  1,792  978  1,168 

Classified .  31,378  ^  39,354  445 

Total .  91,304  83,697  116,307  69,095 

Couront-S 

ROPlocol .  20,458  7.023  22,663  8,454 

Preprint  Local  ...  8.608  179,689  8,408  144,762 

ROP  National  ...  8,132  675  10,153  815 

Preprint  Notionol .  8,142  2,964  7,217  2,258 

Finonciol..  ...  749  565  1,059  213 

Classified.  ...  17,319  3W  19,573  _ 

Total .  63,408  191,219  69,073  156,502 

GRAND  TOTAL .  154,712  274,916  185,380  225,597 

YEAR  TO  DATE .  1,855,922  2,356,915  2,308,912  2,801,952 

LONG  ISLAND,  N.Y. 

Newsdoy*e 

ROPlocol .  42.085  55,835  48.194  85,048 

Preprint  local .  30,470  28,010 

ROPNotionoi  ...  4,700  7,530  8,050  12,367 

Preprint  Nationol .  82 

Financial  ...  1.979  660  2,250  1,724 

Classified  ...  18,554  42,524  21,631  61,668 

Totol  67,318  137,019  80,125  188,899 
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1991  1990  1991  1990  1991  1990 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Newsdoy-S 


ROP  Locol . 

19,563 

33,735 

21,321 

53,817 

Preprint  Local . 

31,912 

124,172 

45,082 

95,082 

ROP  Notionol . 

7,400 

1,373 

5,639 

4,550 

Preprint  Notionol . 

7,258 

2,716 

6,826 

1,632 

Finonciol . 

220 

339 

189 

521 

Classified 

5,264 

14,138 

7,738 

16,391 

Totol. 

71,617 

176,473 

86,795 

171,993 

GRAND  TOTAL . 

138,935 

313,492 

166,920 

360,892 

YEAR  TO  DATE .... 

.  1,495,163 

3,355,660 

,842,073 

1,514,828 

I.A./IONG  BEACH,  CALIF. 

Press  Telegrom-m 

ROP  Locol . 

44,582 

11,978 

49,506 

7,891 

Preprint  Locol . 

28,270 

38,700 

12,930 

30,126 

ROP  Notionol . 

4,300 

200 

5,790 

100 

Finonciol . 

1.083 

222 

948 

250 

Clossified . 

51,703 

50,039 

Total 

129,938 

51,100 

119,213 

38,367 

Press  Telegrom-S 

ROP  local 

16,113 

55 

17,273 

119 

Preprint  Locol . 

41,448 

8,854 

38,045 

9,465 

■  ROP  Notional . 

4,470 

343 

6,184 

2,130 

Preprint  Notional . 

5,700 

6,487 

Finoncioi . 

132 

82 

95 

Clossified . 

12,894 

10,405 

Totol 

80,757 

9,252 

78,476 

11,809 

GRAND  TOTAL... 

210,695 

60,352 

197,689 

50,176 

YEAR  TO  DATE .. 

..  2,298,636 

522,810 

2,376,71 1 

499,644 

LOS  ANGELES,  CALIF. 

Doily  News-m 

ROP  Local . 

74.423 

21,520 

80,746 

27,191 

Preprint  Locol . 

54,698 

33,905 

43,628 

25,911 

ROP  Notionol . 

8,022 

4.590 

14,601 

653 

Preprint  Notionol . 

110 

196 

614 

FinofKiol . 

1,303 

505 

1,118 

496 

Clossified . 

119,205 

3,082 

146,509 

152 

Total . 

257,761 

63,798 

286,602 

55,017 

News-S 

ROP  Locol . 

21,046 

8,552 

22,191 

8,853 

Preprint  Local . 

37.168 

25,776 

27,614 

20,664 

ROP  Notional . 

5,935 

1,006 

7.820 

140 

Preprint  Notional . 

6,450 

6,688 

Finonciol . 

178 

382 

91 

280 

Clossified . 

53.233 

685 

62,603 

17 

Total . 

...  124,010 

36,401 

127,007 

29,954 

GRAND  TOTAL.. 

....  381,771 

100,199 

413,609 

84,971 

YEAR  TO  DATE. 

....  4,336,287 

777,851 

4,925,560 

862,008 

Times-m 

ROP  Local . 

....  182,413 

73,384 

191,218 

95,789 

Preprint  Locol . 

29,934 

90,202 

22,728 

89,916 

ROP  Notional . 

14,7M 

5,548 

25,964 

10,613 

Preprint  Notionol . 

1,210 

529 

Finonciol . 

4,097 

1.913 

3,533 

2,230 

Clossified . 

76,325 

105,307 

87,631 

105,520 

Totol 

307,469 

277,564 

331,074 

304,597 

Times-S 

ROP  Local 

64,309 

23,623 

63,088 

29,912 

Preprint  Local . 

41,019 

55,994 

29,800 

51,779 

ROP  Notional . 

18,539 

1,714 

17,021 

3,724 

Preprint  Notional . 

7,420 

1.940 

6.999 

Finonciol . 

1,327 

715 

951 

201 

Clossified . 

42,363 

42,506 

54,072 

58,396 

Total 

174,977 

126,494 

171,931 

144,012 

GRAND  TOTAL. 

.  482,446 

404,058 

503,005 

448,609 

YEAR  TO  DATE 

.  5,092,315 

4,834,607 

5,904,523 

5,626,314 

NEWARK,  NJ. 

Stor-Ledger-m 

ROP  Local . 

91,053 

12,744 

98,211 

16,710 

ROP  Notional . 

7,204 

291 

7,280 

457 

Finonciol . 

1,956 

401 

2,525 

636 

Classified . 

62,976 

17,435 

66,330 

12,930 

Total .  163,189  30,871  174,346  30,733 


*lndicates  newspapers  reporting  figures  in 
lines. 
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Star-Ledger-S 

ROP  Local .  46,861  4,672  47,340  2,077 

Preprint  Local .  58,696  95,830  60,856  53,276 

ROP  Notional .  10,475  61  11,937  16 

Preprint  Not  onol  7,436  129  6,272  139 

Financial  1,883  1,887 

Classified  .  43,850  _  49,154  _ 

Total  169,201  100,692  177,446  55,508 

GRAND  TOTAL .  332,390  131,563  351,792  86,241 

YEAR  TO  DATE .  4,024,765  1,081,523  4,662,827  854,969 

NEW  YORK,  N.V. 

Daily  News-m 

ROPLocol .  41,763  27,035  14,654 

ROP  Notional .  6,395  3,820  4,815 

Financial  211  711  96 

Classified  12,164  14,192  18,318 

Total  60,533  45,758  37,883 

News-S 

ROP  Local .  15,224  15,122  7,981  110 

Preprint  Local .  4,046  78,735  472  7,197 

ROPNotionol .  5,662  1,050  6,520  1,762 

Preprint  Notional .  2,504  1,760  2,728 

Finonciol .  61  78 

Clossified .  2,929  3,631  3,624 

Total .  30,426  100,376  21,325  9,069 

GRAND  TOTAL .  90,959  146,134  59,208  9,069 

YEAR  TO  DATE .  846,266  861,255  1,152,619  1,509,324 

Post-a/d 

ROP  Local .  38,040  67,799 

ROPNotionol .  12,214  17,147 

Financial  170  950 

Classified  3,890  7,752 

GRAND  TOTAL .  54,314  93,648 

YEAR  TO  DATE .  722,203  625,430 

Times-in 

ROP  Local .  88,871  13,210  90,400  8,735 

ROPNotionol .  19,532  1,582  24,428  1,281 

Financial .  6,706  4,379  4,127  3,747 

Clossified .  22,629  1,104  29,285  1,442 

Total .  137,738  20,275  148,240  15,205 

Times-S 

ROPLocol .  55,013  38,194  61,472  42,427 

Preprint  Local  1,100  57,412  299  49,065 

ROPNotionol  34,105  6,327  36,959  8,476 

Preprint  Notional .  5,116  1,376  125  6,918 

Finonciol .  5,232  1,780  4,500  763 

Classified .  40,480  5,919  49,250  8,462 

Total .  141,046  111,008  152,605  116,111 

GRAND  TOTAL  278,784  131,283  300,845  131,316 

YEAR  TO  DATE .  3,224,289  1,070,680  3,726,747  1,406,417 

OAKLAND,  CALIF. 

Tribone-m 

ROPLocol  .  27,953  2,848  27,969  4,860 

Preprint  Locol  19,292  89,154  18,577  89,063 

ROPNotionol .  2,817  9  6,176  122 

Preprint  Notional .  880  288  673 

FinoTKiol .  474  351  548  278 

Classified  28,942  _  32,676  _ 

Totol  80,358  92,650  85,946  94,996 

Tribune-S 

ROPLocol .  10,657  11,186  110 

Preprint  Local .  2,860  83,286  7,047  70,274 

ROP  Notional .  4,646  5,521  1,769 

Preprint  Notional .  6,904  5,802 

Financial .  437  52  95 

Classified .  9,037  _  12,640  _ 

Totol .  X54I  83,286  42,248  72,248 

GRAND  TOTAL .  114,899  175,936  128,194  167,244 

YEAR  TO  DATE .  1,381,911  1,601,549  1,554,558  1,572,471 

SAN  FRANCISCO,  CALIF. 

Chronicle-m 

ROPLocol .  61,119  17,086  63,730  17,392 

Preprint  Local .  77,692  73,253 

ROPNotionol  9,435  360  13,425  676 

Preprint  Notional .  880  133 

Financial  2,319  503  1,599  8 

Classified .  53,401  _  64,756  _ 

Total  126,274  96,521  143,510  91,462 
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Examiner -e 

ROPLocol .  50,852  13,542  58,331  12,855 

Preprint  Local .  74,392  69,461 

ROPNotionol .  9,158  197  13,103  542 

Preprint  Notional .  880  141 

Finonciol .  2,213  279  1,570  8 

Classified .  53,408  64,743  _ 

Totol .  115,631  89,290  137,747  83,007 

Exominer  &  Chronicle.S 

ROP  Local .  26,168  3,920  28,148  5,101 

Preprint  Locol .  2,946  71,468  2,977  66,315 

ROPNotionol .  12,502  134  11,485  204 

Preprint  Notional .  6,990  6,846 

Financial .  553  486  313 

Clossified .  27,790  33,927  _ 

Total .  76,949  76,008  83,696  71,620 

GRAND  TOTAL .  318,854  261,819  364,953  246,089 

YEAR  TO  DATE .  3,931,455  1,993,991  4,771,070  2,012,347 


SAN  JOSE,  CALIF. 

Mercury  News-o/d 

ROP  Local .  89,368  95,676 

Preprint  Local .  112,816  78,254 

ROP  Notional  12,621  14,174 

Preprint  Notionol .  880 

Financial .  2,630  2,396 

Clossified .  109,678  128,943 

Total .  327,993  319,443 

Mercury  News-S 

ROP  Local .  33,493  33,597 

Preprint  Local .  103,106  92,768 

ROP  Notional  9,019  10,636 

Preprint  Notional .  6,794  6,522 

Financial .  233  437 

Classified .  38,914  45,614 

Totol .  191,559  189,574 

GRAND  TOTAL .  519,552  509,017 

YEAR  TO  DATE .  5,381,957  6,017,837 

SANTA  AFIA,  CALIF. 

Orange  County  Register -o/d 

ROPLocol .  145,385  11,251  145,019  17,224 

Preprint  Local .  60,020  36,145  43,956  36,122 

ROPNotionol  11,413  15,087 

Preprint  Notional .  1,138  643 

Finonciol  2,998  1,885  111 

Classified .  107,834  _ m  136,482  _ 

Totol .  327,650  49,248  342,429  54,100 

Orange  County  Register-S 

ROP  Local .  42,349  50,269 

Preprint  Locol  61,385  9,238  50,688  8,535 

ROPNotionol .  8,680  12,142 

Preprint  Notronol .  8,072  6,830 

Finonciol .  803  335 

Clossified....  39,720  _  50,709  _ 

Total .  161,009  9,238  170,973  8,535 

GRAND  TOTAL .  488,659  58,486  513,402  62,635 

YEAR  TO  DATE .  5,529,948  586,092  6,473,201  614,256 

STAMFORD,  CONN. 

Advocote-o/d 

ROPLocol .  37,941  39,365 

Preprint  Locol  13,766  24,305  21,913  24,094 

ROP  Notional  3,262  3,020 

Preprint  Notional .  74  91 

Finonciol .  1,675  1,283 

Classified...  20,109  _  20,725  _ 

Totol .  76,753  24,305  86,380  24,185 

Advocates 

ROPLocol .  12,575  11,908 

Preprint  Locol  22,724  37,400  33,383  8,195 

ROP  Notional .  4,796  5,397 

Preprint  Notional .  6,680  6,268 

Finonciol .  602  718 

Classified....  8,084  _  10,032  _ 

Totol .  55,461  37,400  67,706  8,195 

GRAND  TOTAL .  132,214  61,705  154,086  32,380 

YEAR  TO  DATE .  1,456,322  476,179  1,809,757  375,826 


(Continued  on  page  34) 
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1991  1990 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

WALNUT  CtiiK,  CAIIP 

Contra  Costo  Times-m 

ROPlocol . 

51,353 

51,618 

Preprint  locot . 

85,720 

63,516 

ROP  Notional . 

5,159 

6,445 

Preprint  Notionoj . . 

86 

fmonciol . . 

1,585 

1,396 

Clossified . 

69,616 

54,650 

Totol  . 

213,519 

177,625 

Contro  Costo  Times-S 

ROP  locol 

16,099 

17,387 

Preprint  Laol 

74.708 

70,839 

ROP  Notionol 

4.427 

5,799 

Preprint  Notionol . 

6,278 

5,629 

Finonciol . 

910 

422 

Clossified 

25,641 

27,480 

Totol 

128,063 

127,556 

GRAND  TOTAL 

341,582 

305,181 

YEAR  TO  DATE 

3,298.482 

3,642,182 

WfSTCHCSnR/tOCKLANOp 

N.Y. 

Reporter-Dispotch-e 

ROP  locol 

38,423 

2,097 

44.954 

1,733 

Preprint  Locol 

23,322 

20,612 

5,306 

26,640 

ROP  Notionoi . 

4,640 

5,044 

23 

Preprint  Notionol . 

276 

Financial . 

3,173 

104 

3,194 

Clossifwl . 

22,165 

25,525 

Totol . . 

91,723 

22,813 

84,023 

28,672 

Reporter-Dispotch-S 

ROP  Locot  . 

14,906 

18,215 

Preprint  Locol . . 

48.936 

55,908 

14,233 

66,034 

ROP  Notional . . . . 

5,916 

6,695 

Preprint  Notionol . 

6.460 

6,211 

1,140 

Fmcioi . . 

1,654 

926 

Classified . 

7,208 

9,496 

Totol  . 

85,060 

55,908 

55,776 

67,174 

GRAND  TOTAL . 

176,803 

78,721 

139,799 

95,846 

YEAR  TO  DATE 

1,990,234 

484,313 

2,127,234 

469,422 

ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


TimeS'Union-m 

ROP  Locol . 

Preprint  Locol . 

OP  Notionol  . 

Preprint  Notionol  . 
Clossified 

ALBANY,  N.Y. 

46,768 

85,635 

5,422 

27,754 

46,852 

82,466 

6,150 

no 

27,917 

Totol . 

165,579 

163,495 

Times-Union-S 

ROP  Local . 

21,080 

21,793 

Preprint  Local . 

113,240 

102,314 

ROP  Notionol . 

1,703 

2,403 

Preprint  Notional . 

10.152 

9,130 

Clossified . 

11,076 

12,518 

Totol . 

157,251 

148,158 

GRAND  TOTAL 

322,830 

311,653 

YEAR  TO  DATE 

2,595,396 

2,849,874 

ANTIGO,  WIS. 

Doily  Joumol-e 

ROP  Locol . 

15,612 

16,215 

Preprint  Local 

18,400 

20,703 

ROP  Notional . 

567 

286 

Clossified . 

1,761 

1,825 

GRAND  TOTAL 

36,340 

39,029 

YEAR  TO  DATE: . 

....  363,098 

382,308 

*lndicates  newspapers  reporting  figures  in 
lines. 


1991  1990 

FUU  RUN  PART  RUN  full  RUN  PART  RUN 

BANGOR.  MAINE 


Doily  News  m 

ROP  local .  16,308  7,777  19,023  7,262 

Preprint  local .  12,528  28,778  17,710  17,728 

ROP  Notionol  969  932 

Clossified .  10,157  W  11,722  m 

Totol .  39,962  36,814  49,387  25,269 

News-S 

ROPlocol .  7,816  1,377  10,287  1,788 

Preprint  local .  4,536  18,722  9,396  12  001 

ROP  Notional .  236  503 

Preprint  Notionol .  5,063  ■  6,117 

Clossitied .  5,579  _  7,886  _ 

Total .  23,230  20,099  34,189  13,789 

GRAND  TOTAL  63,192  56,913  83,576  39,058 

YEAR  TO  DATE .  789,823  544,118  985,990  416,500 

BENNINGTON,  VT. 

8onner-ni 

ROPlocol .  11,968  12,706 

Preprint  local  1,135  1,384 

ROP  Notional  165  211 

Classified .  4,915  6,555 

GRAND  TOTAl .  18,183  20,856 

YEAR  TO  DATE: .  236,857  271,870 

BINGHAMTON,  N.Y. 

Press  &  Sun-Bulletin-m 

ROPlocol .  44,195  36,991  121 

Preprint  local .  38,439  8,869  54,360  5,694 

ROP  Notionol  847  1,967  1 

Preprint  Notional .  531  24 

Clossified .  18,783  19,287  W 

Total .  102,264  8,869  113,136  5,900 

Press  &  Sun  8ulletin-S 

ROPlocol .  16,700  18,173 

Preprint  locol  25,373  11,509  35,088  17,200 

ROP  Notional  120  391 

Preprint  Notional .  4,167  9,838  29 

Classified .  4,802  _  6,693  _ 

Total .  51,162  11,509  70,183  17,229 

GRAND  TOTAl .  153,426  20,378  183,319  23,129 

YEAR  TO  DATE: .  1,699,218  215,289  1,551,374  223,813 

BIRMINGHAM,  ALA. 

Post-Herold-m 

ROP  local .  27,860  30,379 

Preprint  local .  6,530  4,546 

ROP  Notional .  962  2,619 

Classified .  23,967  21,716 

Totol .  59,319  59,260 

News-e 

ROP  local  46,410  22,178  50,181  22,221 

Preprint  locol  16,573  11,778 

ROP  Notiono  1,153  2,810 

Clossified  30,012  _  29,897  _ 

Totol .  94,148  22,178  94,666  22,221 

News-S 

ROP  locol .  33,888  30,676 

Preprint  locol  22,558  19,974 

ROP  Notional  4,851  6,003 

Preprint  Notional .  2,627  2,249 

Clossified .  14,041  14,877 

Total  77,965  73,779 

GRAND  TOTAl  231,432  22,178  227,705  22,221 

YEAR  TO  DATE  2,393,861  251,524  2,569,279  236,734 

BOWLING  GREEN,  OHIO 

Sentinel  Tribune-e 

ROPlocol  .  14,838  14,447 

Preprint  locol  38,682  5,922  38,934  4,788 

ROP  Notionol  71  385 

Classified  11,725  13,505  _ 

GRAND  TOTAl  65,316  5,922  67,271  4,788 

YEAR  TO  DATE  717,257  62,370  747,213  78,246 

BUFFALO,  N.Y. 

News-o/d 

ROPlocol...  43,253  42,591 

Preprint  local  3,252  10,373  3,110  6,935 

ROP  Notional .  4,219  4,238 

Preprint  Notionol .  160  127 

Classified .  23,570  24,556  _ 

Totol .  74,294  10,533  74,495  7,062 


1991  1990 

full  RUN  PART  RUN  FUU  RUN  PART  RUN 


News-S 

ROPlocol .  19,743  19,170 

Preprint  local  4,041  16,902  6,010  11,756 

ROP  Notional .  3,001  3,433 

Preprint  Notional .  683  3,515  295  2,337 

Classified .  7,344  _  7,378  _ 

Totol .  34,812  20,417  36,286  14,093 

GRAND  TOTAl .  109,106  30,950  110,781  21,155 

YEAR  TO  DATE: .  1,224,314  255,342  1,392,315  212,970 

CASA  GRANDE,  ARIZ. 

Dispotch-e 

ROPlocol .  15,713  19,232 

ROP  Notionol .  306  1,360 

Clossified .  10,004  9,979 

GRAND  TOTAl .  26,023  30,571 

YEAR  TO  DATE .  303,251  333,303 

CENTRALIA,  ILL. 

5entinel-eS 

ROP  local .  20,509  26,507 

Preprint  local  24,022  11,324  15,913  7,976 

ROP  Notionol  968  1,492 

Preprint  Notional .  161  110 

Classified...  11,185  _  11,097 

GRAND  TOTAl .  56,845  11,324  55,119  7,976 

YEAR  TO  DATE .  613,488  59,116  632,259  60,487 

CHAMPAIGN,  ILL. 

News  Gozette-eS 

ROPlocol .  47,376  134  47,729  44 

Preprint  local .  138,933  47,085  132,225  20,124 

ROP  Notionol  613  1,257 

Preprint  Notional .  10,449  9,159 

Clossified.  .  21,976  _  26,143 

GRAND  TOTAl .  219,347  47,219  216,513  20,168 

YEAR  TO  DATE .  2,177,352  190,351  2,279,518  249,672 

CHICAGO,  ILL. 

Doily  Herold-m 

ROPlocol .  60,235  46,564  46,260  55,410 

Preprint  locol .  13,866  85,341  7,299  79,559 

ROP  Notional .  476  368  427  511 

Clossilied .  27,334  _  27,703  _ 

GRAND  TOTAl .  101,911  132,273  81,689  135,480 

YEAR  TO  DATE .  1,310,827  1,180,602  1,157,934  1,495,597 

CONWAY,  ARK. 

log  Cabin  Democrot-eS 

ROP  local  20,679  24,620 

Preprint  local  22,129  18,306 

ROP  Notional  28  79 

Preprint  Notionol .  2,168 

Classified...  6,913  6,806 

GRAND  TOTAl .  51,917  49,811 

YEAR  TO  DATE .  505,895  569,379 

DHROIT,  MICH. 

News  &  Free  Press-meS 

ROPlocol.  127,646  56,642  140,104  40,721 

Preprint  local .  59,140  120,827  44,887  102,713 

ROP  Notional .  12,481  389  15,932  745 

Preprint  Notionol .  6,853  5,945  147 

Classified.  .  48,160  _  49,463  _ 

GRAND  TOTAl .  254,280  177,858  256,331  144,326 

YEAR  TO  DATE .  2,770,175  1,457,755  2,820,274  1,332,416 

DURHAM,  N.C. 

Herold-Sun-mS 

ROPlocol .  60,654  61,851 

ROP  Notional .  1,669  2,559 

Clossified .  39,612  58,917 

GRAND  TOTAl .  101,935  123,327 

YEAR  TO  DATE .  1,035,393  1,316,312 

EAU  CLAIRE,  WIS. 

lender  Telegrom-eS 

ROPlocol .  42,166  40,329 

Preprint  locol  52,305  44,704  55,860  29,709 

ROP  Notionol  755  1,794 

Preprint  Notional .  6,600  6,072 

Classified...  23,729  _  28,124  _ 

GRAND  TOTAl .  125,555  44,704  132,179  29,709 

YEAR  TO  DATE .  1,353,236  356,474  1,379,445  350,057 
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1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

EDMONTON,  ALTA. 


1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

GRAND  ISLAND,  NEB. 


1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Courier  Joumol-S 


Joumol-m* 

Independent-eS 

ROP  Local . 

37,477 

1,192 

42,927 

926 

ROP  Locol . 

..  1,054,787 

1,145,109 

ROP  locol . 

49,674 

48,328 

Preprint  Locol . 

69,881 

66,247 

Preprint  Locol . 

..  1,084,933 

1,066,160 

Preprint  Locol . 

45,444 

18,513 

43,034 

18,976 

ROP  Notional . 

130 

1,697 

ROP  National . 

197,558 

233,499 

ROP  Notional . 

851 

1,309 

Preprint  Notional . 

7,084 

6,369 

Preprint  Notional . 

22,041 

4,998 

Preprint  Notional . 

176 

Classified . 

12,801 

14,304 

Clossified . 

444,169 

482,853 

Clossified . 

13,639 

13,501 

50,408 

78,157 

58,928 

73,542 

GRAND  TOTAL . 

..  2,810,688 

2,932.619 

GRAND  TOTAL . 

109,608 

18,513 

106,348 

18,976 

YEAR  TO  DATE.... 

..  34,450,488 

35,772,525 

YEAR  TO  DATE . 

.  1,030,863 

113,881 

1,060,712 

134,960 

GRAND  TOTAL . 

124,454 

148,318 

148,760 

142,811 

YEAR  TO  DATE . 

.  1,407,672 

1,511,350 

1,580,451 

1,560,850 

Note:  Figures  given  in  modulor  ogote  lines. 


News*Times-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Clossified . . 

GRAND  TOTAL 
YEAR  TO  DATE.. 


EL  DORADO,  ARK. 


21,827 

40,966 


8,987 

71,977 


23,465 

38,743 


9,076 

71.967 


Morning  News-m 

ROP  local . 

Preprint  Local . 

ROP  National . 

Clossified . 

25,574 

31,76 

703 

19,400 

16,532 

15,268 

1,122 

20,914 

Total . 

77,437 

53,836 

Doily  Times-e 

ROP  Local . 

29,326 

19,574 

Preprint  Locol . 

33,620 

15,836 

ROP  Notionol . 

713 

1,149 

Clossified . 

23,742 

26,560 

Totol . 

87,401 

63,119 

Times-NewS'S 

ROP  Local . 

21,013 

17,495 

Preprint  Locol . 

69,644 

20,445 

ROP  Notional . 

166 

651 

Preprint  Notional . 

6,375 

12,761 

18,150 

18,069 

Totol . 

115,348 

69,421 

GRAND  TOTAL . 

280,186 

186,376 

PORT  LAUDERDALE,  FLA. 

News/Sun-Sentinel-meS 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol . 

Clossified . 

GRAND  TOTAL... 

YEAR  TO  DATE.. 


Post-m 

ROP  Locol . 

Preprint  Locol . 
ROP  Notionol.. 
Classified . 


News*e 

ROP  Locol . 

Preprint  Locol.. 
ROP  Notionol... 

Clossified . 

Totol . 


Doily  News-m 

ROP  Local . 

ROP  Notional . 

Classified . 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


156,294 

190,990 

156,126 

164,274 

112,476 

80,781 

91,962 

61,160 

16,710 

975 

21,151 

1,402 

9,570 

1,034 

8,792 

1,184 

156,725 

70,511 

179,318 

62,878 

451,775 

344,291 

457,349 

290,898 

4,320,751 

3,176,227 

4,882,135 

2,706,655 

FREDERICK,  MD. 

46,178 

51,210 

126,318 

127,472 

364 

825 

28,556 

32,541 

201,416 

212,048 

46,178 

51,210 

126,318 

127.472 

364 

825 

28,556 

32,541 

201,416 

212,048 

402,832 

424,096 

4,325,812 

4,404,195 

GALVESTON,  TEXAS 


41,929 

34,312 

638 

637 

23,125 

21,808 

65,692 

56,757 

762,447 

727,166 

‘Indicates  newspapers  reporting  figures  in 
lines. 


GREENSBURG.  PENN. 


Tribune-Review-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Classified . 

Totol . 

Tribune-Review-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Classified . 

Totol . 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


28,867 

15,042 


24,169 

68,701 


24,194 

48,316 


12,880 

13,011 


167,269 

1,905,690 


25,150 

16,455 

1,027 

25,417 

15,572 

25,150 

72,642 

15,572 

50,728 

29,743 

37,345 

428 

7,278 

16,228 

55,552 

50,728 

91,022 

55,552 

75,878 

163,664 

71,124 

482,675 

1,949,346 

335,822 

HUTCHINSON,  KAN. 

News-mS 

ROP  Locol .  31,703  31,681 

Preprint  Local .  13,947  108,194  12,445 

ROP  Notionol .  577  1,266 

Classified .  17,996  21,992 

GRAND  TOTAL .  64,223  108,194  67,384 

YEAR  TO  DATE .  824,573  877,651  859,249 


Stor-m 

ROP  local . 

Preprint  Local.. 
ROP  Notional... 

Clossified . 

Total 

News-e 


INDIANAPOLIS,  IND. 

79,582  2,022  87,223 

10,882 

2,505  4,422 

51,013  _  51,356 

133,100  12,904  143,001 


67,301 


GRAND  TOTAL .  313,042  38,958  334,985 

YEAR  TO  DATE 3,166,405  219,106  3,722,521 


LINCOLN,  NEB. 

Joumol-Stor-meS 

ROP  Local .  57,457 

Preprint  Local .  113,145 

ROP  Motional .  1,063 

Preprint  National .  7,456 

Classified .  35,337 

GRAND  TOTAL .  214,458 

YEAR  TO  DATE .  1,887,603 


Union  Leoder-m 

ROP  Local . 

ROP  Notional . 

Classified . 

Totol . 


N.H.  Sunday  News-S 

ROP  Locol . 

ROP  Notional . 


MANCHESTER,  N.H. 

51,904 

924 

20,937 

73,765 


48,556 

2,039 

22,889 

73,484 


21,834 

212 


112,761 

751,940 


7,336 

7,336 

7,336 


Total . 

35,935 

38,185 

GRAND  TOTAL  ... 

...  109,700 

111,669 

YEAR  TO  DATE ... 

...  1,329,684 

1,394,311 

MIDDLETOWN,  N.Y. 

Times  Herald  Record-mS 

ROP  Local . 

86,795 

97,232 

Preprint  Locol . 

109,755  1  51,788 

87,504 

ROP  Notional . 

704 

1,401 

Preprint  Notionol . 

14,349 

10,962 

Classified . 

48,810 

53,095 

GRAND  TOTAL..., 

....  260,413  151,788 

250,194 

YEAR  TO  DATE: 

N/A 

MONTREAL,  QUE 

Gazette-mS* 

ROP  Local . 

...  1,000,552 

1,127,131 

Preprint  Local . 

569,300 

593,676 

ROP  Notional . 

256,546 

292,098 

Preprint  Notionol . 

111,786 

57,876 

Clossified.... 

452,110 

491,724 

GRAND  TOTAL... 

2,390,294 

2,562,505 

YEAR  TO  DATE: 

N/A 

Note:  Figures  given  ir 

1  modular  agate  lines. 

MUNCIE,  IND. 

Star-m 

ROP  Local . 

27,707 

29,292 

Preprint  Local . 

7,418 

5,851 

ROP  Notionol . 

603 

1,502 

Classified . 

13,942 

12,682 

2,022 

10,882 

4,281 
50,468 
12.904  123,050 


24,301 

1,651 

1,864 

2,532 

38,586 


13,150  68,934  13,428 


28,iro 

228,985 


Totol 

Press-e 
ROP  Local . 

Preprint  Local 

ROP  Notional . 

Clossified... 

Totol . 

Star-S 

ROP  local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 
Clossified... 

Totol . 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


Tennesseon-nf> 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National.. 

Clossified . 

Totol . 


37,128 

9,554 

603 

15,003 

62,288 


9,788 

6,813 


3,648 

20,848 

132,806 
..  1,221,512 

NASHVILLE,  TENN. 

52,060 

32,586 

1,666 

26 

.  29,403 

115.741 


1,502 

13,831 

63,018 


58,631 

25,586 

2,504 

27,402 

114,123 


Courier  Joumal-o/d 

ROP  local . 

Preprint  Lck  al 

ROP  Notional . 

Clossified... 

Totol . 


LOUISVILLE,  KY. 

53,359 


62,968 


19,940 

74,046 


16,659 
44,784 

2,081 

8,718  24,783 

70,161  89,832 


Banner-e 

ROP  local . 

Preprint  Locol . 

ROP  Notionol . 

18,873  Preprint  Notionol 
47,278  Classified- 
Total . 

3,118 

69,269  (Continued  on  page  36} 


53,310 

32,586 

1,673 

26 

28,424 

116,019 


58,484 

25,586 

2,449 

26,730 

113,249 
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1991 

1990 

1991 

1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

1991 

1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

PORTAGI  LA  PRAIRII,  MAN. 

News  Leoder-e 

32,809 

3,556 

42,182 

4,512 

Doily  Grophic-e 

ROP  local . 

Tennesseon-S 

ROP  locol . 

16,478 

14,769 

Preprint  Locol . 

19,060 

2,391 

18,729 

3,271 

30,379 

35,289 

Preprint  Local . 

ROP  Notional . 

9,423 

786 

7.172 

874 

ROP  National . 

Preprint  Notional . 

3,702 

97 

734 

4,935 

233 

ROP  Locol . 

47,632 

905 

41,071 

1,062 

5,982 

16,618 

PrepTfirt  Locd . 

Preprint  Notionol . 

128 

Classified . 

21,193 

1,060 

24,674 

939 

ROP  Mationol _ 

Clossified . 

2,181 

2,113 

76,764 

7,838 

90,520 

8,955 

CloBiM. . 

16,305 

GRAND  TOTAL . 

28,996 

24,928 

TimesDispatch-S 

Total . 

102,524 

100,022 

YEAR  TO  DATE.... 

257,187 

307,231 

28,651 

41,860 

37,479 

3,848 

2,644 

GRAND  TOTAL 

334,284 

327,394 

PORTLAND, 

MAINE 

1,557 

1,311 

3,531,572 

YtAR  TO  DATE-.. 

.  3,362,051 

Preprint  Notionol . 

5,922 

5,494 

ROP  Local . 

33,364 

34,177 

29,933 

Classified . 

16,741 

18,460 

NORTHAMPTON,  MASS. 

Preprint  Locol . 

27,272 

Total . 

91,132 

3,848 

95,776 

2,644 

Doily  Hampshire  Cozener 

2,653 

IX 

ROP  Locol . 

36,813 

37,662 

GRAND  TOTAL.... 

264,534 

18.737 

292.537 

20,177 

Preprint  Locol . 

51.471 

19,350 

49,149 

19,866 

CkBSifiod . 

10,948 

12,754 

YEAR  TO  DATE... 

..  3,083,198 

222,091  3,387,532 

216,517 

244 

741 

Totol . 

72,644 

Clossified 

11,697 

12,242 

79,625 

GRAND  TOTAL. 

100,225 

19,350 

99,794 

19,866 

Telegram-S 

ROP  Local . 

YEAR  TO  DATE 

964,894 

189,888 

1,117,054 

153,768 

20,952 

20,361 

Press-Enterprise-mS 

Preprint  Local . 

36.722 

30,606 

79,040 

189,970 

31,214 

NORTH  BAY 

ONT. 

ROP  National . 

624 

713 

Preprint  Locol . 

223,236 

Nugget-m 

Preprint  Notional . 

2,931 

2,368 

ROP  Notionol . 

3,746 

215 

6,182 

64 

ROP  locol 

27,610 

26,337 

Clarified . 

10,513 

9,223 

10,206 
68, 4X 

Preprint  Locol . 

54,730 

60,422 

71,742 

63,725 

Clossified . 

56,396 

249 

213 

ROP  Notionol . 

4,493 

4,890 

GRAND  TOTAL... 

...  365,335 

31,071 

353,806 

31,491 

Preprint  Notionol . 

Clossified . 

336 

13,872 

255 

16,182 

GRAND  TOTAL.  .. 

144,386 

143,350 

3X,320 

3,786,121 

307,088 

.  1,531,871 

1,658,582 

GRAND  TOTAL. 

101,041 

108,086 

YEAR  TO  DATE 

1,267,646 

1,351,235 

SACRAMENTO,  CALIF. 

PROVIDINCE,  R.l. 

NORTH  RIATH,  NIB. 

Joumal'Elulletin-a/d 

ROP  Local . 

91,657 

23,480 

36,723 

110,915 

182,344 

22,906 

27, 5X 

Telegroph-mS 

69,417 

14,591 

63,433 

16,338 

216,366 

Preprint  Locol . 

29,657 

22,884 

17,748 

92,748 

37,707 

65,809 

ROP  National . 

12,770 

10,660 

15,476 

10,5X 

Preprint  Local . 

17,618 

34,452 

33,669 

ROP  Notionol . 

2,966 

4,292 

ROP  Notionol . 

1,196 

783 

1,362 

392 

Preprint  Notionol . 

81,498 

45,633 

Classified... 

169,157 

7,592 

197,825 

6,864 

8,068 

9,919 

GRAND  TOTAL., 

...  500,610 

67,795 

516,370 

57,278 

GRAND  TOTAL  . 

45,669 

35,235 

51,913 

34,061 

Joumol'S 

YEAR  TO  DATE. 

N/A 

YEAR  TO  DATE .. 

564,578 

238,556 

598,142 

281, IX 

29,465 

3,897 

29,529 

3,339 

ST.  LOUIS 

,  MO. 

ONTARIO, 

ORC. 

Preprint  Locol . 

53,775 

203,292 

47,413 

156,096 

Post-Dispotch-m 

Argus  Observer-eS 
ROP  Local . 

ROP  Notional 

2,353 

2,915 

ROP  Local . 

64,402 

25,261 

58,682 

25,261 

17,265 

18,314 

43,731 

291 

7,787 

Preprint  Notionol . 

8,497 

1,217 

6,681 

239 

Preprint  Lo<  al 

50,555 

22,821 

Clossified . 

11,615 

301 

14,008 

666 

ROP  Notional . 

3,103 

1,342 

605 

3,313 

518 

ROP  Notionol . 

895 

9,018 

105,706 

208,707 

100,547 

160,340 

Clossified 

33,547 

3,304 

38,677 

3,721 

70,123 

485,162 

GRAND  TOTAL  , 

238,102 

398,638 

242,794 

289,7X 

29,170 

123,493 

29,5X 

YEAR  TO  DATE 

503,593 

YEAR  TO  DATE.. 

..  2,169,095 

3,357,555 

2,438,423 

2,638,227 

Post-Dispotch-S 

Doily  Times-e 

OTTAWA 

ILL. 

READING,  PA. 

ROP  Local . 

Preprint  lot  al 

34,835 

73,023 

34,589 

70,406 

19,311 

20,355 

Eogle-Times-e 

54,010 

53,965 

ROP  Notional . 

3,703 

3,693 

Preprint  Local . 

41,060 

1,718 

1,858 

7,494 

30,680 

40,501 

1,059 

6,574 

Preprint  Locol . 

42.417 

37,620 

Classified... 

27,884 

Clossified . 

6,180 

ROP  Notional . 

580 

1,130 

270 

32,710 

Totol . 

147,117 

146,862 

GRAND  TOTAL 

67,057 

1,718 

68,489 

1,858 

Clossified . 

32,671 

YEAR  TO  DATE. 

...  715,946 

29,274 

689,313 

26,387 

129,678 

125,695 

....  2,947,X5 

347,7X 

3,013,631 

424,644 

raoiNix. 

ARIZ. 

Eogle-S 

Arizona  Republic-m 
ROP  local . 

ROP  Local . 

31,079 

31,494 

106,522 

5,219 

64,225 

98,596 

90,626 

9,426 

5,984 

37,215 

16,180 

27,2X 

16,770 

16,105 

Sun  mS 

102,125 

ROP  Notional . 

342 

566 

61,659 

59,919 

ROP  Notional . 

4,496 

Preprint  Notional . 

7,560 

6,4X 

Preprint  Local . 

89,760 

75,127 

360 

260 

Classified .... 

17,9X 

18,428 

3,420 

5,187 

Clossified . 

81,277 

2,925 

91,948 

3,207 

73,091 

27,200 

73,738 

16,105 

Preprint  Notionol . 

5,206 

3,091 

Trti«l 

72,369 

290,856 

46,406 

Classified.. 

33,0X 

37,253 

GRAND  TOTAL- 

,...  202,769 

27,200 

199,433 

16,105 

GRAND  TOTAL. 

.  193,053 

180,577 

Gozette^ 

ROP  Local . 

.  106,414 

5,245 

92,646 

5,968 

YEAR  TO  DATE 

....  2,117,278 

220,585 

2,223,306 

243,557 

YEAR  TO  DATE 

N/A 

Preprint  Lxol . 

..  102,125 

65,515 

90,626 

37,215 

ROP  Notionol . 

4,600 

9,816 

RENO, 

NEV. 

SAN  DIEGO.  CALIF. 

Preprint  Notionol . 

360 

260 

Gazette- Journol*m 

Union-Tribune-meS 

81,022 

3,098 

91,764 

3,486 

ROP  Locol . 

71,316 

79,167 

ROP  Local . 

.  254,805 

35,647 

241,810 

32,610 

T<rtol . 

...  294,521 

73,858 

285,112 

46,669 

Preprint  Locol . 

159,633 

122,372 

Preprint  Locol . 

97,494 

101,706 

95,766 

110,624 

ROP  Notional . 

1,422 

2,492 

ROP  Notionol . 

25,396 

1,334 

30,637 

2,711 

Preprint  Notional . 

4,752 

1,490 

Preprint  Notional . 

5,342 

316 

3,402 

904 

39  490 

40,145 

69,877 

Clossified  . 

45,419 

43,338 

Classified.. 

147,678 

9,451 

153,327 

6,938 

Preprint  Local 

77,046 

GRAND  TOTAL. 

....  282,542 

248,859 

GRAND  TOTAL 

.  530,715 

148,454 

524,942 

153.787 

ROP  National 

2,585 

3,105 

YEAR  TO  DATE 

....  3,029,611 

3,057,110 

YEAR  TO  DATE 

.  6,316,827 

1,536,380 

6,911,692 

1,454,358 

Preprint  Notional . 

8,992 

8,720 

Clossified 

38,349 

42,620 

Total . 

166,470 

164,467 

Timcs-Dispotch-m 

RICHMOND,  VA. 

Chronicle-m 

SAN  FRANCISCO,  CALIF. 

GRAND  TOTAL. 

755,771 

146,227 

740,435 

93,075 

3,159 

2,498 

53,274 

21,588 

4,512 

2,894 

20,787 

63,394 

107,974 

20,867 

YEAR  TO  DATE 

.  6,550,527 

828,752 

7,010,911 

741,244 

Preprint  Locol . 

21,860 

Preprint  Local . 

129,972 

ROP  Notional . 

3,708 

97 

5,060 

233 

ROP  Notionol . 

18,873 

875 

25,564 

645 

‘Indicates  newspapers  reporting  figures  in 

Preprint  National . 

Clossified... 

23,866 

516 

781 

26,319 

939 

Preprint  National  ... 
Classified. 

1,032 

41,859 

47.175 

lines. 

96,638 

7,051 

106,241 

8,578 

257,589 

21,662 

244,107 

21,512 
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Preprint  Locol . 

129,972 

107^974 

ROP  National . 

18,328 

605 

24,854 

1,161 

Preprint  National . 

1,032 

Clossified . 

41,431 

46,587 

Total . 

244,612 

19,087 

236,299 

19,140 

Examiner/Chronicle-S 
ROP  Local . 

26,387 

3,873 

28,747 

4,843 

Preprint  Local . 

96,850 

95,394 

ROP  Notional . 

8,286 

582 

10,443 

28 

Preprint  Notional . 

10,530 

10,400 

Clossified . 

17,917 

21,718 

Total. 

159,970 

4,455 

166,702 

4,871 

GRAND  TOTAL . 

662,171 

45,204 

647,108 

45,523 

YEAR  TO  DATE . 

5,266,683 

344,754 

5,915,961 

389,712 

SANTA  MONICA,  CALIF. 


ROP  Local . 

31,326 

32,369 

Preprint  Local . 

23,505 

11,329 

ROP  Nationol . 

3,223 

5,303 

Preprint  Nationol . 

23 

Clossified . 

18,656 

26,528 

GRAND  TOTAL . 

76,619 

75,552 

YEAR  TO  DATE . 

864,472 

963,321 

Times-mS 

ROP  Local . 

Preprint  Locol .. 
ROP  Notional  ... 


50,715  59,418 

34,573  26,009  29,649  18,220 

1,520  1,868 


‘Indicates  newspapers  reporting  figures  in 
lines. 


Preprint  Nationol . 

Clossified . 

4.392 

30,784 

2,580 

25,909 

GRAND  TOTAL . 

..  123,984 

26,009 

119,444 

18,220 

YEAR  TO  DATE  ... 

..  1,401,537 

243,636 

1,416,023 

220,192 

SOUTH  BEND,  IND. 

Tribune-e 

ROP  Local . 

25,373 

6,203 

34,642 

6,753 

Preprint  Local . 

32,370 

24,700 

17,810 

23,400 

ROP  Notional . 

1,058 

1,490 

Preprint  National . 

520 

130 

Classified . 

19,484 

18,472 

Totol . 

78,805 

31,033 

72,414 

30,153 

Tribune-S 

ROP  Locol . 

11,884 

3,004 

13,585 

3,493 

Preprint  Locol . 

42,380 

60,320 

31,200 

64,480 

ROf'  Nationol . 

449 

456 

Preprint  Notional . 

9,750 

9,360 

Classified . 

9,310 

11,164 

Total . 

73,773 

63,324 

65J65 

67,973 

GRAND  TOTAL..., 

....  152,578 

94,357 

138,179 

98,126 

YEAR  TO  DATE ... 

....  1,496,197 

770,871 

1,501,994 

934,249 

SPOKANE, 

,  WASH. 

Spokesman-Review-rr 

ROP  Local . 

46,088 

42,561 

Preprint  Locol . 

11,428 

7,848 

ROP  Notionol . 

2,405 

2,751 

Preprint  Nationol . 

16 

Classified . 

30,990 

32,467 

Total . 

90,911 

85,643 

Chronicle-e 

ROP  Local . 

45,725 

42,460 

Preprint  Local . 

5,136 

3,727 

ROP  Notional . 

2,405 

2,751 

Preprint  National . 

6 

Classified . 

30,991 

32,547 

Total . 

84,257 

81,491 

Spokesman  -  Review- S 
ROP  Local . 


18  220  locol .  10.404 


GRAND  TOTAL  220.367 

YEAR  TO  DATE 2,392,158 


ROP  Local . 

39,805 

12,068 

42,983 

13,032 

Preprint  Local . 

96,529 

76,609 

ROP  Notional . 

2,041 

2,286 

Preprint  Nationol . 

45 

Clossified . 

13.176 

14,748 

Total . 

151,551 

12,068 

136,671 

13,032 

Herald  Journol-e 

ROP  Local . 

40,002 

7,922 

42,240 

8,654 

Preprint  Locol . 

103,706 

80,893 

ROP  Notionol . 

1,888 

2.172 

Classified . 

12,666 

14,347 

Total . 

158,262 

7,922 

139,652 

8,654 

Herold  Americon-S 

ROP  Locol . 

22,601 

868 

24,659 

452 

Preprint  Local . 

125,418 

91,111 

ROP  Notional . 

556 

1,027 

Preprint  Notional . 

7,506 

6,623 

Clossified . 

10,048 

13,298 

Totol . 

166,129 

868 

136,718 

452 

GRAND  TOTAL . 

475,942 

20,858 

413,041 

22,138 

YEAR  TO  DATE . 

4,417,818 

238,672 

4,367,796 

271,364 

(Continued  on  page  38) 


The  American  Society  of  Newsp^r  Editors  will  hold 
its  annual  conference  in  Washington,  D.C.,  April  7-10  and 
Editor  &  Publisher's  i^ril  4th  issue  will  be  there! 

If  you  have  a  message  to  send  to  the  top  newspaper 
editors  from  all  around  the  world,  say  it  in  E&P's  April  6th 
issue  which  will  reach  these  editors  at  their  biggest 
convention  of  the  year  and  also  in  their  homes  and  offices. 

Deadlines:  Space:  5/25  Copy:  5/27 


New  York  Ghka^ 

212  •  675  •  4380  312  •  641  •  0041 


New  Orleans 
504  •  386  •  9673 


ASNE  heads  to 
The  Capital 
and  so  will 
E&P! 


Los  Angles 
213  •  382  •  6346 


San  Francisco 
415  •  421  *7950 
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WASHINGTON,  MNN. 

ObserverReporter-m 


1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

TACOPAA.  WASH. 

Monwig  Ntim  Tnbuiw-ni 


ROP  Local . .  59.624  1,920  59,806  2,231 

Pr^inntLocol _  109,223  18,127  94,580  6,659 

ROP  Notional  - .  6,498  794  6,240  390 

Prtpnnt  Notional  10.449  9,279  1,242 

ClossHicd  41,750  1,316  43,380  1,517 

GRAND  TOTAL  227,544  22,157  213,287  12,039 

YEARTODAn  .._  2.209.016  228,328  2,281,767  186,254 

TOlfOO,  OHIO 

6lade.« 

ROPLocol .  41,165  7,034  49,493  9,995 

Prcpnnt  Locol . —  43,846  35,910 

ROPNotionol  1.671  17  2,036  72 

Clossifled  14,422  _ 494  16,786  540 

Total . .  101,104  7,545  104,225  10,607 

8lode-S 

ROPLocol.- .  25,347  29,449  175 

Preprint  Locol . .  78,183  73,080 

ROPNotionol .  1,922  1,802 

Preprint  Notionoi -  10,206  9,324 

ClossiFied .  10,464  11,223  _ 

Total .  126,122  124,878  175 

GRAND  TOTAL  227,226  7,545  229,103  10,782 

YEARTODATt  2,076,558  92,300  2,260,836  109,860 

TOPIKA,  KAN. 

Copnol  Joumol-m 

ROP  Locol . . 65.673  69.047 

Preprint  Locol-. .  94,497  26,901  35,757  75,397 

ROPNotionol  870  1.712 

Preprint  Notional  .  6,136  5,493 

Clossified  26,223  24,992  _ 

GRAND  TOTAL .  187,263  33,037  131,506  80,890 

YEAR  TO  DATE .-.  1J57,704  66,074  1.257,982  913,208 

TOKKANCE,  CALIF. 

Dolly  Breeze.eS 

ROPLocol  63,722  71,054 

Preprint  Locol .  134,131  110.656 

ROPNotionol .  4,076  6,529 

Preprint  Notional .  11 ,570  9,820 

Clossified .  42,111  52,060 

GRAND  TOTAL  255,610  250,119 

YEAR  TO  DATE _  2,545,501  2,764,757 

TKOY,  OHIO 

Doily  News.eS 

ROP  Locol .  20,453  20,484 

ROP  Notional .  307  398 

Clossfied  8,668  8,290 

GRAND  TOTAL .  29,428  29,172 

YEAR  TO  DATE .  303,247  318,451 

TULSA,  OKLA. 

World.m 

ROPLocol .  51,512  3.226  55,905  2,283 

Preprint  Locol .  8,387  1,623  5,806  2,503 

ROPNotionol .  996  1,460 

Preprint  Notional .  306  280 

Clossified .  23,376  _  31,274  _ 

Totol  84,579  4,849  94,725  4,786 

Trtunt-t 

ROPLocol .  51,649  3,226  52,814  1,827 

Preprint  Locol .  8,387  1,623  5,806  2,503 

ROPNotionol  996  1,477 

Preprint  Notional  197  208 

Classified  23,088  _  M,642  _ 

Totol .  84,317  4,849  91,147  4,330 

World-S 

ROPLocol .  31,460  29,499 

Preprint  Local .  8,151  9,061 

ROPNotionol .  2,002  2,543 

Preprint  Notional .  2,317  1,869 

Clossified . 16,455  16,060 

Totol .  60,385  _  61,032  _ 

GRAND  TOTAL  229,281  9,698  246,904  9,116 

YEAR  TO  DATE .  2,412,962  75,652  2,768,261  94,305 


‘IncJicates  newspapers  reporting  figures  in 
lines. 


Preprint  Locol  30,380  28,131 

ROP  Nottonol .  431  635 

Clossified .  22,447  23,633 

Totol .  74,461  79,434 

Obserwer-Reporter-S 

ROPLocol .  7.782  8,126 

Preprint  Locol .  50,181  41,796 

ROPNotionql .  170  113 

Clossified .  5,590  5,648 

Total .  63,723  55,683 

GRAND  TOTAL .  138,184  135,117 

YEAR  TO  DATE .  1,377,114  1,415,132 

WINDSOR,  ONT. 

Stor*e* 

ROPLocol .  164.527  164.079 

Preprint  Local .  822.027  838,181 

ROPNotionol .  164,527  164,079 

Preprint  Notional .  33,753  13,767 

Classified .  255,484  284,529 

GRAND  TOTAL .  1,885,533  2.1».743 

YEAR  TO  DATE  -...-  22,614,498  25,980,920 

Note-  Figures  given  in  modulor  ogote  lines. 

WINSTON-SALEM,  N.C. 


Joumol-m 

ROPLocol .  56,311  10,657  68,581  10,454 

Preprint  Locol  14.009  27,871  7,071  27.247 

ROP  Notionoi  1,665  3,216 

Preprint  Notionoi .  176  88  176 

Clossified .  31,261  _  36,635  _ 

Totol .  103,422  38,616  115,679  37,701 

Joumol-S 

ROPLocol .  23,796  3,131  25,336  4.544 

Preprint  Local .  12,748  38,691  14.809  29,871 

ROPNotionol .  481  464 

Preprint  Notionoi .  7,392  6,424 

Clossified .  15,581  13,990  _ 

Total .  59,998  41,822  61,023  34,415 

GRAND  TOTAL .  163,420  80,438  176,702  72,116 

YEAR  TO  DATE .  1,804,830  705,659  1,986,565  655,212 


New  crossword 
for  Newsday 

Newsday  and  New  York  Newsday 
introduced  a  new  daily  crossword 
puzzle  as  of  Jan.  6. 

The  Newsday  Crossword  is  edited 
by  Stanley  Newman,  who  also  edits 
the  Sunday  Crossword.  The  News- 
day  crossword  will  use  only  everyday 
English.  Its  challenge  comes  from  a 
broad  range  of  general  knowledge  and 
the  use  of  word  play  and  puns.  The 
Saturday  Stumpers  will  be  extra 
tricky  for  the  puzzle  fans  who  crave  a 
real  challenge. 

Newman  is  founder  of  the  Ameri¬ 
can  Crossword  Federation.  He  is  a 
former  Wall  Street  bond  analyst  for 
firms  such  as  Salomon  Brothers,  E.F. 
Hutton  and  Merrill  Lynch.  In  19%,  he 
was  part  of  the  first  American  team  to 
win  the  World  Crossword  Champion¬ 
ship  and  the  same  year  won  a  record 
$112,480  on  the  Dick  Clark  game 
show  The  Challengers.  Newman  has 
published  16  crossword  books  and  is 
the  publisher  of  Tough  Puzzles  maga¬ 
zine. 


La  Opinion,  UCLA 
team  up  to  offer 
journaiism  course 

La  Opinion,  the  Los  Angeles 
Spanish-language  daily,  and  UCLA 
are  teaming  up  to  offer  an  extension 
course,  “Reporting  and  Newswriting 
Skills  for  Spanish  Language  Media,” 
that  drew  an  unexpected  flood  of  stu¬ 
dents. 

Originally  planned  for  30  students, 
the  course  attracted  some  400  appli¬ 
cants.  A  second  class  had  to  be 
formed  to  accommodate  part  of  the 
overflow. 

The  first  class  at  the  intermediate 
level  is  being  taught  by  La  Opinion 
metro  editor  Jesus  Hernandez.  Man¬ 
aging  editor  Gerardo  Lopez  is  teach¬ 
ing  the  second  class  for  beginners. 

Both  classes  are  being  taught  in 
Spanish  at  the  newspaper’s  down¬ 
town  office. 

Monica  Lozano-Centanino,  associ¬ 
ate  publisher  and  editor  of  La  Opin¬ 
ion,  said  the  courses  “demonstrate 
the  enormous  interest  not  only  in  the 
subject  of  Spanish-language  print 
media,  but  interest  on  the  part  of  the 
Latino  community  in  the  field  of  jour¬ 
nalism.  We  are  pleased  to  be  able  to 
collaborate  with  UCLA  on  this 
important  venture.” 

According  to  La  Opinion  marketing 
director  Marti  Buscaglia,  the  huge 
response  to  the  classes  corroborates 
the  strength  of  the  Spanish-language 
press. 

Buscaglia  asserted  that  of  the  2.5 
million  Latino  adults  in  Los  Angeles, 
Spanish  is  the  dominant  language. 

“Obviously  there  is  a  huge  market 
out  there  that  must  be  reached  and  the 
journalistic  community  is  well  aware 
of  that  fact.” 

N.C.  j-school 
establishes 
reporting  award 

The  School  of  Journalism  and  Mass 
Communication  at  the  University  of 
North  Carolina  at  Chapel  Hill  has 
established  the  M.S.  Van  Hecke 
Award,  which  will  go  to  the  top  stu¬ 
dent  interested  in  business  reporting. 

The  annual  $3,000  award  honors 
the  1948  graduate  of  the  school  and 
longtime  business  reporter  for  the 
Charlotte  Observer. 

The  endowed  fund  of  more  than 
$50,000  was  established  by  contribu¬ 
tions  from  friends,  family  and  busi¬ 
nesses  Van  Hecke  covered  during  his 
career.  He  retired  in  1991  after  34 
years  with  the  paper. 
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lAPA  expands, 
reorganizes  awards 

The  Inter  American  Press  Associa¬ 
tion  has  expanded  and  reorganized  its 
awards  for  journalistic  excellence  in 
reporting. 

The  association’s  awards  program 
is  open  to  participants  in  the  lAPA’s 
three  official  languages,  English,  Por¬ 
tuguese,  and  Spanish. 

The  Group  One  Grand  Prize,  con¬ 
sisting  of  $1 ,000  and  a  plaque,  will  go 
to  one  or  more  persons  for  outstand¬ 
ing  work  on  behalf  of  freedom  of  the 
press  in  the  Americas. 

Group  Two,  for  work  in  any  of  the 
three  official  lAPA  languages,  will 
grant  four  awards.  They  are:  lAPA- 
Pedro  Joaquin  Chamorro  Award  for 
inter-America  relations  recognizing 
continued  coverage  of  inter-Ameri¬ 
can  affairs,  sponsored  by  La  Prensa 
of  Nicaragua;  lAPA-Harmodio  Arias 
Award  for  the  defense  of  human 
rights  in  the  Americas,  sponsored  by 
the  Panama-America  newspaper  of 
Panama;  the  lAPA-Jose  Antonio 
Miro  Quesada  Award  for  community 
involvement,  recognizing  journalistic 
endeavor  undertaken  with  the  aim  of 
serving  some  community  in  the 
Americas,  sponsored  by  El  Comercio 
of  Lima,  Peru;  and  the  lAPA  Barto- 
lome  Mitre  Award  for  distinguished 
journalism  dealing  with  the  drug 
problem  in  the  Americas,  sponsored 
by  La  Nacion  of  Buenos  Aires, 
Argentina. 

Group  Three  Awards  will  offer 
prizes  for  participants  in  Spanish  and 
Portuguese  in  various  areas.  They  are 
sponsored  by  El  Mercurio  of  Santiago, 
Chile;  El  Nacional  of  Caracus,  Vene¬ 
zuela;  the  Miami  Herald  of  Florida; 
El  Comercio  of  Quito,  Ecuador;  ABC 
Color  of  Asuncion,  Paraguay,  and  El 
Tiempo  of  Bogota,  Colombia. 

Group  Four,  for  work  in  English  on 
inter- American  affairs,  will  offer  the 
following:  lAPA  Commentary  Award 
for  editorial  writing,  essays,  columns 
or  any  other  form  expressing  opinion 
on  Western  Hemisphere  affairs, 
sponsored  by  the  Daily  Gleaner  of 
Kingston,  Jamaica;  lAPA-Tom  Wal¬ 
lace  Award  for  day-to-day  coverage 
or  a  one-time  special  sponsored  by  O 
Estado  De  S.  Paulo  of  Sao  Paulo, 
Brazil;  lAPA-the  Globe  and  Mail 
Award  for  in-depth  reporting  in  rec¬ 
ognition  of  investigative  reporting  or 
public  service  campaigns  through  in- 
depth  information,  sponsored  by  the 
Toronto  Globe  and  Mail;  lAPA- 
McClatchy  Newspapers  Award  for 


features,  in  recognition  of  special 
enterprise  in  accurate,  revealing  and 
superior  writing  not  under  deadline 
pressures,  sponsored  by  McClatchy 
Newspapers  of  Sacramento,  Calif. 

All  awards  winners  receive  plaques 
or  diplomas  and  stipends  of  $1 ,000  or 
at  minimum  $500.  Contact  the  lAPA 
in  Miami,  Fla.,  for  entry  require¬ 
ments. 

Renovation 

completed 

Renovation  of  the  Harvard  Crim¬ 
son  student  newspaper  building  in 
Cambridge,  Mass.,  has  been  com¬ 
pleted  for  about  $1  million  less  than 
the  $2.4  million  that  had  been  esti¬ 
mated  for  the  project,  the  Boston 
architectural  firm  of  DiMarinisi  & 
Wolfe  reported. 

The  existing  $8, 000-square-foot 
building  has  been  refurbished  and  a 
9,000-square-foot  addition  con¬ 
structed  to  house  a  modem  newspa¬ 
per  operation. 

Chicago  Tribune 
bucks  trend  in 
ads,  circulation 

The  Chicago  Tribune  says  it 
bucked  the  industry  trend  of  slumping 
ad  linage  and  circulation  in  the  final 
quarter  of  1991. 

In  an  announcement  made  a  day 
before  the  U.S.  Commerce  Depart¬ 
ment  reported  1991  ended  with  three 
straight  months  of  retail  sales 
declines,  the  Tribune  said  its  own 
retail  ad  inches  were  up  7. 1%  from  the 
same  period  in  1990. 

The  Tribune  claimed  an  increase  of 
30%  in  food,  drug  and  liquor  adver¬ 
tising,  and  said  furniture  store  adver¬ 
tising  increased  45%. 

General  advertising  grew  by  2.7%, 
including  a  5%  gain  in  the  biggest 
general  ad  category,  transportation 
advertising. 

Tribune  vice  president  and  director 
of  advertising  Dennis  Grant  said  the 
fourth-quarter  gains  pushed  the  Tri¬ 
bune’s  newspaper  advertising  market 
share  to  record  high  levels. 

The  newspaper  claims  it  accounts 
for  69.2%  of  all  Chicago  newspaper 
advertising. 

In  specific  categories  it  claims 
these  shares:  retail,  68.5%;  general 
66.6%;  classified,  70.1%. 

At  the  same  time,  the  Tribune  sub¬ 


mitted  a  fourth-quarter  interim  circu¬ 
lation  statement  to  the  Audit  Bureau 
of  Circulations. 

According  to  the  unaudited  state¬ 
ment,  daily  circulation  increased 
3,595  copies  over  the  same  period  in 
1990  to  739,116 

Average  Sunday  circulation  in¬ 
creased  6,557  copies  to  1,134,949,  the 
paper  said. 

Saturday  circulation  was  also  up, 
the  Tribune  said,  by  741  copies  to 
623,986. 

Archives  for 

political 

commercials 

The  Chicago  Sun-Times  and  the 
Museum  of  Broadcast  Communica¬ 
tions  in  Chicago  have  joined  to  create  a 
national  archive  for  broadast  political 
commercials. 

The  archive,  located  at  the  mu¬ 
seum  at  800  S.  Wells  Street  in  Chi¬ 
cago,  intends  to  collect  all  tv  and 
radio  commercials  produced  for  na¬ 
tional  and  state  political  campaigns 
beginning  in  1992. 

Sun-Times  editor  and  senior  vice 
president  Dennis  A.  Britton  noted 
that  the  Sun-Times  in  recent  elections 
has  run  regular  features  critiquing  the 
broadcast  spots  of  political  candi¬ 
dates. 

“The  voter  cannot  make  reasoned 
judgments  about  candidates  without  a 
clear  understanding  of  the  role  which 
political  commercials  play  in  the  elec¬ 
tion  process.  The  research,  commen¬ 
tary  and  interpretation  which  this 
project  makes  possible  will  provide 
more  sophisticated  understanding  of 
how  the  ads  work,’’  he  said. 

Some  of  the  initial  seed  money  for 
the  archives  will  be  provided  by  Crain 
Communications. 

Hills  honored 

Lee  Hills,  chairman  of  the  Miami- 
based  Knight  Foundation  and  edito¬ 
rial  chairman  emeritus  of  Knight-Rid- 
der  Inc.  in  Miami,  is  the  first  inductee 
of  the  Department  of  Communications 
Hall  of  Fame  at  Brigham  Young  Uni¬ 
versity,  Provo,  Utah,  according  to  the 
Miami  Herald. 

Hills,  a  Brigham  Young  alumnus, 
has  served  as  publisher  and  executive 
editor  of  the  Herald  and  the  Detroit 
Free  Press,  president  of  Knight 
Newspapers,  and  chairman  and  chief 
executive  of  Knight-Ridder  Newspa¬ 
pers. 
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SYNDICATES/NEWS  SERVICES 


Self-syndicating  in  a  recessionary  period 

Four  independent  creators  discuss  the  difficuities  they’ve  faced 
and  the  successes  they’ve  had  during  the  economic  crunch 


Last  of  four  parts 

By  David  Astor 

Over  the  years,  numerous  people 
have  written  or  phoned  “Sylvia”  car¬ 
toonist  Nicole  Hollander  for  advice 
about  self-syndicating. 

In  recent  months,  Hollander  has 
gotten  the  impression  from  these 
aspiring  creators  that  the  recession 
has  made  it  tougher  than  ever  to 
achieve  initial  success  at  indepen¬ 
dently  selling  a  feature  to  newspa¬ 
pers. 

“I  think  it’s  harder  to  start  out 
now,”  said  Hollander,  who  has  self- 
syndicated  her  comic  strip  since  1981. 

Barbara  Naness,  who  has  self-syn¬ 
dicated  her  humor  column  since  1988, 
agreed.  “If  the  economy  was  the  way 
it  is  now  four  years  ago,  I  might  not 
have  begun  self-syndicating  ‘In  a  Nut¬ 
shell,’”  she  said. 

Self-syndicators,  of  course,  don’t 
have  it  easy  even  when  times  are 
good.  They  not  only  create  their  fea¬ 
tures,  but  also  publicize  them,  sell 
them,  handle  billing,  and  more.  Mak¬ 
ing  things  even  tougher  is  that  they 
are  competing  against  creators  with 
major  syndicates  for  the  attention  of 
newspaper  editors. 

But  it  is  also  true  that  some  self¬ 
syndicators  get  more  attention  than 
other  self-syndicators.  Established 
ones  are  generally  faring  better  than 
newcomers  these  days  because  they 
had  a  chance  to  build  client  and  reader 
loyalty  before  the  recession  hit. 

“I  really  think  it’s  a  matter  of  how 


f-T 


Jonathan  Smith 


Nicole  Hollander 

long  you’ve  had  a  presence  in  a 
paper,”  observed  “Rockwood”  car¬ 
toonist  Jonathan  Smith,  who,  like 
Naness,  entered  self-syndication  in 
1988. 

He  added  that  a  feature’s  quality,  of 
course,  is  the  most  crucial  factor. 
Smith  said,  by  way  of  example,  that 
“Calvin  and  Hobbes”  by  Bill  Watter- 
son  of  Universal  Press  Syndicate 
would  sell  well  in  any  economy. 

Still,  even  established  self-syndi¬ 
cated  features  of  high  quality  have 
been  hurt  to  some  degree  by  the  bad 
economy.  After  all,  a  number  of 
newspapers  have  folded  or  merged, 
and  many  surviving  papers  have 
smaller  newsholes  and  reduced  fea¬ 
ture  budgets. 

Yet  a  number  of  established  self- 
syndicated  creators  are  holding  their 
own  —  just  as  a  number  of  major 
syndicates  and  news  services  seem  to 
be  (see  E&P,  January  25,  February  1 , 
and  February  8).  Self-syndicated, 
syndicated,  and  supplemental  mate¬ 
rial  is  generally  inexpensive  enough 
to  remain  affordable  to  a  large  percen¬ 
tage  of  recession-affected  newspa¬ 
pers,  and  many  papers  are  reluctant 
to  risk  reader  wrath  by  axing  their 
more  popular  features. 

One  popular  self-syndicated  comic 
is  “Sylvia,”  which  now  has  about  55 
clients,  including  a  number  of  major 
dailies.  Hollander  reported  that  she 
has  actually  had  a  net  gain  of  more 
than  five  papers  during  the  past  year 
or  so  despite  the  recession. 

The  cartoonist  said  she  believes 
“Sylvia”  has  gradually  gotten  better 


known  the  longer  it  has  been  in  syndi¬ 
cation,  which  has  helped  her  find  new 
clients  (and  get  more  reprint  requests 
from  books  and  magazines).  “Syl¬ 
via”  paperback  collections,  greeting 
cards,  and  a  musical  comedy  have 
raised  the  comic’s  profile,  too. 

Hollander  (profiled  in  E&P,  April 
14,  1984)  also  noted  that  the  rising 
popularity  of  humor  with  an  “edge” 
in  recent  years  has  benefited  her  strip, 
which  addresses  subjects  ranging 
from  feminism  and  politics  to  food 
and  cats. 

Yet  Hollander  said  many  newspa¬ 
pers  are  still  reluctant  to  run  a  wide 
variety  of  comics  —  including  strips 
tackling  thought-provoking  issues, 
showing  different  lifestyles,  and  so 
on.  If  anything,  she  stated,  the  reces¬ 
sion  has  made  some  papers  even  less 
willing  to  take  chances  in  this  area. 
The  result,  said  Hollander,  is  that 
papers  are  missing  out  on  potential 
readers  at  a  time  when  circulation  is 
not  keeping  pace  with  population 
growth. 

Hollander  noted  that  a  number  of 
the  free  comic  papers  springing  up  in 
various  cities  are  attracting  readers 
and  advertisers,  and  that  these  papers 
often  feature  comics  with  an  edge. 

Bad  economic  times  have  also  led 
to  more  monopoly  newspaper  mar¬ 
kets,  continued  Hollander,  meaning 
there  are  fewer  second  dailies  in  a  city 
willing  to  experiment  with  untradi- 
tional  comics  to  differentiate  them¬ 
selves  from  their  competition. 

Speaking  of  multipaper  markets, 
Hollander  said  she  lost  a  client  when 


Barbara  Naness 
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the  Los  Angeles  Herald  Examiner 
folded,  after  which  “Sylvia”  was  pur¬ 
chased  by  the  afternoon  edition  of  the 
Los  Angeles  Times.  When  that 
folded,  the  Los  Angeles  Daily  News 
became  a  client. 

Hollander  is  based  in  Chicago, 
where  she  has  been  sharing  an  office 
with  three  independent  graphic 
designers.  The  cartoonist  noted  that 
she  greatly  prefers  this  over  working 
alone  at  home. 

But  one  of  the  designers  left  and 
another  is  just  hanging  on  because  the 
recession  has  significantly  reduced 
their  incomes.  So  the  office  arrange¬ 
ment  is  in  jeopardy. 

Hollander  observed  that  there  can 
be  potential  silver  linings  in  bad  times 
—  she  cited  a  graphic  designer  who 
lost  a  big  client  and  decided  to  use  the 
opportunity  to  pursue  a  deferred 
dream  of  becoming  a  cartoonist  —  but 
added  that  the  recession  can  be  very 
tough  on  people. 

The  recession  can  also  be  tough  on 
feature  prices.  Hollander,  who  said 
she  “never”  raises  her  comic’s  rates, 
reported  an  increase  in  newspapers 
“negotiating  harder”  for  lower 
prices. 

Naness  recalled  one  paper  offering 
her  only  $1  a  week  for  her  column. 
She  said  her  rates  are  “very  reason¬ 
able,”  but  that  $1  was  just  too  little  to 
accept. 

As  it  is,  the  minimum  cost  of  many 
self-syndicated  and  syndicated  fea¬ 
tures  is  already  quite  low  —  about  $4 
or  $5  a  week.  For  instance,  self-syndi¬ 
cated  “Cut  Your  Utility  Bills”  colum¬ 
nist  James  Dulley  said  he  charges  his 
smallest  clients  about  $4  a  week  and 
the  larger  ones  up  to  about  $100. 

Smith  said  the  “very  affordable” 
rates  newspapers  pay  for  good  fea¬ 
tures  can  be  “money  well-spent” 
when  it  comes  to  trying  to  increase 
readership;  an  effort  which  is  espe¬ 
cially  important  during  a  recession. 

Still,  low  feature  rates  that  stay  low 
during  a  recession  mean  lower  earn¬ 
ings  for  self-syndicators,  few  of 
whom  make  a  huge  amount  anyway. 


Naness  said  she  hasn’t  raised  her  col¬ 
umn’s  price  since  entering  self-syndi¬ 
cation  —  even  though  postage,  print¬ 
ing,  phone,  and  other  costs  have  gone 
up  during  that  time. 

Also,  Naness  spends  more  money 
and  time  these  days  trying  to  get  some 
clients  to  pay  their  bills  —  although 
she  and  other  self-syndicators  empha¬ 
sized  that  most  papers  are  not  “dead¬ 
beats”  even  during  bad  economic 
times. 

Naness  said  she  tries  to  give  strug¬ 
gling  papers  some  leeway  in  making 
payments,  but  has  been  forced  to 
drop  a  small  number  which  would  not 
reimburse  her  despite  extended 
efforts.  She  lost  several  other  clients 
after  they  went  out  of  business  during 
the  recession. 

The  columnist  has  also  gained  an 
occasional  paper  in  recent  months, 
but  her  net  client  total  has  dropped 
from  about  two  dozen  to  18  since  the 
beginning  of  last  summer. 

“I  know  it’s  the  economy,  not  the 
column  getting  stale,”  stated  Naness. 
“I  still  receive  fan  mail,  and  I’ve  won 
awards.  I’ve  had  editors  write  me  to 
say  they’d  love  to  have  the  column 
but  they  just  can’t  afford  it.” 

She  added,  “It  has  always  been  a 
tough  business  but  it  got  a  little  bit 
tougher  six  months  or  a  year  ago.” 

Naness  (see  E&P,  May  13,  1989) 
said  she  has  cut  back  on  some  of  her 
advertising  and  put  major  direct-mail 
efforts  on  hold  until  the  economy 
improves. 

The  columnist  noted  that  she  has 
firsthand  experience  with  the  current 
economy’s  impact  on  newspapers 
because  she  is  assistant  news  editor  of 
the  Staten  Island  (N.Y.)  Register, 
where  “In  a  Nutshell”  began  in  1984. 
The  Register  is  a  weekly,  as  are  many 
“Nutshell”  clients. 

Another  creator  with  a  large  per¬ 
centage  of  weekly  clients  is  Smith 
(see  E«SlP,  April  15,  1989).  The  Los 
Angeles-based  cartoonist  said  he  has 
lost  a  few  papers  —  including  one 
daily  —  since  the  recession  began  but 
that  his  net  client  total  has  stayed 
steady  at  about  20. 

One  thing  that  has  helped  increase 
awareness  of  the  comic,  which  stars 
an  African-American  kid,  is  good 
sales  for  a  “Rockwood”  collection 
that  Smith  recently  self-published. 

Dulley  is  one  self-syndicator  whose 
business  is  still  booming  during  the 
recession.  He  continues  to  add  about 
50  “Cut  Your  Utility  Bills”  clients  a 
year,  and  now  has  approximately  350. 
This  astounding  self-syndication  total 
includes  some  of  the  biggest  dailies  in 
the  country. 

As  the  title  indicates,  Dulley’s  illus¬ 
trated  column  has  a  money-saving 
orientation  that  makes  it  especially 


valuable  during  bad  economic  times. 
Indeed,  almost  500,000  readers  a  year 
now  send  away  for  the  informational 
packets  Dulley  offers  at  the  end  of 
each  week’s  column. 

The  columnist  noted  that  the  reces¬ 
sion  has  cut  down  on  the  number  of 
people  selling  their  houses  —  mean¬ 
ing  they  have  more  interest  in  the 
home-improvement  advice  Dulley’s 
packets  provide.  He  added  that  the 
increase  in  unemployment  has  given 
people  more  time  and  financial  incen¬ 
tive  to  do  projects  themselves  rather 
than  hire  someone. 

Income  from  these  $1.50  packets 
has  helped  Dulley  keep  his  column’s 
rates  the  same  for  three  years  and 
even  offer  temporary  reduced-price 
deals  to  financially  strapped  papers  — 
all  of  which  contributes  to  maintain¬ 
ing  a  large  client  base. 

Still,  the  recession  has  affected 
Dulley  to  a  certain  degree.  Some 
clients  with  tight  newsholes  run  his 
column  biweekly  rather  than  weekly. 
These  papers  might  pay  Dulley  the 
same,  but  the  decreased  publishing 
frequency  cuts  down  on  the  number 
of  packet  orders  requested  by  read¬ 
ers. 

Also,  Dulley  has  lost  several  “Cut 
Your  Utility  Bills”  newspapers 
(Continued  on  page  42) 


DRIVE 

READERSHIP 

UR 


Our  weekly  column  Autoword  will 
accelerate  your  readers'  know¬ 
ledge  about  car  buying  and  main¬ 
tenance.  To  become  an  even 
bigger  wheel  with  your  readers, 
order  our  one-time,  20-feature 
Car  Care  supplement,  too. 

Call  toll-free  800-445-4555  for  a 
free  Autoword  test  ride,  available 
in  our  FINANCIAL  or  HOMES  & 
GARDEN  packages.  Alaska, 
California,  Hawaii  and  Canada, 
call  collect  (619)  293-1818.  Get  the 
package  that  ties  up  readership 
and  revenues. 
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(Continued  from  page  41) 
because  they  folded  or  merged  — 
although  some  of  these  papers’  edi¬ 
tors  relocated  to  other  jobs  and  con¬ 
vinced  their  new  employers  to  pur¬ 
chase  the  column. 

Building  loyalty  like  this  was  the 
result  of  very  hard  work  on  the  part  of 
Dulley,  who  said  he  did  “Cut  Your 
Utility  Bills”  for  five  years  before 
turning  his  first  profit  in  the  mid- 
1980s. 

The  Cincinnati-based  syndicator 
(profiled  in  E&P,  November  21 , 1987) 
is  still  putting  in  more  than  60  hours  a 
week  despite  having  six  assistants  to 
help  him  with  reader  mail .  And  Dulley 
is  still  willing  to  customize  a  column 
for  specific  papers,  which  helps  keep 
clients  happy  during  the  recession. 

‘Calvin’  format  news 

The  Big  Spring  (Texas)  Herald  said 
it  dropped  the  Sunday  “Calvin  and 
Hobbes”  because  Universal  Press 
Syndicate  didn't  make  it  clear  that 
broadsheet  papers  had  the  option  of 
using  the  half-page  tabloid  size. 

Universal  responded  that  it  did 
inform  the  Herald  and  other  papers  of 
this  option. 

Herald  managing  editor  John 
Walker  acknowledged  that  the  syndi¬ 
cate  sent  him  a  December  letter  stat¬ 
ing  that  “Calvin  and  Hobbes”  could 
run  in  a  half-page  broadsheet  or  half¬ 
page  tabloid  size  when  Bill  Watterson 
returned  from  his  sabbatical  on 
February  2. 

“But  they  did  not  make  it  clear  that 
a  broadsheet  had  the  option  to  go  with 
the  half-page  tabloid  size,”  said 
Walker,  noting  that  he  thought  only 
tabloids  could  use  the  tabloid  format. 

One  reason  why  he  thought  this, 
explained  Walker,  is  that  a  Universal 
packet  from  November  had  Watter¬ 
son  commenting  about  the  larger 
nature  of  his  returning  Sunday  strip. 
But  the  Herald  managing  editor  said 
“Calvin”  has  “actually  been  down¬ 
sized  in  some  broadsheets”  using  the 
half-page  tabloid  size. 

Walker  also  wondered,  in  a  Febru¬ 
ary  6  letter  to  Universal,  whether  the 
syndicate  was  allowing  larger-circula- 
tion  broadsheets  the  option  to  use  the 
tabloid  “Calvin”  while  not  giving 
smaller  papers  like  the  Herald  the 
same  option. 

The  Herald  and  five  other  Texas 
papers  in  a  Sunday  comics  printing 
group  have  a  combined  circulation  of 
just  under  60,000.  All  six  canceled 
Watterson’s  Sunday  strip  prior  to 
February  2. 

Universal  vice  president/editorial 


director  Lee  Salem  said  any  broad¬ 
sheet  paper  telling  the  syndicate  it 
wanted  to  cancel  “Calvin”  or  com¬ 
plaining  about  the  size  requirement 
was  informed  about  the  tabloid 
option.  He  added  that  several  stories 
in  Et&P  and  elsewhere  mentioned  this 
option  —  which  Salem  emphasized  is 
for  broadsheet  papers  of  all  circula¬ 
tions,  large  or  small. 

Salem  said  the  Herald  and  the  five 
other  Texas  papers  are  welcome  to 
resubscribe  to  Watterson’s' Sunday 
strip. 

Tlie  Herald  would  have  kept  the 
Sunday  “Calvin”  if  it  had  known 
about  the  tabloid  option  but  now  does 
not  plan  to  resubscribe,  according  to 
Walker.  He  said  no  readers  had  com¬ 
plained  about  the  loss  of  “Calvin”  as 
of  February  1 1 ,  and  added  that  the 
Herald  is  happy  with  its  new  Sunday 
comics  section. 

Walker,  whose  paper  does  run 
Watterson  on  a  daily  basis,  said  the 
new  Sunday  section  includes  three 
comics  that  replaced  “Calvin”  and 
two  other  canceled  strips.  The  section 
dropped  from  six  to  four  pages. 

The  second  through  fourth  pages 
are  the  same  in  the  Texas  printing 
group’s  six  papers  —  which  include 
the  Herald,  Corsicana  Daily  Sun, 
Denison  Herald,  Del  Rio  News-Her^ 
aid,  Huntsville  Item,  and  Marshall 
News  Messenger.  Each  paper  can 
choose  its  own  front-page  comics,  so 
one  or  more  may  end  up  resubscribing 
to  “Calvin”  even  though  the  Herald 
has  decided  not  to. 

Universal  has  stated  previously 
that  only  seven  clients  dropped  the 
new  Sunday  “Calvin.”  The  syndicate 
counted  the  six  Texas  papers’ 
cancellations  as  one  drop  because  the 
action  was  taken  on  a  group  basis. 

“Calvin”  (see  E&P,  December  21, 
January  1 1,  January  18,  and  February 
•  1)  has  more  than  1 ,800  daily  and  Sun¬ 
day  clients. 

— David  Astor 

‘E&R’  column  news 

Approximately  20  Gannett  newspa¬ 
pers  have  decided  individually  to  buy 
“Ethics  &  Religion”  since  last  sum¬ 
mer,  according  to  self-syndicated 
“E&R”  columnist  Michael  McManus. 

The  Bethesda,  Md. -based  writer 
said  a  prime  reason  for  this  is  the 
“News  2000”  plan  announced  by 
Gannett  in  1991.  Under  this  program, 
the  chain’s  papers  have  been  asked  to 
focus  more  on  the  needs  of  their  read¬ 
ers. 

For  instance,  the  Gannett-owned 
Lansing  (Mich.)  State  Journal  wrote 


Several  King  Features  Syndicate  car¬ 
toon  characters  participated  in  the 
recent  annual  Boca  Raton  holiday 
parade,  which  drew  a  crowd  of  about 
20,000.  The  International  Cartoon 
Museum  of  Art  is  scheduled  to  move 
next  year  from  Rye  Brook,  N.Y.,  to 
much  bigger  quarters  in  the  Florida 
city  (see  E&P,  December  14,  1991). 


in  a  column,  “At  least  151,000  people 
regularly  attend  some  form  of  wor¬ 
ship  in  the  Lansing  area  .... 
(T)here’s  something  out  of  balance 
.  .  .  when  newspapers  devote  pages 
of  coverage  to  football  games  but 
squeeze  religion  coverage  into  the 
back  pages  of  a  Saturday  morning 
newspaper.” 

McManus  —  whose  column  now 
has  about  130  clients  —  cited  Gallup 
figures  stating  that  89%  of  adults  have 
a  religious  preference,  69%  are  mem¬ 
bers  of  a  church  or  synagogue,  and 
43%  had  attended  services  during  the 
previous  week. 

Marks  50th  birthday 

A  package  marking  the  50th 
anniversary  of  the  New  York  Times 
crossword  puzzle  is  being  offered  by 
the  New  York  Times  Syndicate. 

Included  are  two  stories  on  the  his¬ 
tory  of  puzzles  and  why  people  are 
addicted  to  them,  art,  and  12  classic 
puzzles  selected  by  Times  crossword 
editor  Eugene  Maleska  and  editor 
emeritus  Will  Weng. 

Among  the  dozen  are  the  first 
Times  puzzle  from  February  1942,  the 
first  multiword  puzzle,  the  first 
themed  puzzle,  and  more. 

She  gets  promotion 

Mary  Kopczak  has  been  named 
promotion  manager  for  United 
Media’s  TV  Data  television  listings 
division. 

Kopczak  was  previously  promo¬ 
tion  coordinator  and  an  editor  at  TV 
Data,  which  she  joined  two  years  ago. 
She  holds  a  B.A.  in  history  from  the 
State  University  of  New  York  at  Buf¬ 
falo. 
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technically  oriented  corporate  cul¬ 
ture,  and  they  are  even  beginning  to 
generate  complaints  that  their  basic 
phone  service  is  deteriorating, 
Blethen  said. 

“Realistically,  they  will  never  be 
capable  of  being  customer-oriented.” 

Any  cooperation  with  the  RBOCs 
must  keep  the  phone  company  out  of 
the  creative  end,  Blethen  said. 

The  cellular  phone  access  agree¬ 
ment  with  US  West,  for  example, 
allows  both  sides  to  do  “what  each 
one  does  best:  [the  Times]  producing 
and  packaging  information  and  enter¬ 
tainment  and  [the  RBOC]  transmit¬ 
ting  that  information  and  entertain¬ 
ment,”  Blethen  said. 

Beset  with  their  own  problems, 
RBOC  executives  profess  to  seek 
cooperation  themselves. 

One  RBOC  executive,  Donald  Mac- 
Kenzie,  president  of  Nynex  Informa¬ 
tion  Resources  and  chairman  of  the 
Yellow  Pages  Publishers  Association, 
noted  that,  on  average,  fewer  than 
50%  of  businesses  in  most  markets 
actually  pay  for  yellow  page  advertis¬ 
ing. 

Yet  he  also  cited  research  suggest¬ 
ing  that  yellow  pages-print  advertis¬ 
ing  combinations  are  far  more  effec¬ 
tive  than  yellow  page  alliances  with 
radio  or  tv. 

“I  suggest  to  you  we  will  eventually 
find  a  way  to  put  this  childish  para¬ 
noia  behind  us,”  MacKenzie  told  an 
audience  of  newspaper  managers, 
whose  reaction  to  the  speech  sug¬ 
gested  they  might  play  a  few  hands  of 
poker  with  him  —  but  would  cut  the 
cards. 

Newspaper 
honors  residents 

The  Worcester  (Mass.)  Telegram  & 
Gazette  recently  joined  with  almost 
4(X)  area  businesses  to  celebrate  the 
anniversary  of  Visions  2000. 

The  Visions  2000  program,  started 
in  1991,  focuses  on  promoting  down¬ 
town  development,  construction  of  a 
Route  146/Massachusetts  Turnpike 
interchange  and  on  bolstering  recy¬ 
cling  efforts  across  central  Massa¬ 
chusetts. 

The  event  was  also  held  to  recog¬ 
nize  five  area  residents  and  one  insti¬ 
tution  who  in  1991  “showed  us  how 
good  we  all  can  be,”  said  Bruce  Ben¬ 
nett,  deputy  publisher. 

The  newspaper  awarded  honoraria 
totaling  $2(),000  to  its  Community 
Award  prize  winners. 


Student  papers  I 
prompt  debate 

A  clash  of  official  and  unofficial 
student  newspapers  has  prompted  a 
debate  on  free  speech  at  Riverside 
High  School,  Durham,  N.C. 

Cake:  The  Other  Pirate’s  Paper  of 
Riverside  was  published  Dec.  16, 
attacking  the  administration  and  the 
official  student  paper.  The  Pirate’s 
Hook.  Cake  reportedly  poked  fun  at 
special  education  students  and  some 
teachers. 

The  next  day,  miffed  students  retal¬ 
iated  with  200  copies  of  Cupcake:  A 
Parody  of  a  Parody.  It  blasted  its 
predecessor  for  taking  low  blows. 
Then  came  Poundcake:  A  Parody  of  a 
Parody  of  a  Parody  . 

“The  students  learned  more  in  two 
days  than  in  two  weeks  of  normal 
classroom  lessons  about  free  speech, 
a  free  press,  and  the  benefits  and 
limits  of  both,”  said  Steve  Unruhe,  an 
English  teacher  who  advises  the  offi¬ 
cial  student  paper.  “Educationally,  it 
couldn’t  have  been  better.” 

The  uproar  centered  on  whether 
Cake  overstepped  the  line  between 
free  expression  and  responsible  jour¬ 
nalism.  Cupcake  creator  Jeff  D. 
Youngblood,  found  it  offensive. 

“They  used  their  freedom  of 
speech  to  insult  people,”  he  told  the 
News  &  Observer  of  Raleigh.  “Cake 
made  slanderous  remarks  about  a  few 
teachers  that  happen  to  be  teachers  of 
mine  that  I  liked.” 

Cupcake,  the  only  one  of  three  to 
be  signed  by  its  editor,  criticized  the 
first  publication  as  “gutless”  and 
dished  out  a  little  parody  of  its  own. 
The  author  of  Cake  later  posted  an 
apology  on  a  classroom  door. 

Teacher  James  F.  Key  used  the 
debate  in  his  classes. 

“I  tried  to  have  students  decide  for 
themselves  exactly  what  constitutes 
free  speech,  and  what  responsibilities 
go  along  with  it,”  he  said. 

—  AP 

USIA  wants  you 

The  United  States  Information 
Agency,  Washington,  D.C.,  is  look¬ 
ing  for  American  journalists  who 
speak  foreign  languages — particu¬ 
larly  French,  Spanish,  Arabic  and 
Eastern  European  languages — to  par¬ 
ticipate  in  a  program  called  AmPart 
(American  Participant),  which  sends 
Americans  around  the  world  to  give 
lectures  on  their  area  of  expertise. 

Participants  receive  a  $100  hono¬ 
rarium  per  program  day,  as  well  as 
travel  expenses  and  per  diem  for  each 
day  abroad  under  USIA  auspices. 


Audiotex 

(Continued  from  page  17) 


“This  application  has  emerged  as 
the  closest  thing  to  a  formula  for  suc¬ 
cess  that  there  is  in  voice-enhanced 
newspaper  publishing,”  Kelsey  said. 

Voice  personals  and  voice  classi¬ 
fied  were  the  most  frequently  offered 
caller-paid  audiotex  services  last 
year,  according  to  the  Audiotex 
Group  survey.  Among  newspapers 
that  do  not  offer  these  services,  voice 
classified  and  personals  are  the  top 
two  choices  papers  are  thinking  of 
adding. 

Last  year,  neither  of  those  services 
was  among  the  top  six. 

Newspapers 
urged  to  back 
Cooper  Bill 

As  the  battle  against  the  RBOCs 
continues,  newspapers  are  being 
asked  to  increase  pressure  on  their 
congressional  representatives,  partic¬ 
ularly  in  pushing  for  co-sponsors  of 
the  (iooper  Bill. 

The  newspaper  industry  associa¬ 
tions  have  backed  the  bill  introduced 
by  Rep.  Jim  Cooper  (D-Tenn.),  which 
allows  the  regional  Bell  operating 
companies  to  develop  information 
services,  but  with  strict  regulations. 

However,  the  chairman  of  the 
House  Subcommittee  on  Telecom¬ 
munications,  Rep.  Edward  J.  Markey 
(D-Mass.),  has  introduced  an  omni¬ 
bus  bill  which  would  include  informa¬ 
tion  services,  manufacturing  and 
other  RBOC  issues,  according  to  an 
American  Newspaper  Publishers 
Association  memorandum. 

In  addition,  the  AN  PA  has  devel¬ 
oped  a  new  ad  it  is  asking  newspapers 
to  run.  The  latest  ad  picks  up  the  “Big 
Brother”  idea  from  George  Orwell’s 
1984  and  tells  readers  to  “Keep 
Big  Brother  at  bay”  by  urging  their 
legislators  to  back  the  Cooper  Bill  and 
similar  legislation  in  the  Senate  intro¬ 
duced  by  Sen.  Daniel  Inouye  (D- 
Hawaii). 

Individual  Inc. 
adds  services 

Individual  Inc.,  a  Cambridge, 
Mass.,  provider  of  information  ser¬ 
vices  for  businesses,  said  it  has  added 
to  its  service  information  from  Reu¬ 
ters  and  news  releases  from  the 
Department  of  Defense  and  Federal 
Communications  Commission. 
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Toronto’s  Sun 
lower  in  1991 

Toronto  Sun  Publishing  Corp. 
reported  higher  fourth-quarter  earn¬ 
ings — but  not  high  enough  to  raise 
year-end  1991  earnings. 

The  publisher  of  the  Toronto  Sun 
and  other  Canadian  tabloids  reported 
1991  earnings  plunged  77%,  to 
$593,000  (Canadian),  or  30  a  share, 
from  $2.6  million,  or  1 10  a  share,  in 
1990. 

Fourth-quarter  earnings  rose  to 
$3.2  million,  or  140  a  share,  from 
$88,000,  or  nothing  per  share,  in  1990, 
when  a  write-down  of  the  value  of  its 
investment  in  the  Houston  Post 
created  a  net  loss  for  the  year  of  $21.6 
million,  or  950  a  share.  That  number 
has  been  recalculated  to  reflect 
changed  accounting  policies. 

Fourth-quarter  1991  revenues  rose 
5.1%  to  $90.3  million  as  expenses 
declined  slightly. 

For  the  year  1991,  revenues  of 
$322.5  million  were  off  slightly  from 
1990  as  expenses  edged  up  a  hair. 

Overall  advertising  linage  for  1991 
declined  3%  from  the  year  before,  but 
fourth-quarter  linage  increased. 

The  company  looked  back  on  1991 
as  “the  most  challenging”  in  its  20- 
year  history.  Nevertheless,  it  said  it 
improved  or  maintained  market  share 
where  it  operates  while  keeping 
expenses  under  control. 

AAF  urges  Bush 
to  support 
advertising 

The  American  Advertising  Federa¬ 
tion  placed  full-page  ads  in  the  New 
York  Times  and  the  Wall  Street  Jour¬ 
nal,  urging  President  Bush  to  support 
incentives  to  advertise  as  part  of  the 
economic  growth  proposals  expected 
in  the  State  of  the  Union  address.  The 
ads  also  were  slated  to  run  in  Parade, 
Advertising  Age  and  other  national 
publications. 

“If  the  president  is  to  restart  the 
economy,  the  fastest  and  most  effi¬ 
cient  method  to  do  so  is  to  stimulate 
advertising,”  said  AAF  president 
Wally  Snyder  in  a  released  statement. 
“Increased  advertising  will  stimulate 
sales,  lower  consumer  prices,  in¬ 
crease  inventory  turnover,  support 
every  level  of  the  distribution  ladder 
from  wholesalers  to  consumers,  pro¬ 
duce  new  jobs,  and  encourage  prod¬ 
uct  innovation  and  improvement. 
And  it  does  so  without  cost  to  the 
American  taxpayers.” 

Ad  bureau 

(Continued  from  page  8) 

Kids 

(Continued  from  page  9) 

Readership  among  college  grads 
and  the  top  25%  of  income  earners  has 
slipped  from  about  80%  in  1972  to 
about  60%. 

Although  readership  among  youn¬ 
ger  people  is  declining  the  fastest, 
even  the  over-60  crowd  has  slipped 
slightly  since  1972  to  about  70%. 

At  the  same  time  people  are  reading 
papers  less  frequently,  those  who  do 
are  reading  less  thoroughly. 

National  Opinion  Research  Center 
data  show  that  the  number  of  people 
who  read  a  paper  every  day  declined 
from  73%  in  1%7  to  51%  last  year,  as 
the  number  of  people  who  read  less 
than  daily  has  been  slowly  growing. 

This  has  occurred  as  the  number  of 
readers  who  read  every  page  has 
slowly  declined  to  under  60%,  and  the 
share  of  readers  who  see  only  some 
pages  or  sections  has  risen  to  over 
40%. 

Another  major  challenge  is  lever¬ 
aging  the  strength  of  Sunday  circula¬ 
tion,  which  Gollin  describes  as  “the 
locomotive  of  newspaper  marketing 
efforts,”  to  find  ways  “to  help  rebuild 
the  daily  newspaper’s  franchise.  That 
includes  re-examining  pricing,  edito¬ 
rial  content,  and  promotional  strate¬ 
gies.” 

Total  Sunday  circulation  jumped 
more  than  500,000  in  1990,  but  growth 
slowed  to  a  trickle  last  year,  and  Sun¬ 
day  readership  of  67%  exceeds  daily 
readership. 

Data  suggest  the  common  percep¬ 
tion  that  working  women  read  less 
because  they  have  less  time  may  be 
erroneous.  Simmons  research  says 
that  63%  of  working  women  read 
papers  extensively,  while  only  58%  of 
other  women  do. 

The  same  data,  however,  hint  a 
growing  rift  between  women  and 
newspapers,  since  women  aged  18  to 
24  read  papers  7%  to  9%  less  than  men 
their  age. 

“Only  by  determining  where  we 
are  falling  short  in  becoming  an  essen¬ 
tial  part  of  the  lives  of  the  younger 
generation,  women  in  particular,  can 
we  hope  to  narrow  the  gender  gap  and 
stabilize  or  boost  overall  readership 
levels,”  Gollin  says. 

In  order  to  extend  their  reach, 
newspapers  need  strategies  to  appeal 
to  young  families,  women,  and 
minorities,  Gollin  says.  In  the  short 
term,  newspapers  need  to  bring  adult 
readers  back  into  daily  reading. 

He  also  called  for  “special  efforts” 
to  help  newspapers  under  50,000  cir¬ 
culation  build  circulation  and  pene¬ 
tration. 

4Kids.  Please  keep  it  up,’  ”  Fair  said. 

“For  newspapers,  it’s  just  a  great 
way  to  get  kids  into  the  paper.  We 
want  to  give  kids  the  message.  This  is 
for  you,”  Fair  said.  “We  listen  to 
them.  I  think  we  need  to  listen  to  the 
kids.  They  are  going  to  be  the  buyers 
and  readers  of  the  future.” 

The  paper  also  publishes  the  syndi¬ 
cated  feature  Mini  Page  for  kids  in  the 
Sunday  comics  section  and  does  sev¬ 
eral  pages  of  high  school  sports. 

The  future  of  newspapers  aside. 
Fair,  like  Zimmerman,  is  thrilled  by 
working  on  the  page  for  kids. 

“1  enjoy  the  heck  out  of  it,”  Fair 
said.  “It’s  neat.” 

A  whole  weekly  section  for  kids 
was  bom  Feb.  4  at  the  Denver  Post. 
Colorado  Kids,  a  four-page  tabloid 
section  in  the  Colorado  Living  sec¬ 
tion,  explained  a  few  things  about 
local  black  history  in  honor  of  Black 
History  Month. 

The  section,  put  together  by  the 
Post’s  Newspaper  in  Education  de¬ 
partment,  included  photos  of  famous 
black  people,  a  puzzle,  graphic  facts, 
and  a  book  review. 

“Colorado  Kids  is  an  important 
way  we  can  support  quality  learning 
for  the  children  of  our  community,” 
said  Post  publisher  Don  Hunt. 

Post  NIE  manager  Jill  Scott  called 
newspapers  “a  real-life  textbook.” 

The  Tuesday  kids  section  will  fea¬ 
ture  regular  items  on  state  history, 
which  is  part  of  the  school  curricu¬ 
lum.  Coming  themes  include  the 
Olympics,  state  primary  elections, 
women’s  history,  pets,  and  Irish 
immigration.  It  will  also  be  a  forum 
for  students  to  write  restaurant  and 
book  reviews. 

Dearfield,  Colorado 

1  A  Dream  That  Came  and  Went 

wi  SSSSsSS'  i 

Colorado  Kids 
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Classified  Advertising 


11  W.  19111  Street.  NY,  NY  10011 
PHONE  (212)  675-4300 
FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


900  VOICE  PERSONALS  at  the  lowest 
cost.  Different  programs  with  different 
revenue  splits.  Established,  reputable 
company.  (800)  755-5898. 


***  FREE  900  #’s  *** 

Yes  -  FREE  900  #'s  already  approved 
900  Call  Association  1(800)  982-6224 


PARTNERSHIP  OPPORTUNITIES 
900  VOICE  MAIL  PERSONALS 
CALL  LINDA  1  (800)  886-INFO 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


AUTOMOTIVE 


CAR  FEATURES  are  our  business: 
Columns  available  on  road  tests,  car 
care,  auto  trivia,  auto  history,  new 
gadgets.  (313)  573-2755. 


BIG  BIZ  cartoons  poke  fun  at  workplace 
and  boss-employee  relationships.  1-5 
times  weekly. 

Call  Jim  Davy  (714)  498-0833. 


ENTERTAINMENT 


“LIVE  FROM  HOLLYWOOD” 

Hook  readers  with  lively  picture  filled 
800  word  gossip  column.  High  quality, 
camera-ready.  Great  for  dailies,  week¬ 
lies,  or  monthlies.  1(800)  533-0073. 


ENVIRONMENT 


IDEAL  FOR  EARTH  DAY!  The  Paper 
Chain,  complete  turnkey  special  section 
on  paper  recycling.  Prototype  available. 
Call  (410)  338-0700. 


FEATURES  AVAILABLE 


CUSTOMIZED  Weekly  TV  Columns  and 
Features,  faxed  or  mailed  to  meet  your 
deadlines. 

Q&A  Column,  Prime  Time  Tips,  Cover 
Page  Story,  TV  Trivia  Column,  TV  Work 
Search,  Star  Interview,  Special  TV 
Events,  Photos,  Etc. 

Fax  your  needs  and  space  require¬ 
ments,  we  will  call  back  to  discuss. 

TELEVISION  NEWSFEATURES 
SYNDICATE 
Fax  (804)  458-1770 


99.9%  ACCURACY 


“Op-Ed  cartoonist  wants  to 
work  with  small-town  didiies 
and  their  concerns,  issnes, 
politics  and  happenings  . . . 
Provide  a  situation,  your 
position  and  some  back¬ 
ground  and  ni  provide  a 
provincial  cartoon  at  an 
afTortMile  price...” 

Fax  in  studio  (512-444-1809) 


IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  them  coming  back 
for  more.  Award-winning,  700  word 
weekly  column  has  fans  coast  to  coast. 
Free  samples.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


I  WRITE  FOR  FREE 
a  weekly  humor  column  for  various 
newspapers  in  8  states.  Will  write  it 
FREE  for  you  also.  Fast-paced  fun  for 
wide  audience.  "Blundering  On"  is 
funny.  (650  words.)  Hey,  it’s  worth  a 
call  for  samples.  (619)  435-2514. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  17th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


NEWS  SERVICES 


ENVIRONMENT  NEWS  SERVICE  (ENS) 
Worldwide  network  professional  journal¬ 
ists  delivers  exclusive  articles  daily  by 
tax,  computer.  Less  than  $l/day.  (604) 
732-4000  FAX:  (604)  732-4400. 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 
Daily  and  Sunday  Crossword  Puzzles 
24515  California  Ave.  #12  Hemet,  CA 
92545  Phone  (714)  926-4843. 


SENIOR  HEALTH 


"SENIOR  CLINIC."  America's  ONLY 
doctor  written  column  on  Senior  Health. 
9th  year  in  Rochester  (NY)  Democrat  & 
Chronicle.  Weekly,  60()  words.  Try  for  2 
month’s  free  trial  and  let  your  readers 
decide.  Samples,  rates.  Frank  Macln- 
nis,  M.D.  HFM  Literary  Enterprises, 
2100  Benvoulin  Road,  KELOWNA, 
British  Columbia,  Canada  VIW  2C7. 
(604)  868-8603. 


SYNDICATOR  WANTED 


In  US  for  American  column  with  over 
100  million  readers  in  Asia,  call  (202) 
337-1560.  Fax:  (202)  625-1999. 


TEENSIENTERTAINMENT 


KIDS/TEENS/ENTERTAINMENT 

CELEBRITY  TEEN  TALK  features  week¬ 
ly  600-700  word  interviews  (with 
photo)  with  big-name  stars  from  TV, 
movies  and  recording  industry.  5th 
year.  Call  (617)  255-0123. 


John  Adams  and  Thomas 
Jefferson  were  political  ene¬ 
mies,  but  they  became  fast 
friends.  And  when  they 
passed  away  on  the  same 
day,  the  last  words  of  one  of 
them  was,  “The  country  is 
safe.  Jefferson  still  lives.” 
And  the  last  words  of  the 
other  was,  “John  Adams 
will  see  that  things  go  for¬ 
ward. 

Harry  S.  Truman 


BUSINESS  OPPORTUNITIES 


PUBLISH  the  Bingo  Bugle.  Nation  s 
largest  franchised  monthly  Bingo  news¬ 
paper.  High  profit  potential.  Complete 
training.  $1,500  -  $4,000  investment. 
In  "Entrepreneur’s"  Top  500  Fran¬ 
chises.  Call:  l-(800)-447-1958,  or 
write:  Bingo  Bugle  Development,  PO 
Box  51189,  Seattle,  WA  98115-1189. 

EDITORIAL  CONSULTANT 

ARE  YOU  GETTING  EVERYTHING  YOU 
CAN  OUT  OF  YOUR  NEWSROOM? 
Former  daily  editor  will  evaluate 
content,  staffing,  with  an  eye  toward 
improving  quality,  productivity. 
Specialist  in  small  and  medium-size 
papers.  Write  Mike  Wallace  News 
Consulting,  512  Capitola  Ave.,  Suite 
100,  Capitola,  CA  95010,  or  call  (408) 
479-1757. 

NEWSPAPER  APPRAISERS 


APPRAISALS  for  estate,  tax,  stock, 
asset,  depreciation,  insurance,  bank, 
partner,  others:  ROBERT  N.  BOLITHO 
&  ASSOCIATES,  POB  3008,  Palm 
Beach,  FL  33480  (407)  820-8530. 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
loans,  divorce,  minority  buyouts. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 

NEWSPAPER  BROKERS 

“Ist  in  RESULTS" 

WEBSTER  &  ASSOCIATES 
6  Oak  Tower,  Yantis,  TX  75497 
_ (903)  473-7200 _ 


600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  •  Appraisers  •  Consultants 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dirk  Smith-South-(601)  627-7906 
Tony  Baker-West-(818)  707-8660 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


NEWSPAPER  BROKERS 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England,  New  York,  New  Jersey  and 
Pennsylvania  as  Brokers.  4  Water  St., 
Arlington,  MA  02174.  (617)  643-1863 

CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
John  T.  Cribb  (406)  586-6621 
Newspaper,  Free  &  Specialty 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 

(714)492-5241  ^ 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 


Michael  D.  Lindsey 
Media  Consultants,  Inc. 

PO  Box  650 

Saratoga,  WY  82331  (307)  326-8177 
OR  3465  S.  Oleander  Dr. 
Chandler,  AZ  85248  (602)  899-3698 

PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

ROBERT  N.  BOLITHO 
&  ASSOCIATES 
Our  Firm  Established  1923 


I 


or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 


35  YEAR  OLD  successful  weekly  news¬ 
paper.  8,000  circulation  in  exclusive 
Gulf  resort  area  of  West  Coast  FL.  ’91 
sales  up  25%.  Great  investment  for 
newspaper  retiree  or  newspaper  holding 
company  as  training  ground.  Write  Box 
5652,  Editor  &  Publisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


BE  FIREPROOF.  Own  your  paper.  Free 
list,  some  publisher  financed.  Bill 
Berger.  ATN,  1801  Exposition,  Austin, 
TX  78703,  (512)  476-3950. _ 

FOR  SALE:  Weekly  newspaper  in  north¬ 
ern  Wisconsin.  $250,000  annual  gross, 
4,000  circulation,  country  paper  of 
record.  Call  (715)  798-3722,  PO  Box 
128,  Cable,  Wl  54821. 


MASSACHUSETTS  2,500  circ.  paid 
weekly  ideal  for  husband/wife  team  in 
picturesque  town.  Asking  $160,000 
cash.  Profitable,  illness  forces  sale. 
NEW  JERSEY  weekly  in  high-income 
suburban  area  with  paid  circ.  and  excel¬ 
lent  potential  for  expansion.  About 
$400,000  gross. 

VERMONT  century-old  weekly  in  rural 
area  with  3,000  paid  circ.  Asking 
$130,000. 

PENNSYLVANIA  5,000  circ.  paid  in 
surburban  area  with  excellent  potential. 
Asking  $485,000  on  terms. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Box  C  Arlington,  MA  (617)  643-1863 

SOUTHERN  CALIFORNIA  local  news 
monthly  direct  mailed.  Established  4 
years,  growth  area,  2  editions,  50,000 
circulation.  Profitable,  strong  sales  in 
editorial  staff  $350,000  gross.  Pager 
(714)  399-8233. 


NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

NATIONAL  TRANSPORTATION  TRADE 
MAGAZINE.  5  year  track  record. 
$120,000  gross.  Strong  growth 
potential. 

Call  Steve  Rooney,  (714)  752-1292. 

SOLID,  small  newspaper  group  is  seek¬ 
ing  to  purchase  paid  weekly  or  small 
daily.  We  will  pay  top  multiples  and 
interest  on  seller  financed  properties 
and  continue  local  management  if 
desired.  Write  Box  5670,  Editor  & 
Publisher. 


WE  ARE  owner/operators  of  more  than 
200  daily  and  weekly  newspapers  in  the 
U.S.  We  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  All  correspondence  and 
discussions  are  confidential.  Contact: 

Kenneth  W.  Cope 
Executive  Vice-President 
American  Publishing  Co. 

1006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 
FAX  (417)  451-6408 


PUBUCATIONS  FOR  SALE 


THIS  IS  THE  DREAM  you’ve  been  wait¬ 
ing  for.  A  monthly  newsmagazine  in 
Southern  Oregon's  famous  vacation 
paradise.  Buying  this  highly  respected 
publication  also  buys  you  an  enviable 
lifestyle  in  this  co^  economically  sound 
cultural  community.  Publication  gros¬ 
ses  $100,000  per  year,  netting 
$50,000  comfortably.  Asking 
$110,000.  Call  evenings/weekends 
(503)  846-7695. 


_ REAL  ESTATE _ 

FOR  SALE  OR  LEASE  -  Editorial  Offices 
-  newly  renovated  with  4,000  s.f.  -  just 
90  miles  west  of  NYC  on  1-80.  Call  for 
brochure:  717-424-8966,  Park  Ave. 
Realtors,  Stroudsburg,  PA. 


If  you  think  there  are  no 
new  frontiers,  watch  a  boy 
ring  the  front  doorbell  on 
his  first  date. 

Olin  Miller 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

ARE  YOUR  TELEMARKETING 
RESULTS  MEETING  YOUR  NEEDS? 
CIRCULATION  DEVELOPMENT  INC. 
1  (800)  247-2338 


CIRCULATION  III 
Telemarketing  Coast  to  Coast 
(214)  352-1123 
John  Dinan  —  John  Lyons 

DOVER  PROMOTIONS,  INC. 
Nothing  fancy,  just  hard  work 
Telemarketing  and  crew  sales 
(609)  383-0250 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


TELEMARKETING 
(216)  434-4466 
PRO  STARTS 


TERRY  JOHNSTON 
PRODUCTIONS  INC. 
Unequaled  Telemarketing  Results 
Immediate  Growth  Realized 
Call:  (714)  665-7298 


VER-A-FAST  CORPORATION 
Start  Verification 
Stop  Saver 

Call  1-800-FAST-INFO 


EDITORIAL  SERVICES 

FREE  DATABASE  FOR  JOURNALISTS 
No  phone  charges.  No  Time  Charges. 
Access  1(800)  873-0010  by  modem 
for  information  on  business  issues. 
Congress,  federal  policies. 

For  Assistance,  Call  PR  ON-LINE, 
(202)  347-8918. 


PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

'Daily  Service  Contracts* 

*0ne  Time  Service* 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1(800)  657-2110 


EQUIPMENT 

Ef 

SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical  310/372-0372 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  IBM 
and  Macintosh.  Nancy  Jacobsen  (415) 
488-9279. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


(2)  "KANSA"  MODEL  “480”  (5  into  1) 
inserters,  1  yr.  old,  like  new,  priced  to 
sell,  financing  available. 

Call  Tom  at  (316)  342-7900. _ 

CHESHIRE  LABELER,  nearly  new,  save 
40%.  Magnaaaft  Labeler  Model  1530, 
working  daily.  Inquire  Curtis,  (703) 
521-1089.  PO  Box  2387,  Arlington, 
VA  22202. 


•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


MAIL  ROOM 

3  Mueller-Martini  5-1  227S  Inserters 

4  Ferag  single  gripper  conveyors 
200'  long  each 

10  Oval  strapping 

J.P.  40  &  J.P.  80  machines 

2  Stepper  tying  &  inserting  machines 
1987 

2  Chelshire  quarter  folders 
and  labeling  machines 

Northeast  Industries  (213)  256-4791 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  or  (800)  741-1937 


PHOTOTYPESETTING 

Dewar  Display  Ad  System  with  4-300 
mb  file  servers,  (4)  19"  workstations 
plus  spare.  Complete  with  Xerox  11  x 
17  scanner,  2  tablets,  back-up  stream¬ 
er,  and  proof  printer.  Software  includes 
Editorial,  Spell,  Sll  Remote  Bureau,  6 
Display  Ad,  Database  for  Display  Ad  $ 
Graphics,  APS  Graphics/typesetter  driv¬ 
er,  3  yrs.  old.  $75,000. 

Call  Bob  Weber,  Inc.  (216)  831-0480, 
Fax  (800)  837-8973/(216)  831-1628. 


PRESSES 


1983  SSC  21.5  Inch  cutoff  press 
Includes  two  four-highs  one  folder 
And  two  60  HP  motors 
Priced  to  sell  financing  available 
DAUPHIN  GRAPHIC  MACHINES  INC. 
(800)  346-6119  FAX  (717)  362-4165 


6  Unit  Color  King  with  KJ8  folder. 
$250,000  or  best  offer,  4  unit  News 
King  with  KJ6  folder.  $65,000  or  best 
offer  (801)  295-2251,  ask  for  Gail. 


FOR  SALE.  Six  three  arm  single  width 
pasters.  Completely  reconditioned 
pasters  including  substructure  with  wall 
brackets.  Pasters  are  digital,  handles 
42"  rolls  with  simplified  tension.  Call 
(301)  948-1520,  ask  for  Len  or  Bill. 


SSC,  3-unit  press,  22  3/4" 

SC,  4-5-unit  press,  22  3/4" 
COMMUNITY,  4-unit  press.  Grease 
METRO  &  MAN  presses  available 
(404)  552-1528  AL  TABER 


EQUIPMENT  &  SUPPLIES 


PRESSES 


DOUBLE-WIDTH  EQUIPMENT 
1981  Goss  Metroliner  with  22” 
(56cm)  cut-off.  Consists  of  four 
9-unit  presses  with  5  half  decks 
each,  45"  RTP’s.  First  9-unit  press 
released  October,  1992. 

Two  8-unit  Goss  Metros  1978/80 
vintage,  23  9/16”  cut-off  each  with 
3:2  folder,  4  half  decks  and  42” 
automatic  digital  reels. 

One  brand  new  10-unit  Goss  Metro 
-1-3392,  22  3/4",  double  3:2  folder, 
10  RTP’s  -  avail,  immediately. 

Two  brand  new  10-unit  TKS  presses, 
22  3/4",  10  RTP’s.  Avail, 
immediately. 

Four  8-unit  Hoe  Colormatic  presses,  23 
9/16"  cut-off. 

One  8-unit  MAN/Roland  Hoe  Flexo 
press,  23  9/16”  cut-off. 

1  Double  3:2  Goss  Imperial  folder  with 
upper  former/angle  bars. 

Ask  About  our  Single-Width  Presses 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 
PRESS  ROOM 

MAN-Roland  Folders 
160  pages  -  double  out  -  22-3/4 
with  3  high  former  &  angle  bars 
Only  7  years  old 

8  Unit  Hoe  Colormatic  Press 
4  color  humps  -  3/2  folder  &  balloon 
8  40"  or  42”  RTPs 

Press  drives  for  24  units 
60  HP  G.E.  drives 
Only  7  years  old 

Northeast  Industries  (213)  256-4791 


NEWSPAPER  RACKS 

NEWSRACK  Reconditioning  Company 
For  Sale  -  Liquidation  -  Racks  -  Parts  - 
Shop  Equipment.  Northern  California. 
R&J  Distributor.  (415)  364-0172. 


WANTED  TO  BUY 

22"  cut-off,  offset  presses  1975  and 
later,  preferably  in  use.  Andre  (206) 
860-7310. 


WANT  TO  BUY  -  Good  Goss  Community 
equipment,  22  3/4”.  Entire  line  or 
components,  floor  or  stacked  units. 
Principals  only  -  no  dealers.  Send 
details  and  photos  to  Intermountain 
Color,  PO  Box  4299,  Boulder,  CO 
80306.  Attn:  Production  Director. 


No  one  has  ever  bet  enough 
on  a  winning  horse. 

Richard  Sasuly 


HELP 

WANTED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR  OF 
JOURNALISM 

Half-time  one-year  appointment  to 
teach  day/eve  undergrad  j-minors 
92-93.  MA/journalism,  teaching,  print 
experience  strongly  preferred.  Teach 
history  of  journalism/ethics/lst  Amend¬ 
ment  plus  hands-on  general  or  specialty 
reporting.  Seeking  academically 
grounded,  thoughtful  journalist  with 
solid  professional  experience.  2-course/ 
semester  load  with  participation  in 
campus  life.  Salary  mid/high  teens. 
Send  detailed  letter,  resume,  clips  by 
Mar.  15  to  Prof.  Ron  Hollander,  Box 
316,  V-19,  Montclair  State  College, 
Upper  Montclair,  NJ  07043.  Minorities 
strongly  encouraged.  Affirmative 
Action/Equal  Opportunity  Employer. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


BIOLA  UNIVERSITY,  a  private  evangeli¬ 
cal  Christian  school,  seeks  person  with 
newspaper/reportine  experience,  M.A. 
to  teach  print  media  courses  and  to 
advise  weekly  student  newspaper  start¬ 
ing  August  1992.  Mail  cover  letter,  vita 
and  3  letters  of  recommendation  to 
Diane  Shanebeck,  Chair,  Communica¬ 
tion  Dept.,  Biola  University,  13800 
Biola  Ave.,  La  Mirada,  CA  90639. 
Review  of  candidates  start  March  16. 


GRADUATE  ASSISTANTSHIPS  avail¬ 
able  September  1992.  Positions 
require  20  hours  per  week  in  research, 
radio,  TV  and  news  labs.  Fully  admitted 
applicants  may  receive  a  partial-to-full 
tuition  waiver  plus  up  to  $500  per 
month  stipend.  Inquire  with  Graduate 
Committee,  Communication  Division, 
Pepperdine  University,  Malibu,  CA 
90263.  Deadline:  March  15. 


_ ACCOUNTING _ 

CONTROLLERS  (2) 

Small  Zone  7  and  9  newspaper  publish¬ 
ing  corporations  seeks  Controller/CFO 
with  two  to  five  years  management 
experience  to  supervise  a  small  staff  of 
several  locations.  PC  experience  a  plus, 
CPA  preferred.  Please  send  your 
resume,  including  salary  history,  to 
GOOD  NEWS.  Suite  245  North,  Alpine 
^ntre,  Bettendorf,  lA  52722. 


ADMINISTRATIVE 


PUBLISHER 

CARS  &  PARTS  magazine,  a  well 
respected  and  popular  monthly  automo¬ 
tive  publication  with  several  associated 
titles  targeting  specific  segments  of  the 
collector  and  classic  car  market, 
announces  an  excellent  opportunity- 

PUBLISHER  OF  CARS  &  PARTS 
MAGAZINE 

The  position  of  publisher  requires  a 
proven  track  record  of  magazine 
publishing,  with  publishing  experience 
in  the  automotive  field  preferred.  Crea¬ 
tive  and  dynamic  direction  of  editorial, 
marketing,  and  circulation  is  expected 
from  the  person  who  fills  this  position 
as  well  as  the  ability  to  lead,  motivate, 
and  develop  employees  to  compete  and 
succeed  in  a  competitive  marketplace. 

If  you  have  a  minimum  of  ten  years  of 
successful  publishing  experience,  a 
well-rounded  interest  in  cars,  particu¬ 
larly  in  classics  and  collectibles,  and 
you  have  excellent  management  skills, 
this  may  be  the  position  for  which  you 
have  been  searching.  If  so,  don’t  delay, 
let  us  know  what  you  can  do-send  your 
resume,  including  salary  history,  tO: 

PERSONNEL  MANAGER 
BOX  783 

SIDNEY,  OHIO  45365 
An  Equal  Opportunity  Employer 


THE  UNITED  METHODIST  REPORTER 
seeks  a  publisher  to  serve  as  chief 
executive  officer  for  the  UMR  organiza¬ 
tion.  Ideal  person  will  have  an  active 
Christian  commitment,  membership  in 
the  United  Methodist  Church,  executive 
managerial  experience,  experience  in 
journalism  and  publishing,  demon¬ 
strated  skills  in  corporate  decision 
making,  a  thorough  understanding  of 
United  Methodist  doctrine  and  polity,  a 
sensitivity  to  other  religious  traditions, 
and  an  educational  background  appro¬ 
priate  to  UMR's  operations.  Relocation 
to  Dallas  required.  Salary  negotiable. 
Direct  inquiries  and  resumes  to  UMR 
Personnel  Subcommittee,  Suite  500, 
870  Woodsmill  Road,  Baldwin,  MO 
63011.  Resumes  must  be  postmarked 
no  later  than  Februaiy  29,  1992. 

Equal  Opportunity/Affirmative 
Action  Employer 
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PUBLISHER/GENERAL  MANAGER 
IN  SAN  FRANCISCO 

Opportunity  of  a  lifetime  for  an  aggres¬ 
sive  sales  oriented  self-starter.  National 
Hispanic  Publishing  firm  with  a 
substantial  commitment  to  growth  and 
expansion  seeks  an  individual  able  to 
run  the  San  Francisco  operation.  This  is 
a  weekly  publication,  25,000  plus 
circulation  in  the  S.F.  Bay  area. 
Compensation  and  opportunity  are 
competitive  and  unlimited.  If  you  feel 
you  qualify,  send  your  credentials  and 
salary  history  to  Box  5692,  Editor  & 
Publisher. 


PUBLISHER 

McGraw-Hill  seeks  highly-motivated 
publisher  for  daily  and  weekly  Chicago 
construction  trade  publication. 
Requires  strong  advertising  sales 
management  ability  with  proven  busi¬ 
ness  skills.  In  addition  to  excellent 
compensation  and  bonus  package, 
ample  room  tor  career  growth.  Send 
resume  and  salary  requirements  to 
McGraw-Hill,  POB  26237,  S.L.C.,  UT 
84126-0237. 


ADVERTISING 


ADVERTISING  DIRECTOR 

Position  open  at  The  Post-Crescent,  a 
74,000  Sunday,  57,000  daily,  in 
Appleton,  Wl,  for  an  experienced, 
aggressive  manager  to  head  retail,  clas¬ 
sified  and  national  sales.  The  position 
requires  good  people  skills,  creativity 
and  marketing  savvy.  This  is  a  prime 
career  opportunity  in  a  solid  growth 
market.  Salary  plus  incentive  is 
commensurate  with  experience  and 
qualifications.  Send  resume,  including 
salary  history,  to  Donald  Kampfer,  The 
Post-Crescent,  PO  Box  59,  Appleton, 
Wl  54912. 


CENTRAL  MICHIGAN  NEWSPAPERS, 
a  progressive,  growing  print  media 
company  that  includes  a  12,000  circu¬ 
lation  daily  newspaper,  nine  shopping 
guides,  two  telephone  directories  and  a 
printing  company  has  opportunities  in 
sales  management  for  successful  sales 
people  and  sales  managers.  Send 
resume  and  cover  letter  to: 

Drawer  130 

Central  Michigan  Newspapers 
PO  Box  447 

Mt.  Pleasant,  Ml  48804-0447 


CLASSIFIED  ADVERTISING  MANAGER 
Immediate  opening  for  experienced  and 
qualified  Classified  inno/motivator  at 
The  Oak  Ridger  in  Oak  Ridge,  Tennes¬ 
see.  Contact  Cecil  Burnette,  Advertising 
Director  at  (615)  482-1021  or  send 
resume  to  PO  Box  3446,  Oak  Ridge,  TN 
37831. 


GROUP  COOP 
SALES  MANAGER 

Copley  Chicago  Newspapers  is  seeking 
a  group  COOP  sales  manager. 

This  position  will  be  responsible  for  soli¬ 
citing  multi-market  coop  sales  for  our 
Northern  Illinois  properties.  The  ideal 
candidate  will  be  a  self-starter  and  an 
aggressive  professional  salesperson 
with  an  indepth  knowledge  of  coop. 
Overnight,  out-of-state  travel  will  be 
necessary. 

We  offer  a  competitive  salary  and  bonus 
plan,  excellent  benefits  and  working 
conditions.  Office  location  will  be  in 
Plainfield,  Illinois. 

Interested  candidates  should  send  their 
resume  and  a  cover  letter,  including 
accomplishments,  goals,  and  salary 
history,  to  Copley  Chicago  Newspapers, 
PO  Box  28,  Geneva,  IL  60134  or  fax  it 
to  (708)  232-7471, 


Mississippi  daily  11,500  circulation 
seeks  ADVERTISING  MANAGER  to 
direct  staff  of  six.  Must  have  knowledge 
of  retail,  classified  and  national.  We're 
looking  for  a  shirt-sleeved  manager  who 
can  train,  inspire  and  direct  staff  as  well 
as  handle  some  personal  accounts. 
Apply  in  writing  to  General  Manager, 
Enterprise-Journal,  PO  Box  910, 
McComb,  MS  39648. 


NATIONAL  CLASSIFIED 
DIVISION  MANAGER 

LOS  ANGELES  TIMES  has  an  excellent 
opportunity  for  an  accomplished  profes¬ 
sional  to  manage  our  National  Classi¬ 
fied  Division.  Comprised  of  12  sales¬ 
people  and  2  support  staff,  this  Division 
services  and  sells  classified  advertising 
to  clients  located  outside  of  The  Times 
primary  Southern  California  market. 
Necessary  qualifications  include  5  + 
years  sales  experience  in  an  advertising 
environment  and  some  management 
experience.  Recruitment  advertising 
experience  either  with  an  advertising 
agency  or  print  media  is  highly  desir¬ 
able.  Some  travel  is  required.  Ideal 
candidate  will  have  strong  knowledge  of 
the  national  market,  particularly  in  the 
classified  recruitment  area,  demons¬ 
trate  strong  leadership  and  motivational 
abilities,  and  possess  excellent  inter¬ 
personal  and  communication  skills.  The 
Los  Angeles  Times  offers  an  outstand¬ 
ing  compensation  and  benefits  pack¬ 
age,  including  company-paid  ESOP  and 
40i(k)  plans.  Salary  commensurate 
with  experience.  For  immediate  consid¬ 
eration,  send  your  resume  to:  LOS 
ANGELES  TIMES,  EMPLOYMENT 
OFFICE,  DEPT.  NDM/AM,  TIMES 
MIRROR  SQUARE,  LOS  ANGELES,  CA 
90053.  EOE/AN  AFFIRMATIVE 
ACTION  EMPLOYER. 


RECRUITMENT  MANAGER 
We  are  seeking  an  experienced  Inside 
.and  Outside  Sales  Manager  to  lead  and 
motivate  our  Classified  Recruitment 
staff. 

Qualified  candidate  must  have  at  least 
5  years  experience  in  sales/supervision/ 
management  in  advertising  with  a  daily 
newspaper.  Outside  Sales  experience  is 
required.  Classified/Recruitment  Sales 
experience  in  a  competitive  market  a 
plus. 

Excellent  benefits  include  health, 
dental  and  401K  plan. 

Qualified  candidates  please  send 
resume  and  salary  history  to: 

Lucie  Santiago-Alien 
Classified  Inside  Sales  Manager 
The  Houston  Post 
PO  Box  4747 
Houston,  TX  77210-4747 
An  equal  opportunity  employer 


RETAIL  SALES  MANAGER  12,000  H 

circulation  daily/Sunday  with  TM(i  and  I 

25,000  circulation  shopper  seeking  I 

advertising  pro  to  lead  8-person  retail  I 

sales  team.  Zone  5.  Great  market.  | 

Excellent  opportunity  for  success  and  j 

growth  with  successful,  progressive  | 

company.  Send  cover  letter/resume  to  { 

Box  5703,  Editor  &  Publisher.  | 


ART/GRAPHICS 


GRAPHICS  EDITOR  I 

Oakland  Tribune  seeks  graphics  editor  I 

to  run  its  five-person  art  department.  I 
Expertise  in  supervision,  design  and  ( 

news  graphics  a  must.  Extensive  know-  . 
ledge  of  a  Macintosh  network  preferred.  J 
Must  be  able  to  initiate,  coordinate  all  ; 
editorial  projects.  Strong  leadership  i 

skills  required.  We  are  an  equal  oppor-  J 
tunity  employer.  Region  9  applicants  3 

only.  Box  5701,  Editor  &  Publisher.  ) 


IT’S  A  CLASSIFIED  SECRET! 

We^ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard 
your  reply. 

Please  note  that  the  responsibility  for 
the  return  of  clips,  etc.  when  request¬ 
ed  is  that  of  the  advertiser  -  not  of 
Editor  &  Publisher. 
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HELP  WANTED 


ARTIGRAPHICS 


GRAPHICS  EDITOR 
Peoria  Journal  Star,  employee-owned 
morning  paper  of  90,000  circulation, 
seeks  graphics  editor  with  extensive 
Macintosh  skills  to  manage  two  staff 
artists.  Must  be  an  aggressive  news 
person  to  produce  concise  spot  news 
graphics.  Must  have  imagination  to 
make  features  pages  sparkle  and  assist 
in  page  design/redesign  efforts.  Send 
cover  letter,  resume,  references  and 
work  samples  to  Fred  Wilson,  Assistant 
Managing  Editor  for  Photos,  Graphics  & 
Design,  1  News  Plaza,  Peoria,  IL 
61643. 


GREAT  OPPORTUNITY  for  someone 
who  wants  to  make  the  move  to  a  chal¬ 
lenging  job.  The  Houston  Post  is  looking 
tor  someone  with  experience  to  fill  a 
full-time  position  creating  informational 
graphics  and  illustrations,  as  well  as 
design  work.  Proficient  Macintosh  skills 
a  must.  Send  samples  and  resumes  to: 

The  Houston  Post 
Susan  Barber 
Editorial  Art  Director 
PO  Box  4747 

Houston,  Texas  77210-4747 
EOE  M/F/H/V 


INFORMATIONAL  GRAPHICS  ARTIST 

USA  TODAY  has  an  opening  for  an  infor¬ 
mational  graphics  specialist.  The  ideal 
candidate  would  have  a  college  degree, 
at  least  three  years  experience  at  a 
metropolitan  newspaper,  be  skilled  in 
Aldus  FreeHand  on  the  Macintosh.  Abil¬ 
ity  to  illustrate  on  the  board  is  a  plus. 
Please  write,  with  resume  and  examples 
of  your  work  to:  Richard  Curtis,  Manag¬ 
ing  Editor/Graphics  &  Photography, 
USA  TODAY,  1000  Wilson  Blvd., 
Arlington,  VA  22229. 


PAGE  DESIGNER  -  Our  design  desk 
uses  an  electronic  pagination  system  to 
produce  every  section  of  the  newspaper 
except  Sports.  Our  design  editors 
handle  a  heavy  workload  under  impossi¬ 
ble  deadlines  but  they  still  turn  out 
quality  work.  If  you  have  at  least  three 
years  of  daily  newspaper  news  and/or 
features  layout  experience  and  think 
you  can  meet  our  standards,  send  your 
resume  to  Steve  Cheski,  Deputy  Manag¬ 
ing  Editor,  The  Florida  Times-Union, 
PO  Box  1949,  Jacksonville,  FL  32231. 

EOE 


_ CIRCULATION _ 

CIRCULATION  MANAGER 

Relentless  promoter:  Willing  to  give  it 
all  to  get  a  new  start,  big  distribution 
area:  240x150  miles.  Lots  of  indepen¬ 
dent  contractors.  We’re  15M  and  want 
to  be  20M. 

$40,000/year  plus  incentives. 
Interested:  Send  resume,  references 
and  salary  history  with  cover  letter  tO: 
The  Independent,  PO  Box  1210, 
Gallup,  NM  87305. 


CITY  ZONE  CIRCULATION  MANAGER 
The  Springfield  News/Sun  a  38,000 
AM  daily,  46,000  Sunday  paper  is  look¬ 
ing  for  a  proven  newspaper  circulator 
with  excellent,  demonstrable  sales  and 
marketing  ability^.  Management  experi¬ 
ence  desired.  People  skills  a  must. 
Must  have  thorough  knowledge  of  daily 
circulation  operations,  both  office  and 
field,  but  with  special  skills  in  motiva¬ 
tion  and  sales. 

We  prefer  a  college  degree,  but  will 
consider  appropriate  work  experience. 
Knowledge  of  racks,  NIE,  PC  literacy 
and  experience  working  in  union  atmo¬ 
sphere  are  also  pluses.  Send  resume 
and  compensation  requirements  to 
Springfield  News/Sun,  Dick  Fuller,  202 
North  Limestone  St.,  Springfield,  OH 
45501. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 

Marketing  and  service-oriented  mana¬ 
ger  needed  for  30,000  daily/Sunday 
newspaper  in  highly  competitive  south¬ 
ern  New  Hampshire  market.  Proven 
sales  track  record  and  management 
experience  required.  Excellent  commu¬ 
nication  and  people  skills  are  a  must. 
Please  send  resume  and  salary  require¬ 
ments  to:  Human  Resources  Manager, 
The  Telegraph,  PO  Box  1008,  Nashua, 
NH  03061. 


CIRCULATION  ZONE  MANAGER 

Sunny  Southern  California  major  metro 
has  an  opportunity  for  an  a^ressive, 
self-motivated  and  upwardly  mobile 
Circulation  professional.  We  need 
people  with  a  minimum  of  3  years 
Circulation  experience,  who  can 
manage  an  office  of  ten  or  more  District 
Managers  in  a  market  which  requires 
aggressive  sales  planning,  a  keen  ability 
to  service  customers,  and  possesses 
top-notch  communication  and  people 
skills.  If  you  are  interested  in  the  oppor¬ 
tunity,  send  resume  to  Tom  Dietrich, 
The  Orange  County  Register,  625  N. 
Grand  Avenue,  Santa  Ana,  CA  92701  or 
call  (714)  953-7756. 


SINGLE  COPY  SALES  MANAGER 
Tremendous  opportunity  for  motivated 
circulation  professional.  We  are  a  Zone 
9  daily  who  is  looking  for  an  exper¬ 
ienced  self-starter  with  a  proven  track 
record  in  single  copy  sales  increase. 
Candidate  must  have  people  skills  and 
be  sales  oriented  with  a  well-rounded 
background  in  single  copy  sales.  Mini¬ 
mum  five  years  in  a  similar  position  a 
must.  Union  and  Non-Union  experience 
helpful.  We  offer  a  competitive  salary 
and  benefits  program.  Send  cover 
letter,  resume  and  salary  requirements 
tO: 

Box  5710,  Editor  &  Publisher. 


THE  ORANGE  COUNTY  REGISTER, 
one  of  the  country’s  fastest  growing 
newspapers  is  looking  for  an  aggressive 
experienced  CIRCULATION  ZONE 
SALES  MANAGER. 

This  position  will  be  required  to  develop 
youth  and  adult  soliciting  crews  for  door 
to  door  solicitations,  mall  sales  and 
special  events.  Additionally  this  posi¬ 
tion  will  develop  a  circulation  marketing 
program  to  work  in  coordination  with 
district  circulation  managers  (which 
may  include  sampling,  apartment  pro¬ 
grams  etc.) 

With  this  full  time  position,  you  will 
receive  a  salary  commensurate  with 
experience,  bonus  package  along  with 
medical/dental  benefits  and  retirement 
savings  program. 

Send  resume  with  employment  history 
and  salary  requirements  to: 

Larry  Blake 

PM  Home  Delivery  Manager 
The  Orange  County  Register 
625  N.  Grand  Ave. 

Santa  Ana,  CA  92701 


DATA  PROCESSING 

SYSTEMS  MANAGER 
For  20-terminal  Atex  R-4  system,  six 
day  daily,  Atex  service  contract.  Also 
helpful  knowledge  of  Covalent  and  PCs. 
Newspaper  composition  a  real  plus. 
Good  career  for  right  person.  Salary 
commensurate  with  ability,  back¬ 
ground,  and  education.  Family-owned 
company  in  growing  Arizona  city, 
midway  between  Tucson  and  Phoenix. 
Send  resume,  desired  salary,  and  refer¬ 
ences  to  Publisher,  Casa  Grande  Valley 
Newspapers  Inc.,  Box  C-3,  Casa 
Grande,  AZ  85222. 

FAX  YOUR  AD  TO  E&P 
(212)  929-1259 


HELP  WANTED 


EDITORIAL 


AGGRESSIVE  NEWSPAPER  on  the 
U.S. -Mexico  border  seeks  experienced 
reporter  with  a  flair  for  writing  news  and 
feature  stories.  Bilingual  skills  a  plus. 
Send  resume  and  clips  to  Tom  Tolan, 
City  Editor,  El  Paso  Herald-Post,  30() 
N.  Campbell  St.,  El  Paso,  TX  79901. 
EOE. 


ASSISTANT  EDITOR.  The  NCAA  News, 
official  publication  of  the  National 
Collegiate  Athletic  Association.  Position 
requires  editing  experience  at  a  daily  or 
weekly  newspaper:  strong  organization¬ 
al  skills,  and  computer  literacy,  prefer¬ 
ably  Apple.  Layout  and  headline-writing 
skills  are  especially  important.  Starting 
salary  is  $28,000.  Resumes  should  be 
sent  by  February  28  to  P.  David  Pickle, 
The  NCAA  News,  6201  College  Boule¬ 
vard,  Overland  Park,  KS  66211-2422. 


BUSINESS  REPORTER 
With  expertise  in  high  tech  and  new 
tech,  able  to  communicate  his/her 
knowledge,  curiosity  and  insight  to  a 
general  news  audience.  To  join  The 
Boston  Herald’s  lively  competitive  busi¬ 
ness  reporting  team.  Apply  to  William 
Castle,  Assistant  Managing  Editor/ 
Finance,  Boston  Herald,  PO  Box  2096, 
Boston,  MA  02106-2096. 

Equal  (Opportunity  Employer. 

COPY  DESK  PRO  -  If  you  know  the 
difference  between  editing  and  tinker¬ 
ing,  and  can  write  headlines  that  sing 
instead  of  hum,  we  may  have  a  spot  for 
you  on  our  main  copy  desk.  We  handle 
wire  and  local  copy  for  three  editions  a 
night  plus  seven  zoned  editions  twice  a 
week.  We  operate  under  tight  dead¬ 
lines,  but  we  still  put  a  premium  on 
quality  work.  If  you  have  at  least  three 
years  of  daily  newspaper  editing  experi¬ 
ence  and  think  you  can  meet  our  stan¬ 
dards,  send  your  resume  to  Steve 
Cheski,  Deputy  Managing  Editor,  The 
Florida  Times-Union,  PO  Box  1949, 
Jacksonville,  FL  32231. 

EOE 


COPY  DESK  EDITOR  -  The  Macon 
Telegraph,  a  Knight-Ridder  newspaper 
in  central  Georgia  with  a  circulation  of 
73,000  daily  and  102,000  Sunday,  is 
looking  for  a  bright  industrious  word- 
smith  to  fill  an  opening  on  the  copy  desk. 
If  you  have  experience  editing  and  think 
you  are  the  person  we  are  looking  for, 
send  a  resume  and  references  to  Phil 
Dodson,  Assistant  Managing  Editor, 
The  Macon  Telegraph,  PO  Box  4167, 
Macon,  GA  31213-4199. 


COPY  EDITOR  -  Must  have  the  ability  to 
do  it  all  ~  page  design,  bright  head¬ 
lines,  tight  editing  of  wire  and  staff 
copy,  solid  story  selection,  pagination, 
AP  Leaf  or  Macintosh  experience  a  plus. 
The  Duluth  News-Tribune,  a  Knight- 
Ridder  newspaper,  is  a  63,000  daily, 
83,000  Sunday  AM.  Duluth,  a  city  of 
85,000  on  Lake  Superior,  offers  an 
urban  setting  in  the  midst  of  the  great 
outdoors  of  Northeastern  Minnesota. 
Our  summers  are  fantastic  and  our 
winters  aren’t  THAT  bad.  Send  resume, 
clips,  page  layouts  to:  Holly  Gruber, 
Executive  News  Editor,  Duluth  News- 
Tribune,  PO  Box  169000,  424  W.  1st 
St.,  Duluth,  MN  55816-9000.  An 
Equal  Opportunity  Employer. 

COPY  EDITORS 

Two  newspaper  operation  with 
50,000-plus  circulation  and  commit¬ 
ment  to  editorial  excellence  from  the 
owner  on  down  has  two  copy  editor 
openings.  Emphasis  on  accuracy  and 
meeting  deadlines.  Three  editions  in 
PM  weekdays;  AM  on  weekends. 
Competitive  pay,  benefits  and  job 
security  in  exciting,  competitive  mark¬ 
et.  Tryout  likely.  No  calls.  Roger  Ruth- 
hart,  Managing  Editor,  Rock  Island 
Argus,  Box  3160,  Rock  Island,  IL 
61201. 


HELP  WANTED 


_ EDITORIAL _ 

EDUCATION  REPORTER 

Florida’s  best  large  weekly  newspaper 
for  the  past  2  years  is  looking  for  a  qual¬ 
ity  person  to  take  on  one  of  our  top 
beats.  We  need  an  education  writer  who 
is  aggressive,  inquisitive,  eager  to  make 
a  difference  and  knows  that  teachers 
are  more  important  than  the  school 
board.  We’re  a  twice  weekly  located  20 
minutes  from  the  Gulf  of  Mexico  and  1 
hour  north  of  Tampa.  Send  resume, 
cover  letter  and  your  5  best  clips  to:  Jeff 
Webb,  Editor,  Hernando  Today,  15006 
Cortez  Blvd.,  Brooksville,  FL  34613. 

EDITOR 

A  major  NE  city  weekly  business  paper 
with  a  circulation  of  21,000  and  staff  of 
13  seeks  strong  leader  who  is  creative, 
visionary  and  curious.  Ability  to  estab¬ 
lish  award-winning  standards  and  moti¬ 
vate  reporters  a  must.  Several  years  ME 
experience  required.  Paper  is  #1  in 
niche,  but  ready  to  be  even  more. 
Resume  with  clips  tO:  Box  5706,  Editor 
&  Publisher. 


EDITORIAL  POSITION 

Sea  Magazine  seeks  creative  editorial 
manager  with  hands-on  boating  experi¬ 
ence.  Must  be  able  to  write  and  have 
strong  story  ideas  and  solid  organiza¬ 
tional  and  planning  skills.  Salary  open. 
Submit  resume  with  3  writing  samples 
to:  Sea  Magazine,  Personnel,  17782 
Cowan,  Suite  C,  Irvine,  CA  92714. 


EDITORIAL  POSITIONS 
Police  and  courts  reporter.  Also  an 
assistant  city  editor  whose  respqnsibili- 
ties  would  include  local  editorial  writ¬ 
ing.  Send  resume,  cover  letter  to  Editor, 
Pekin  Daily  Times,  PO  Box  430,  Pekin, 
IL  61555. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  All  skills/levels. 
Details:  Writer-Editor-EP,  PO  Box 
40550,  5136  Macarthur  NW,  Washing- 
ton,  DC  20016;  (703)  356-1683. 

FINANCIAL  WRITER  registered 
representative,  75,000  monthly  trade 
journal  for  stock  brokers,  seeks  an 
experienced  business  writer  to  work  in 
our  urban  California  office.  This  full¬ 
time  staff  position  will  entail  writing, 
.  editing,  fact  checking,  special  projects 
and  some  computerized  production 
work.  Attractive  salary  and  benefits. 
Send  resume  and  clips  to:  Plaza 
Communications,  Attn.  Dan  Jamieson, 
18818  Teller  Ave.,  Suite  280,  In/ine, 
CA  92715. 


FREELANCE  WASHINGTON  CORRES¬ 
PONDENT  wanted,  must  know  Balkan 
affairs.  J.  Finora,  Illyria  Publishing  Co., 
2321  Hughes  Ave.,  Bronx,  NY  10458. 
No  calls,  send  clips. 

FREELANCE  writers  and  photographers 
wanted  to  cover  drum  corps,  marching 
band  and  color  guard.  Send  resume  and 
clips  to  KPJ  Inc.,  1830  Toombs  Drive, 
Akron,  OH  44306.  _ 
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GREAT  COPY  EDITOR  WANTED: 
60,000  dally  seeking  experienced  news 
person  with  excellent  language  skills, 
design  talents,  news  judgment  and 
people  skills.  We  want  it  all.  Position 
could  lead  to  management  spot.  Send 
resume,  letter,  tearsheets  and  salary 
history  to  Box  5708,  Editor  & 
Publisher.  Zone  2. 


INTERNSHIPS 

Spend  six  months  interning  with  crack 
professional  journalists  in  the  Illinois 
statehouse  pressroom  in  Sangamon 
State  University's  one-year  MA  program 
in  Public  Affairs  Reporting.  Excellent 

?lacement  record  (89%  last  year), 
uition  waivers/$3,0(X)  stipend  during 
internship.  Applications  due  April  1. 
Contact:  Bill  Miller,  PAC  429a,  SSU, 
Springfield,  IL  62794-9243.  (217) 
786-6535. 


LIFESTYLE  AND  COPY  EDITORS 
Aggressive  daily  on  U.S. -Mexico  border 
needs  a  copy  editor  as  well  as  an  editor 
for  its  Lifestyle  section  and  a  weekly 
community  edition.  Both  must  have 
experience  in  page  layout  and  copy  edit¬ 
ing.  Ability  to  speak  Spanish  helpful. 
Contact  Lavice  Laney,  Managing  Editor, 
The  Brownsville  Herald,  PO  Box  351, 
1135  E.  Van  Buren,  Brownsville,  T)( 
78520,  or  call  (512)  542-4301. 


MANAGING  EDITOR 

NEW  TIMES,  an  award-winning  weekly 
paper,  seeks  managing  editor  with 
background  in  magazine-style  writing. 
Prerequisites:  Substantial  organization¬ 
al  skills,  news  features  experience  and 
ability  to  challenge  talented  staff.  This 
is  not  a  job  for  a  desk  jockey.  The 
person  hired  for  this  position  will  be 
expected  to  develop,  organize  and  write 
serious  articles  as  time  permits.  Salary 
negotiable.  Send  cover  letter,  resume 
and  clips  to  David  J.  Bodney,  PO  Box 
2510,  Phoenix,  AZ  85002. 


MANAGING  EDITOR/EDITOR 

We’re  looking  for  an  ME  who  wants  to 
grow  into  the  editor’s  job.  We  want 
someone  who’s  probably  had  at  least  six 
years  of  writing,  editing,  layout  and 
headwriting  experience;  who’s  ready  to 
lead,  train  and  enthuse  a  staff  of  eight 
turned-on  reporters  and  photographers; 
who  can  write  editorials;  and  who’s 
computer-competent  and  willing  to 
learn  more.  We’re  an  8,500  circulation 
tri-weekly  in  one  of  Northern  Califor¬ 
nia’s  most  delightful  Sierra  foothills 
communities  with  45%  retired  readers 
but  a  growing  younger  population. 
We’ve  won  the  state’s  general  excel¬ 
lence  award  for  newspapers  our  size  for 
the  last  three  years,  and  we  want  to 
maintain  and  build  on  that  solid  base. 
We’re  a  fun  place  to  work  --  but  we  work 
hard.  Send  resume  and  samples  of  writ¬ 
ing  and  makeup  to  Randy  Goldberg, 
Publisher,  Paradise  Post.  PO  Drawer 
70,  Paradise.  CA  95967.  No  phone 
calls,  please. 


NEED  REPORTER/PHOTOGRAPHER 
immediately  for  Monday  through  Friday 
morning  newspaper.  Bilingual 
preferred,  darkroom  skills  a  plus.  Send 
resume  and  top  five  clips  tO:  Personnel, 
Deming  Headlight,  PO  Box  881, 
Doming,  NM  88031.  No  phone  calls 
accepted. 


iHotLino 

Newspaper  Reporter.  Editor. 
Photographer.  Graphics, 
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NEWSREPORTER.  City  beat.  Govern¬ 
ment,  police,  fire,  general  news. 

(508)  975-7175. 


PHOTO/GRAPHICS  EDITOR  to  oversee 
all  art  elements  published  in  35,000 
AM  daily  in  Blue  Ridge  Mountains. 
Responsibilities  include  assignment 
flow,  graphics  production,  display, 
quality  control.  Autokon,  illustration 
experience  helpful.  Send  resume, 
letter,  and  photo  copies  of  samples  to 
Craig  Nesbit,  Photo  GIraphic  Search,  PO 
Box  9030,  (iharlottesville,  VA  22906. 

REPORTERS 

The  Cecil  Whig,  a  5-day  daily  AM  news¬ 
paper  in  Elkton,  MO  seeks  ^lice/court 
reporter  and  general  assignment  repor¬ 
ter.  Experience,  talent  and  solid 
reporting/writing  skills  required  in 
competitive  market.  No  phone  calls. 
Send  resume  and  5  clips  to:  Anthony 
Farina,  Managing  Editor,  Cecil  Whig, 
PO  Box  429,  Elkton,  MD  21922-0429. 

RESEARCH/WRITER 
A  nationally  known  civil  rights  organiza¬ 
tion  seeks  to  employ  experienced  jour¬ 
nalists  to  write  and  conduct  research. 
Duties  would  include  producing  news 
and  features  articles  for  a  bimonthly 
publication  as  well  as  indepth  special 
reports.  This  is  a  full-time  position  that 
would  require  relocating  to  Montgom¬ 
ery,  AL.  Send  writing  samples  and 
resume  to:  Danny  Welch,  400  Washing¬ 
ton  Ave.,  Montgomery,  AL  36104. 


SUNDAY  EDITOR 

The  Mail  Tribune  a  30,000  Monday- 
Friday  PM,  Sat-Sun  AM,  Dow  Jones/ 
Ottaway  newspaper  in  Medford,  OR  is 
seeking  an  experienced  journalist  for  a 
copy  desk/Sunday  editor  position.  Job 
duties  include  rim  work,  page  design, 
planning  for  Sunday  editions  and  some 
supervision.  Applicants  should  have 
daily  newspaper  writing  and  editing 
experience.  Copy  desk  and  city  desk 
work  is  a  plus.  Candidates  must  have 
strong  organizational  and  people  skills 
and  computer  experience.  Send  cover 
letter,  resume  and  clips  by  March  1  to 
Gina  Meyer,  Human  Resources  Mana¬ 
ger,  The  Mail  Tribune,  PO  Box  1108, 
Medford,  OR  97501.  EEO. 


THE  CENTRE  DAILY  TIMES,  a  Central 
Pennsylvania  Knight-Ridder  daily,  is 
looking  for  a  reporter  who  knows,  or  can 
learn,  the  difference  between  covering 
government  agencies  and  covering  the 
people  governments  affect.  Some 
experience  is  preferred  but  is  not 
required.  Please  send  a  resume  and 
copies  of  clips  to  Executive  Editor,  Bob 
Ashley,  PO  Box  89,  State  College,  PA 
16804. 


THE  SAN  JOSE  MERCURY  NEWS  seeks 
TV  writer  to  cover  local  television. 
Candidates  must  have  exceptional 
reporting  skills,  be  a  versatile  writer  and 
have  at  least  10  years  continuous 
professional  experience  at  a  metropoli¬ 
tan  daily.  Send  resume,  10  writing 
samples,  statement  of  TV  coverage  to 
Robin  Doussard,  Arts  and  Entertain¬ 
ment  Editor,  75(3  Ridder  Park  Dr.,  San 
Jose,  CA  95190. 


CIttMifled  Advertising 
(212)  675-4380 


_ MAILROOM _ 

MAILROOM  FOREMAN 

Person  who  gets  along  well  with  people 
to  manage  mailroom  at  20,000  circula¬ 
tion  daily  in  beautiful  Sussex  County, 
New  Jersey.  Must  have  knowledge  of 
count-o-veyor,  inserting  and  strapping 
machines.  Contact  Dave  Green,  Produc¬ 
tion  Manager,  at  The  New  Jersey 
Herald,  PO  Box  10,  2  Spring  Street, 
Newtown,  NJ  07860  or  call  (201) 
383-1500-  Ex.  240. 


MAILROOM  MANAGER 

M,E,S  Rocky  mountain  region  newspap¬ 
er  with  newly  installed  SLS  1000 
equipment  has  opening  for  manager 
with  strong  mechanical,  people  and 
supen^isory  skills  to  handle  all  phases  of 
distribution  center.  Send  resume 
including  salary  history  to  Dave  Jonker, 
Cheyenne  Newspaper  Inc.,  702  W. 
Lincolnway,  Cheyenne,  WY  82001. 


PHOTO/GRAPHICS 


GRAPHICS/PHOTO 

The  Harrisburg  Patriot-News  is  seeking 
an  editor  to  supervise  and  develop  our 
art  department,  be  a  key  player  in  the 
planning  of  our  pages,  and  take  the  lead 
role  in  photo  assignment,  selection  and 
use. 

The  person  who  fills  this  key  manage¬ 
ment  position  will  work  with  every 
department  in  the  newsroom.  She  or  he 
must  be  able  to  direct,  manage  and 
teach.  This  is  a  new  position.  Must  be 
skilled  in  photography,  graphics, 
design,  typography  and  computers. 

If  interested,  send  (no  phone  calls, 
please)  letter,  resume  and  tearsheets 
to: 

John  Kirkpatrick 
Editor 

The  Patriot-News 
PO  Box  2265 
Harrisburg,  PA  17105 


PRESSROOM 


PRESSMAN 

Experienced  on  Web  offset  presses 
(Goss  community  preferred).  Good 
benefits.  Reply  to  Bartash  Publications, 
7272  Woodland  Ave.,  2nd  floor, 
Philadelphia,  PA  19142. 


PRESSPERSON 

The  Bakersfield  Californian,  an  84,000 
morning  circulation  daily  newspaper,  is 
accepting  applications  for  experienced 
double-width  web  offset  journeymen. 
Applicants  should  possess  a  thorough 
knowledge  of  all  aspects  of  offset  press 
operation.  TKS  press  experience 
desired.  Excellent  wages,  benefits  and 
working  conditions. 

For  consideration,  please  send  resume 
tO: 

The  Bakersfield  Californian 
Human  Resources  Department 
Attn:  Fred  Van  Der  Meulen 
PO  Box  440 
Bakersfield,  CA  93302 
FAX:  (805)  395-7484 

EEO/MF/H 


PRESSROOM  MANAGER 

The  San  Jose  Mercury  News  is  seeking  a 
quality  conscious,  highly  motivated 
individual  for  Pressroom  Manager.  Must 
have  5  to  10  years  experience  with 
double  width,  offset  press  technology. 
The  position  requires  excellent  people 
and  administrative  skills,  and  a  willing¬ 
ness  to  work  in  a  union  environment. 

This  is  an  excellent  career  opportunity 
that  offers  a  competitive  salary  and 
fringe  benefits. 

Please  send  resume  to: 

San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  95190 
Attn:  Human  Resources  Department 

San  Jose  Mercury  News  is  an  Equal 
Opportunity  Employer 


HELP  WANTED 


PRESSROOM 


PRESS  ROOM  FOREMAN 

"Hands  on"  Experience  Goss  Urbanite. 
6  day  PM.  Contact:  H.  Phillips,  c/o  The 
News  Virginian,  PO  Box  1027,  Waynes- 
boro,  VA  22980. _ 

PRESSROOM  SUPERVISOR 
The  Seattle  Times,  a  large  progressive 
metropolitan  newspaper  in  the  beautiful 
northwest  is  seeking  a  skilled  manager 
of  people  to  assist  in  the  management 
of  our  pressroom.  Applicants  must  have 
supen/isory  experience  and  offset  press 
expertise.  Colorliner  experience 
desired.  Position  reports  to  pressroom 
manager  and  is  responsible  for  all 
aspects  of  the  pressroom  during  shift 
work.  Applicants  must  be  able  to  work 
days,  nights  and  weekends.  Qualified 
candidates  should  send  their  resumes 
no  later  than  February  7  to  The  Seattle 
Times,  Human  Resources  Manager  of 
Operations,  PO  Box  70,  Seattle,  WA 
98111  or  fax  to  (206)  464-2905. 


PRODUCTION/TECH 

COLOR  MANAGER 

The  Seattle  Times,  located  in  the  beaut¬ 
iful  Northwest,  is  seeking  a  skilled 
manager  to  direct  our  color  image 
production  department. 

Qualified  applicants  will  have  a  thor¬ 
ough  knowledge  of  and  experience  with 
color  separation  and  imaging  systems, 
state-of-the-art  technology  including 
the  integration  of  photographs  and 
graphics  into  color  systems,  and  famil¬ 
iarity  with  electronic  publishing 
systems.  Minimum  two  years  supervis¬ 
ory  experience  required.  College  degree 
preferred. 

The  Seattle  Times  offers  an  excellent 
salary  and  benefit  package,  including 
401(k)  and  pension  plans  and  annual 
bonus. 

Qualified  candidates  should  send  their 
resume  to  Human  Resources  Manager 
tor  Operations,  PO  Box  70,  Seattle,  WA 
98111,  no  later  than  March  6,  1992. 
No  phone  calls,  please. 

PRODUCTION  DIRECTOR 

Gavilan  Newspapers,  2  dailies  and  a 
twice  weekly  in  the  San  Francisco  Bay 
Area,  is  looking  for  a  Production  Direc¬ 
tor.  Our  plant  is  located  in  a  formerly 
rural  community  which  has  evolved  into 
a  family-oriented  residential  and 
commercial  center.  We  are  1  hour  from 
the  Monterey  coast  and  1/2  hour  from 
the  amenities  of  a  major  metropolitan 
area. 

The  successful  applicant  will  have  a 
driving  interest  in  what  new  technology 
can  mean  to  a  small  operation,  the  abil¬ 
ity  to  prepare  and  adhere  to  a  budget, 
and  a  solid  foundation  in  newspaper 
production  operations,  including  but 
not  limited  to:  offset  press,  prepress, 
packaging  and  computer  systems.  This 
manager  needs  to  be  ready  to  roll  up  his 
or  her  sleeves  to  do  what  it  takes  to 
meet  deadline.  Good  customer  relation 
skills  a  must.  As  part  of  the  manage¬ 
ment  team  a  solutions-oriented 
approach  is  essential. 

Send  resume  and  salary  requirements 
to  Publisher,  Gavilan  Newspapers,  PO 
Box  22365,  Gilroy,  CA  95021.  No 
ohone  calls,  please. 

I  wish  to  become  rich,  so 
that  I  can  instruct  the  peo¬ 
ple  and  glorify  honest  pov¬ 
erty  a  little,  like  those  kind- 
hearted,  fat,  benevolent 
people  do. 

Mark  Twain 
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CLASSIFIED  ADVERTISING  RATES 

VOICE  CLASSIFIEDS  ADI)  $25  per  insertion 
Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1992 


LINE  ADS 

1  week  —  S7.00  per  line 

2  weeks  —  S6.15  per  line,  per  issue 

3  weeks  —  S5.35  per  line,  per  issue 

4  weeks  —  S4  60  per  line,  per  issue 


POSITIONS  WANTED 

1  week  —  S3.95  per  line 

2  weeks  —  S3.25  per  line,  per  issue 

3  weeks  —  S2.75  per  line,  per  issue 

4  weeks  —  $2  55  per  line,  per  issue 


Add  S6  50  per  insertion  for  box  service  Add  S4  25  pet  insertion  tor  box  service 
Count  os  on  odditionol  line  in  copy  Crxrnt  as  on  additional  line  in  copy 

Count  approximately  34  characters  and  or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS 

DEADLINE:  Every  Tuesday,  12  noon  (ET)  For  Saturday’s  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc. ,  on  classified  ads 
charged  the  foilowing  rotes  per  coiumn  inch  per  insertion;  1  time, 
S85;  2  to  5  times,  S80:  6  to  12  times,  S75;  13  to  25  times  S70;  26  to  51 
times  $65,  52  times,  S60. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  'hey  are  received 


Company 


Classification 


Authorized  Signature 


□  VOICE  CLASSIFIED 
No.  of  Insertions: - 


□  CLASSIFIED 

.  Amount  Enclosed:  $ _ 


Editor  &  Publisher 

11  West  19th  Street.  NY,  NY  10011  (212)  675-4380,  FAX  (212)  929-1259 


POSITIONS 

WANTED 


ADMINISTRATIVE 


EDITOR 

Editor  of  a  30,000  Midwest  suburban 
daily  is  ready  for  a  greater  challenge.  He 
has  21  years  of  experience  - 13  years  In 
management  and  with  the  same 
company.  His  paper  has  won  numerous 
awards.  Took  several  weeklies  and 
helped  to  mold  them  into  a  dally. 
College  degree  and  single. 

The  individual  is  available  for  place¬ 
ment  at  NO  cost.  The  fee  has  been  paid 
by  his  present  employer.  If  interested  in 
obtaining  more  information,  please 
contact: 

GOOD  NEWS 
Suite  245  North 
Alpine  Centre 
Bettendorf,  lA  52722 
(319)  359-4877 
FAX  (319)  359-8539 


EXPERIENCED  COMMUNITY 
PUBLISHER.  Highly  motivated  family 
man  seeks  long  term  assignment.  Box 
5712,  Editor  &  Publisher. 


PUBLISHER/currently  running  group  of 
12  weeklies  and  dailies,  seeks  to  apply 
18  years  of  experience  to  new  chal¬ 
lenge.  Strengths  in  marketing,  generat¬ 
ing  revenue,  and  costs  control  for  turn 
arounds.  Energetic  family  man  with 
knowledge  of  all  aspects  of  publishing 
and  commercial  printing  looking  for 
new  home  soon.  Respond  to  Box  5694, 
Editor  &  Publisher. 


CIRCULATION 


SUCCESSFUL  CIRCULATION  DIREC¬ 
TOR  -  have  produced  solid  growth  in  3 
major  markets  40M  to  117M.  I  will  get 
results.  Prefer  Zone  3  or  4.  Bill  Graham 
(618)  995-2588. 


CANADIAN  JOURNALIST.  10  years 
experience,  large  and  small  dailies, 
weeklies,  magazines.  International  free¬ 
lancer.  Editorial  consultant.  Seeks 
challenging  editor’s  post  in  Zone  9. 
please  call  (519)  284-4226. 

COLLEGE  GRADUATE  seeks  entry-level 
sports  writer  position.  Two  years  experi¬ 
ence  on  college  paper,  with  nine 
months  additional  experience  on  mid¬ 
sized  daily.  Will  relocate.  Call  Keith 
(313)  395-7215. 

ENERGETIC,  hungiy  newspaper  man, 
former  editor  of  7,400  circulation  daily 
seeks  new  challenge.  Available  immedi¬ 
ately,  willing  to  relocate  anywhere  for 
the  right  opportunity.  Seeking  reporter, 
sports  editor,  copy  editor  or  editor  of  a 
small  daily.  Reliable  team  player,  non- 
smoker,  non-drinker,  excellent  refer¬ 
ences.  Mark  Swincher  (317) 
345-2549. 


ENTERPRISING  REPORTER  who  will 
make  your  readers  think,  talk,  weep  and 
chuckle  seeks  new  challenges  at  a  new 


POSITIONS  WANTED 

_ EDITORIAL _ 

I  want  to  EDIT/PUBLISH  your  Zone  3 
weekly.  Currently  employed,  18  years 
experience.  Box  5696,  Editor  & 
Publisher. 


MACINTOSH  WIZARD  seeking  new 
challenges.  Pagination  and  graphics 
experience.  Now  working  as  lead  man 
on  the  universal  desk  at  small  daily.  Box 
5709,  Editor  &  Publisher. 

SPORTS  DESKMAN  at  metro  daily 
wants  off  a  sinking  ship.  Seeks  desk, 
assistant's  or  sports  editor’s  job  at 
smaller  paper.  Hard  worker,  20  years’ 
experience.  Box  5705.  Editor  & 
Publisher. 

SPORTSWRITER  with  years  of  experi¬ 
ence  on  daily  and  weekly  newspapers 
seeks  position  at  midsized  or  metro 
paper.  Reply  to  Box  5704,  Editor  & 
Publisher. 

UNIQUELY  qualified  outdoors  writer/ 
broadcaster  just  needs  a  break.  Seeking 
full-time  magazine  or  newspaper  staff 
position.  Fishing,  boating,  running 
biathlons.  Call  for  clips,  resume,  etc. 
(305)  925-9074. 


WRITING  COACH 

Veteran  newspaperman,  college  profes¬ 
sor  available  for  summer  work  in  news¬ 
rooms  striving  for  excellent  writing  and 
editing.  Bill  Giles  (504)  769-6075. 


FREELANCE 


I  WRITE  FOR  FREE 

a  weekly  humor  column  for  various 
newspapers  in  8  states.  Will  write  It 
FREE  for  you  also.  Fast-paced  fun  for 
wide  audience.  “Blundering  On"  is 
funny.  (650  words.)  Hey,  it’s  worth  a 
call  for  samples.  (619)  435-2514. 


MARKETING 


MARKETING/PROMOTION 

While  my  job  is  secure,  I’m  testing  the 
waters  anyway.  I  am  senior  promotion/ 
marketing  services  person  at  a  major 
metropolitan  newspaper  (daily  and 
Sunday  over  500,000)  with  strong 
background  in  promotion/public  affairs/ 
marketing/research  and  more  than  ten 
years  of  management  experience  but 
still  under  fifty.  Willing  to  talk  about 
challenging  position  either  in  marketing 
or  general  management  for  daily  news¬ 
paper.  Box  5711,  Editor  &  Publisher. 


PRODUCTIONITECH 


ELECTRONIC  TECHNICIAN,  7  years 
ATEXand  10  years  HARRIS  experience. 
Also  Typesetters,  and  Ad  systems. 
Seeks  position  with  newspaper.  Don 
Waddell.  7431  Holly  Hill  #225,  Dallas. 
TX  75231.  (214)  361-2946. 

PUBLIC  RELATIONS 

I’m  a  10-year  PR  PRO  who  gets  results. 
Ex-Wall  Street  Journal  editor.  NYC,  NJ, 
PA.  Hanrey  Seymour  (609)  448-4894. 


FREE  TRAVEL  FEATURES!  Travel 


^[»r.  h  third  year  at  Knight  Ridder  writer  works  absolutely  free!  Daily/ 
daily.  Open  to  a  variety  of  beats  or  weekly/magazines!  Call  Jeff, 
general  assignment  position.  Call  (605)  (oni  \  ih-i.yc&e, 

225-1875  or  write  Box  5695,  Editor  &  '  ' 


HARD  WORKING  and  savvy  A&E  writer 
with  four  years  wide  experience  seeks 
daily  staff  position.  (206)  363-1685. 


Looking  for  "The  Reel  Thing”  in  your 
entertainment  coverage?  Writer  special¬ 
izing  in  movies  and  video  (reviews, 
features)  seeking  spot  on  medium  to 
large  daily.  Experience  includes  major 
magazine,  dailies,  syndication.  Call  I. 
Slifkin  at  (215)  742-7903. 
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SHOP  TALK  AT  THIRTY  - 

Decline  in  newspaper  readership  should  not  be  overestimated 


By  John  T.  Mennenga 

Right  up  front,  I  want  to  join  virtu¬ 
ally  every  other  newspaper  person  in 
America  right  now  in  expressing  my 
great  concern  over  declining  newspa¬ 
per  readership  in  the  last  two 
decades. 

However,  1  want  to  express  even 
greater  concern  about  the  damage 
being  done  to  the  newspaper  medium 
by  newspaper  professionals  who 
unintentionally,  but  repeatedly, 
exaggerate,  overestimate,  or  other¬ 
wise  misstate  the  decline  in  newspa¬ 
per  readership. 

Obviously,  the  exaggeration  of 
declining  newspaper  readership  is  not 
intentional;  rather,  it  is  a  result  of  a 
misunderstanding  of  how  newspaper 
readership  information  should  be 
collected,  calculated,  and  trended. 

Thus,  what  follows  is  an  effort  to 
discuss  (I)  the  measurement  of  news¬ 
paper  readership  and  (2)  the  direction 
and  magnitude  of  changes  in  newspa¬ 
per  readership. 

First,  as  a  preface,  though  this  error 
is  now  made  less  often  than  in  years 
past,  it  still  appears  all  too  frequently, 
namely,  confusing  newspaper  sub¬ 
scribers  with  newspaper  readers. 

By  now,  everyone  should  know 
that  there  is  a  difference  between 
newspaper  subscribers  and  newspa¬ 
per  readers. 

That  difference  is  summed  up  by 
the  knowledge  that  the  average  copy 
of  a  newspaper  is  read  by  about  2.2 
adults. 

Thus,  there  are  59  million  newspa¬ 
per  subscribers  or  single-copy  pur¬ 
chasers,  but  over  113  million  newspa¬ 
per  readers  (1 13  million  divided  by  59 
million  is  less  than  2.2  because  some 
adults  read  more  than  one  newspaper). 

Now,  turning  to  the  measurement 
of  readership,  there  are  several  va¬ 
rieties:  (a)  the  “regular,  occasional, 
sometimes,  not  at  all"  kind  of  mea¬ 
sure;  (b)  the  “everyday”  readership 
measure;  and  (c)  the  “yesterday”  or 
“last  Sunday”  measure. 

In  order,  method  (a)  has  not  gener¬ 
ally  been  considered  the  most  “scien¬ 
tific”  measure  because  such  terms  as 
regular  and  occasional  mean  different 
things  to  different  respondents,  i.e., 
what  is  regular  for  you  may  be  only 
occasional  for  me. 


(Mennenga  is  senior  vice  president, 
marketing  and  research,  at  the  Sawyer 
Ferguson  Walker  Co.  Inc.  newspaper 
representative  firm.) 


This  is  not  to  say  that  such  a  reader- 
ship  technique  does  not  have  value 
but  it  is  to  say  that  it  is  less  specific 
than  is  needed  by  the  medium  for 
measuring  its  daily  impact  on  readers 
and  advertisers. 

Method  (b)  is,  in  my  Judgment, 
where  most  of  the  industry’s  difficul¬ 
ties  originate  because  “everyday” 
newspaper  readership  is  not,  repeat 
not,  an  estimate  of  “average  daily 
readership.” 

For  one  thing,  reading  a  newspaper 
“everyday”  is  not  even  a  realistic 
possibility  for  adults  in  markets 
where  Saturday  and/or  Sunday  news¬ 
papers  are  not  available. 

For  another  thing,  how  many  of  us 
in  the  newspaper  profession,  includ¬ 
ing  this  writer,  can  say  we  read  a 
newspaper  “everyday” — even  when 
we  are  ill,  when  we  are  traveling, 
when  we  are  celebrating  holidays, 
and  so  on? 


Thus,  it  is  not  surprising  that  the 
proportion  of  American  adults  who 
say  they  read  a  newspaper  “every¬ 
day”  is  generally  low:  I’ve  read  from 
as  low  as  33%  to  as  high  as  just  over 
50%  (cited  by  James  K.  Batten,  chair¬ 
man  of  Knight-Ridder,  in  an  article  by 
Alex  Jones  in  the  New  York  Times). 

What  is  surprising,  unfortunately, 
is  that  “everyday”  is  so  often  mis¬ 
taken  for  “average  day”  readership. 

Daily  readership  as  measured  by 
method  (c)  is  and  has  been  the  “gold 
standard”  of  newspaper  audience 
measurement  since  1961 ,  when  it  was 
reviewed  by  the  Advertising  Re¬ 
search  Foundation. 

(For  a  thorough  discussion,  see 
Press  and  Public:  Who  reads  what 
when  where  and  why  in  American 
newspapers  written  by  Leo  Bogart, 
published  by  Laurence  Erlbaum 
Associates,  Hillsdale,  N.J.) 

The  “yesterday”  measure  of  read¬ 
ership  quantifies  the  number  and  per¬ 
centage  of  adults  who  can  recall  read¬ 
ing  a  newspaper  the  previous  day. 

Thus,  there  is  a  minimum  of  mem¬ 
ory  lapse  that  accompanies  questions 
about  behavior  in  the  previous  week, 


month,  or  year. 

Suffice  it  to  say  that  virtually  ail 
syndicated  and  proprietary  newspa¬ 
per  audience  studies  now  measure 
and  report  “yesterday”  readers  as 
the  average  daily  newspaper  audi¬ 
ence. 

Additionally,  the  Future  of  Adver¬ 
tising  project  has  recommended  to 
newspapers  that  they  adopt  the  “yes¬ 
terday”  measure  of  their  audiences, 
because  it  is  those  readers  who  are 
exposed  to  news  and  advertising  con¬ 
tent. 

Many  adults  who  say  they  do  not 
read  a  newspaper  “everyday”  may, 
however,  have  read  the  newspaper 
“yesterday”  and  it  is  that  total  read¬ 
ership  (“everyday”  and  all  others) 
which  is  important  to  newspaper  edi¬ 
tors,  circulators,  marketing  directors 
and,  perhaps  most  importantly,  ad¬ 
vertisers. 

If  you  have  read  this  far,  you  now 


know  why  measures  of  “yesterday” 
readership  yield  larger,  and  more 
usable  (as  well  as  more  accurate  and 
reliable)  measures  of  audience. 

Thus,  most  current  national  mea¬ 
sures  of  “yesterday”  newspaper 
audiences  are  generally  about  65%  of 
all  adults  —  a  far  larger  proportion 
than  even  the  50-plus  percent  cited  by 
Mr.  Batten. 

Indeed,  just  that  12.5  percentage 
point  difference  translates  to  about  23 
million  additional  newspaper  readers 
in  the  United  States. 

Put  another  way,  that  is  almost  25% 
more  adults  (62.5%  is  about  25% 
larger  than  50-plus  percent)  exposed 
to  the  news  and  advertising  content  of 
the  newspaper  on  an  average  week¬ 
day. 

Another  problem  for  newspapers 
occurs  when  current  “everyday” 
readership  is  historically  trended 
against  “yesterday”  readership. 

Naturally,  this  error  dramatically 
overestimates  any  real  decline  in 
readership. 

Again,  referring  to  Mr.  Batten’s 
citations  of  readership,  it  is  alleged 

(See  SHOP  TALK  on  page  45) 


Obviously,  the  exaggeration  of  declining  newspaper 
readership  is  not  intentional;  rather,  it  is  a  result  of  a 
misunderstanding  of  how  newspaper  readership 
information  should  be  collected,  calculated,  and 
trended. 


52 


EDITOR  &  PUBLISHER  for  February  15,  1992 


E&P’s  Photography 

Section 


Editor  &  Publisher's  special  annual  Photography  Section  will  appear  in  the  March  14th  issue  of 
E&P.  This  issue  will  focus  on  the  developnnents  in  conventional  and  electronic  photography  and 
picture  processing.  There  will  also  be  extensive  editorial  coverage  of  photojournalism  and 
photographic  products. 

Along  with  E&P's  89,000  weekly  readers,  the  annual  Photography  issue  will  be  distributed  to 
the  attendees  of  the  NPPA  Digital  Conference  in  San  Francisco  and  a  special  mailing  will  be  made  to 
the  chief  photography  editors  at  all  U.S.  and  Canadian  newspapers.  This  pullout  section  is  the  ideal 
atmosphere  for  your  printed  inserts  or  ads.  Use  this  opportunity  to  call  attention  to  your  photographic 
equipment,  supplies,  cameras,  various  films,  solvents,  add-ons  and  other  photographic  products 
essential  to  newspapers. 

To  reach  the  industry,  place  your  ad  in  Editor  &  Publisher's  March  14th  issue.  Don't  delay.  Call 
your  E&P  sales  representative  today  or  Steve  Townsley  at  212-675-4380. 

Closing  Deadlines: 

Space:  February  28,  1992  Copy;  March  2,  1992 


Editor  &  Publisher 

11  West  19th  street,  New  York,  N.Y.  10011.  212-675-4380 
Fax;  212-929-1259 


“Like  Many  Of  These 


Students,  I  Had  To 


Le.arn  The  Language 


Before  I  Could  Learn 


My  ABC’s.” 


“My  father’s  job  took  him  to 
Mexico  where  I  was  born  and 

LIVED  FOR  SEVEN  YEARS.  WHEN  WE 

MOVED  TO  Houston,  I  was  fluent 
IN  Spanish  but  spoke  little 
Engush.  So  what  did  my  teachers 
AT  Harris  Elementary  do?  They 

URGED  ME  TO  READ  IT  ALL— BOOKS, 
MAGAZINES,  NEWSPAPERS  AND  MORE. 

I  SOON  TURNED  INTO  AN  AVID  READ¬ 
ER,  AND  I’ll  always  be  thankful 
FOR  MY  teachers’  ENTHUSIASM. 

“Such  guidance  can  come  to  a 

CHILD  IN  MANY  WAYS.  THE  CHRONICLE 
IS  NOW  ENGAGED  EN  A  PUBUC  AWARE¬ 
NESS  CAMPAIGN  TO  BOOST  EVERY 

person’s  zest  for  reading.  Ads 

FEATURING  INFLUENTIAL  CIVIC  LEAD¬ 
ERS,  SPORTS  STARS — AND  EVEN  A 

Ninja  Turtle— tell  famiues  that 

READING  IS  CRUCIAL  TO  LIFE  SUCCESS. 

“Learning  to  read  unlocked 

MY  MIND,  AS  A  BOY.  IF  I  CAN  HELP 
THE  NEXT  GENERATION,  AND  SEE  OTH¬ 
ER  NEWSPAPERS  DOING  THE  SAME, 

we’ll  all  get  gold  stars  on  our 

REPORT  CARDS.” 


Houston  Chronicle  is  a  division  of  The  Hearst  Corporation 


Houston  Chronicle  Publishing  Company. 

All  rights  reserved. 


Houston  Chronicle 

For  reprints  of  The  Houston 
Chronicle’s  Reading  Campaign 
CALL  JoYCELYN  Marek,  713-220-6363. 


Richard  J.V.  Johnson,  Chairman  and  Publisher  of 
The  Houston  Chronicle,  visiting  his  alma  mater, 
Harris  Elementary  School,  in  Houston. 
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